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Write,  Wire  or  call: 
Copley  News  Service 
P.O.  Box  190 
Son  Diego,  CA  921 12 
Phone:  (714)  299-3131 


M  ickey  Wright 

The  5th  woman  eveK 
inducted  into  the  World 
6olf  Hall  of  Fame  won 
13 tournaments  in  1963 
to  set  a  record  and  83 
tournaments  during  her 
career.  She's  the  only 
player  to  win  the  Women's 
Open  and  the  LPGA  the 
same  year  and  she  did 
it  twice.  Now  41,  she’s 
in  semi-retirement 
in  Fbrt  St.  Lucie,  Fla. 

ei976  suse  MMmetY  Copley  Newt ! 


Ernie  Terrell 

In  1965  he  won  World 
Boxing  Assn,  heavyweight 
charnpionship  in  15-tound 
decision  over  Eddie 
Machen.  He  lost  crown 
in  1967  to  Cassius  Clay. 
From  1957 to  1973  he  won 
45  bouts  (21  by  knock¬ 
outs)  and  lost  9.  Now 
37,  he's  makino records, 
singing  out  of  Chicago. 
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Ralph  Branca 


The  Brooklyn  Dodgen 
pitcher  is  best  remem¬ 
bered  as  serving  up 
a  home  run  pitch  to 
Bobby  Thomson  to 
give  the  Giants  the 
1951  N.L.  pennant.  He 
ended  his  career  ir\ 
1956  after 88  wins,  68 
losses.  Now  50,h€'san 
insurance  broker,  living 
in  White  Plains,  N.Y. 
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Lew  Hoad 

Lew  captured  the  Wim¬ 
bledon  singles  tennis 
championship  in  1956, 
1957,  and  doubles  ir\ 
1953, 1955  and  1956.  A 
member  of  the  Davis 
CupTeam  (1953-1956). 
he  also  won  the  U.S, 
French, Australian,  Italian 
and  German  titles.  Now 
42,  he's  a  tennis  club 
manager  in  Costa  del 
Sol,  Spair\. 
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Ralph  Neves 


The  Hall  of  Fame  jockey 
retired  in  1964  after 
31  years.  He  won  3,771 
races  and  *13,782, 1 14. 
Now  54,  he  owns  a 
restaurant  in  Ancadia, 
California . 


Leroy  Kelly 

The  5-time  all- league 
back  ranks  5th  in  NFL 
career  rushing(7,274), 
3rd  in  most  games  100 
yards  rushing  in  career 
(27).  In  10  years  witK 
Cleveland  hewasinthe 
Pro  Bowl  6  times,  had  3 
1,000-yard  seasons  and 
led  NFL  rushcrs(l967,'68). 
He  now  operates  a  rrtqht 
club  in  Philadelphia. 
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On  February 7, 1977,  Evelyn  Williams 
converted  Russellville,  Ark. 

Conversion  from  traditional  accounting  and  manual  billing  systems  to 
a  sophisticated  management  information  system  and  a  new 
mini-computer  might  ratde  some  people.  But  not  Evelyn  Williams, 
controller  for  the  Cocjrer-Democrat  in  Russdlville,  Arkansas. 

Evelyn  has  been  at  her  job  for  16years.  During  this  time  she  has  also 
raised  her  family  and  attended  night  dasses  at  Ari<ansas  Tech  to  improve 
her  professional  skills. 

That’s  why,  when  Harte-Hanks’  accounting  and  training  specialists 
“descended”  on  Russellville,  Evelyn’s  professional  skill  and  business 
attitude  made  the  conversion  an  easy  transition. 

Now,  with  the  mini-computer,  the  Courier-Democrat  provides  faster 
and  more  professional  service  to  our  customers.  Eventually  RusselMlle 
will  tie-in  our  main  computer  center  and  offer  even  more  services. 

It’s  dedicated,  bdiind-the-scene  employes  like  Evelyn  Williams  ^^^o 
keep  Harte-Hanks  newspapers  successful  in  meeting  the  daily 
informational  needs  of  ttie  communities  we  serve. 


«HARTE'HANks 
HiWii  Newspapers,  Inc.  NAiioNwidE 
PO.  Box  269,  San  ANioiNio,  Texas  78291 


In  these  times  ot  high  costs  it's  good  to  know . . . 

ACB’s  Checking 
Proof  Service 
still  costs  less- 

costs  than 
doing  it  yourselt! 

ACB  s  Checking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  {Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  tear  sheets  '  No  wonder  virtually 
ail  U  S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider  .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  IS  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office — 353  Park  Avenue  South  New  York.  New  York 
10010.  Phone  212  685-7300  •  434  South  Wabash  Avenue.  Chicago.  Illinois 
60605.  Phone  312 '922-2841  •  941  North  High  Street.  Columbus.  Ohio  43201 
Phone  614  294-4761  •  52  South  Second  Street  Memphis.  Tennessee  38103. 
Phone  901  526-3281  •  20  Jones  Street  San  Francisco.  California  94102 
Phone  415  626-6546 
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FEBRUARY 


24-26 — Georgia  Press  Association  Press  Institute,  Athens. 

24- 26 — South  Carolina  Press  Association,  Columbia. 

25 —  North  Carolina  Farm  Press,  Radio  and  Television  Institute, 
Sheraton-Crabtree  Motor  Inn,  Raleigh. 

25-26 — Women  in  Cdfnmunications,  Inc. — Region  4,  Hilton  Inn,  Austin, 
Texas. 

25-27 — Mississippi  Valley  Classified  Advertising  Managers  Association 
and  National  Telephone  Supervisors,  Pick-Congress  Hotel,  Chicago, 
III. 

27-March  1 — Texas  Daily  Newspaper  Association,  Fairmount  Hotel,  Dal¬ 
las,  Tex. 

27-March  1 — New  York  State  Publishers  Association,  Marriott  Inn, 
Rochester,  N.Y. 

27- March  5 — ANPA/INPA  Marketing  The  Total  Newspaper  Seminar,  Harri¬ 

son  Conference  Center,  Glen  Cove,  N.Y. 

28- March  1 — New  England  Newspapers  Advertising  Executives  Associa¬ 

tion,  Howard  Johnson  57  Motel,  Boston. 

MARCH 

2- 4 — Newspaper  Advertising  Co-operative  Network  Seminar,  Granada 

Royale,  Phoenix,  Arizona. 

3- 4 — Hendrix  Users  Group,  Le  Downtowner  Du  Vieux  Carre,  New  Orleans, 

La. 

3-5 — Pennsylvania  Newspaper  Publishers’  Association  and  Pennsylvania 
Society  of  Newspaper  Editors  Seminar,  Sheraton-Harrisburg  Inn, 
Harrisburg,  Pa. 

3-6 — New  York  Press  Association,  The  Americana,  Albany,  N.Y. 

5- 6 — "Hands-On  77”  Workshop,  Co-sponsored  by  National  Press  Photog¬ 

raphers  Association  Region  10  and  Department  of  Communication 
Arts,  California  State  Polytechnic  University,  Pomona. 

6- 9 — SNPA  Foundation  seminar,  "Reading  in  the  United  States,"  Univer¬ 

sity  of  Miami,  Fla. 

6-10— Pennsylvania  Newspaper  Publishers  Association  Foundation  Press 
Institute  Reporters  Training  Seminar,  Holiday  Inn  Town,  Harrisburg, 
Pa. 

11-13 — Alabama  Press  Association,  Huntsville  Hilton,  Huntsville,  Ala. 
13-15 — Southern  Newspaper  Publishers  Association  Production  Confer¬ 
ence,  Atlanta,  Ga.  (For  members  only.) 

16-19 — Government  Affairs  Conference,  National  Newspaper  Association, 
Hyatt  Regency,  Washington,  D.C. 

18-19 — Louisiana  and  Mississippi  press  associations  joint  clinic.  Lake 
Charles.  La. 

18-19 — Society  of  Professional  Journalists  Region  2  Conference, 
Richmond,  Va.;  for  Maryland;  Washington,  D.C.;  North  Carolina. 
Virginia. 

18-20 — Cklahoma  Press  Association  workshop,  classified  advertising,  Ck- 
lahoma  City. 

18-21 — Mid-West  Circulation  Managers  Association,  Sheraton  Skyline 
East,  Tulsa,  Ckla. 

21-22 — National  News  Council,  regional  meeting,  Drake  University,  Des 
Moines.  Iowa. 

21-25 — Penney-Missouri  Newspaper  Awards  Workshop,  University  of 
Missouri,  Columbia,  Missouri 

23- 25 — ANPA  Foundation  Newspaper-in-Education  program  develop¬ 

ment  conference.  Atlanta,  Ga. 

24- 25 — Pacific  Northwest  Newspaper  Association,  Benson  Hotel,  Port¬ 

land,  Cregon. 

25- 27 — Central  State's  Circulation  Managers  Association,  Marriott,  Lin¬ 

colnshire.  III. 

25-27 — Northwest  Mechanical  Conference,  Radisson  South  Hotel, 
Bloomington.  Minn. 

27-30— SNPA  Foundation  workshop.  "Libel  and  Privacy  Law,"  University 
of  Kentucky,  Lexington. 

27- 30 — ANPA  Conference  for  Young  Newspaper  Men  and  Women,  Don 

Cesar  Beach  Resort  Hotel,  St.  Petersburg  Beach,  Florida. 

28- 31 — Inter  American  Press  Association  midyear  meeting,  Cartagana, 

Colombia. 

29- April  1 — SNPA  Editorial  Clinic,  "The  Role  of  the  Press  in  Politics," 

Atlanta.  Ga. 
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Commentary 


Charies  B.  Seib 


Illustration 


George  F.  Will 


Jane  Bryant  Quinn 


Geoffrey  Moss 


Media 


David  S.  Broder 


Sander  Vanocur 


William  Raspberry 


Lifestyles 


readership 

1m  great  vvays  to  strer^then  different 
pages  and  departments  of  your  newspaper. 


David  S.  Broder 
Winner  of  the  1973  Pulitzer  Prize 
for  distinguished  commentary  and 
one  of  the  most  influential  and  re¬ 
spected  political  columnists  in 
America.  His  twice-weekly  col¬ 
umns  are  now  being  carried  by 
200  newspapers. 


Ellen  Goodman 


George  F.  Will 

James  J.  Kilpatrick  says  “He  is 
going  to  be  THE  conservative 
columnist  in  the  country.”  His 
twice-a-week  columns  are  now  a 
regular  feature  in  220  newspapers. 


William  Raspberry 
“The  most  respected  black  voice 
on  any  white  U.S.  newspaper,” 
said  Time.  His  new  urban  affairs/ 
minority  issues  column  has  be¬ 
come  an  instant  winner.  Twice 
weekly. 


Ellen  Goodman 
This  Boston  Globe  columnist  went 
national  in  March  '76.  A  lively, 
discerning  look  at  contemporary 
issues,  for  editorial  or  lifestyle 
pages.  Twice  weekly. 

Hobart  Rowen 

Economics  Editor  of  The  Wash¬ 
ington  Post,  he  has  received  na¬ 
tional  recognition  for  his  reporting 
and  commentary  on  business  news 
from  the  nation's  capital.  Two 
columns  each  week. 

Jane  Bryant  Quinn 

The  Hancock  award-winning  auth¬ 
or  of  “Staying  Ahead,"  a  personal 
finance  column  filled  with  down- 
to-earth  advice  for  consumers  and 
investors.  Three  columns  a  week. 

Sander  Vanocur 
A  veteran  well  known  to  TV  view¬ 
ers,  he  brings  15  years  experience 
in  broadcasting  to  his  analyses  of 
the  television  scene.  Twice  a  week. 

Charles  B.  Seib 
The  Post's  Ombudsman  writes  a 
weekly  “News  Business”  column 
on  national  media  issues.  Helps 
assure  your  readers  that  the  press 
is  not  afraid  to  monitor  its  own  per¬ 
formance. 

Geoffrey  Moss 

One  of  America's  outstanoing 
young  artists,  his  stylish  drawings 
can  help  perk  up  Sunday  and  edi¬ 
torial  page  features.  Ten  illustra¬ 
tions  monthly. 

Tony  Auth 

A  Pulitzer  Prize-winning  cartoonist 
who  captures  the  issues  with  a 
light  touch,  making  readers  laugh 
even  when  it  hurts.  A  minimum  of 
three  cartoons  each  week. 

For  rates  and  availability  on  any 
columnist  or  feature,  call  collect, 
or  write  William  B.  Dickinson,  Jr., 
(202)  223-5177,  The  Washington 
Post  Writers  Group,  Washington, 

D.C.  20071 

The 

Washington  ibst 
Writers  Group 

A  syndicated  service  from  The  Washington  Post 


There  is  something  new  to  me,Mr.  ROTO-SCREEN, 
the  dampener  for  DiLitho. 


I  will  now  be  easier  to  operate.  My  doors  now 
provide  unlimited  adjustability  for  page  control  of 
the  fountain  solution.  The  controls  for  this  are 
extended  to  a  convenient  location  on  the  unit. 

I  also  recognize  varying  press  needs  and  require¬ 
ments.  Therefore,!  offer  two  control  systems:  The 
standard  controls  now  include  a  press  follower  that 
increases  or  decreases  the  dampening  spray  accord¬ 
ing  to  press  speed  from  start-up  to  stop.  For  more 
exacting  control  requirements  where  unit  charact¬ 
eristics  may  differ,lnland  offers  a  solid  state  Deluxe 
follower.  Console  options  are  also  available  with  the 
Deluxe  system.  For  full  details  write  or  call 
1-913-492-9050. 


OiLitho — registered  trademark  of  ANPA/RI 


105th  Street  &  Santa  Fe  Drive,  P  0.  Box  5487 
Lenexa,  Kansas  66215  -  Telephone  (913)  492  9050 


Newsbriefs 


Buffalo  (N.Y.)  Evening  News  was  sold  this  week  for  about 
$33  million  to  Blue  Chip  Stamps  Inc.,  a  California  trading 
stamp  company,  whose  principal  shareholder  is  Warren 
Buffett,  publisher  of  the  weekly  Omaha  (Nebr.)  Sttnpapers, 
and  a  major  stockholder  of  the  Washington  Post.  The 
Evening  News  was  sold  by  the  Butler  family  which  has 
owned  and  operated  the  paper  since  its  founding  in  1880. 
Broadcast  properties  were  not  part  of  the  sale.  Vincent  J 
Manno  was  the  broker  in  the  transaction.  News  of  the  sale 
broke  as  E&P  was  going  to  press. 

*  ♦  ♦ 

The  chairman  of  Cox  Enterprises  Inc.,  publishers  of  the 
Atlanta  Journal  &  Constitution,  took  out  a  paid  ad  in  the 
Washington  Post  (February  17)  to  get  a  letter  to  the  editors 
of  the  New  York  Times  published.  Gamer  Anthony,  chair¬ 
man  of  Cox,  said  he  had  to  pay  to  have  his  letter  printed 
because  “the  N.Y.  Times  refused  to  print  it  in  full”  in  the 
newspaper.  The  letter  claims  that  a  story  by  freelance  writer 
Stephen  Birmingham  in  the  Times  Sunday  magazine  of 
February  6  contained  “inaccuracies”  concerning  Jim  Mont¬ 
gomery,  former  business  editor  of  the  Constitution,  who 
wrote  a  story  on  discrimination  in  private  clubs  in  Atlanta. 
According  to  Birmingham,  Montgomery  was  demoted  to 
reporter  with  a  “cut  in  salary”  as  a  result  of  his  story  that 
ran  in  the  Constitution  on  May  16,  1%9.  “The  facts  are  that 
Montgomery  was  transferred  at  the  same  salary,  from 
business  editor  to  general  assignment  on  September  I, 
1969,”  Anthony  states  in  the  3  col.  by  lO'/i  inch  size  ad, 
headlined:  “A  Correction  for  the  New  York  Times  From  the 
Atlanta  Journal  &  Constitution.”  Montgomery  left  the  paper 
“voluntarily”  on  September  19,  1969,  Anthony  said. 
Anthony  said  a  description  in  the  article  that  Mrs.  Anne  Cox 
Chambers  is  “Atlanta’s  most  powerful  society  woman”  was 
“ridiculous.”  Anthony  said  he  also  “resented”  the  implica- 
ion  that  the  newspapers  are  part  of  a  “coalition  dedicated  to 
maintaining  discriminatory  practices  in  the  Atlanta  corn- 
unity.” 

*  % 

A  federal  judge  in  New  Haven,  Conn.,  has  refused  to 
cancel  the  Gannett  newspaper  group’s  sale  of  the  now 
defunct  Hartford  Times  to  the  Register  Publishing  Co.  of 
New  Haven.  But  the  judge  ruled  that  a  trial  must  be  held  to 
determine  whether  Gannett  was  guilty  of  fraud  and  should 
pay  damages.  The  Register  company  bought  the  Hartford 
Times  stock  in  October,  1973,  for  $7  million.  Last  October 
the  firm  closed  the  paper,  claiming  that  Gannett  had  not 
revealed  the  newspaper’s  financial  problems  before  the  sale. 

sk  sk  4c 

Former  admen  at  the  Orlando  (Fla.)  Sentinel-Star  have  an¬ 
nounced  plans  to  publish  a  weekly  tabloid-size  newspaper  in 
the  Orlando  area  that  will  be  carrier  delivered  free  to  more 
than  90,(X)0  homes  in  the  city  zone  area.  Publisher  of  The 
NewPaper  is  Robert  McComas,  who  recently  resigned  as  ad 
director  of  the  Sentinel-Star.  Joining  him  from  the  Sentinel- 
Star  are  Fred  Krupski,  Ed  Brett  and  John  Burke,  former  ad 
staffers.  McComas  said  the  paper’s  editorial  content  will 
“feature  in-depth  reporting  of  local  controversial  issues”  as 
well  as  syndicated  columns.  He  said  the  ad  rates  will  be  far 
lower  than  “existing  competitive  print  media”  and  adver¬ 
tiser  will  be  offered  a  5%  discount  for  camera  ready  ad  copy 
and  a  159f  commission  to  ad  agencies. 

4c  *  * 

Effective  March  7,  William  F.  Mcllwain  becomes  executive 
director  of  the  Boston  Herald  American,  Mcllwain  moves 
from  managing  editor  of  The  Record,  Bergen  County,  New 
Jersey  and  succeeds  Sam  Bornstein,  who  is  retiring  after  41 
years  with  the  Hearst  Corporation,  which  publishes  the 
Herald  American. 
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new 


Springfield  Union-News .  68% 

Bangor  Daily  News .  56% 

Providence  Bulletin-Journal  .  36% 

Portland  Express-Herald  .  32% 

Boston  Globe .  26% 

Hartford  Courant .  26% 

Burlington  Free  Press .  25% 


Source:  Circulation  76  &  77 


Today  more  than  ever,  your  best  media  buy 
in  A/ew  Engiand  is  the... 

SPRJNGFIKLD 

NEVV^E\JPEIRS 


Largest  in  Massachusetts  outside  of  Boston. 


UNION  •  NEWS  •  REPUBLICAN 


Newhouse  Newspapers 
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Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Local  obscenity  laws 

As  the  law  now  stands  “obscene  material  is  unprotected 
by  the  First  Amendment.”  Chief  Justice  Warren  E.  Burger 
said  that  and  explained  “this  much  has  been  categorically 
settled  by  the  Court”  in  his  majority  opinion  in  Miller  v. 
California  (1973)  after  reviewing  previous  decisions  on 
obscenity. 

The  trouble  is,  as  the  publisher  of  Hustler  found  out  in 
Cincinnati  last  week,  the  Court  in  that  decision  left  it  up  to 
states  and  local  communities  to  establish  their  own  defini¬ 
tions.  The  decision  stated: 

“Today,  for  the  first  time  since  Roth  was  decided  in  1957,  a 
majority  of  this  Court  has  agreed  on  concrete  guidelines  to 
isolate  ‘hardcore’  pornography  from  expression  protected 
by  the  First  Amendment. 

“This  may  not  be  an  easy  road,  freed  from  difficulty.  But 
no  amount  of  ‘fatigue’  should  lead  us  to  adopt  a  convenient 
‘institutional  rationale — an  absolutist,  anything  goes  view 
of  the  First  Amendment — because  it  will  lighten  our  bur¬ 
dens.’ 

“Under  a  national  constitution,  fundamental  First 
Amendment  limitations  on  the  powers  of  the  states  do  not 
vary  from  community  to  community,  but  this  does  not  mean 
that  there  are,  or  should  or  can  be,  fixed,  uniform  national 
standards  of  precisely  what  appeals  to  the  ‘prurient  inter¬ 
est’  or  is  ‘patently  offensive.’ 

“It  is  neither  realistic  nor  constitutionally  sound  to  read 
the  First  Amendment  as  requiring  that  the  people  of  Maine 
or  Mississippi  accept  public  depiction  of  conduct  found 
tolerable  in  Las  Vegas  or  New  York  City.” 

So,  a  Cincinnati  jury  decided  that  a  nationally-distributed 
magazine  is  obscene  and  sent  its  publisher  to  jail. 

That  action  adds  emphasis  to  the  warning  expressed  by 
Justice  Douglas  in  his  dissent  to  the  1973  decision:  “The  idea 
that  the  First  Amendment  permits  Government  to  ban 
publications  that  are  ‘offensive’  to  some  people  puts  an 
ominous  gloss  on  freedom  of  the  press.  That  test  would  make 
it  possible  to  ban  any  paper  or  any  journal  or  magazine  in 
some  benighted  place.” 

The  threat  of  the  Hustler  case  is  real,  as  Douglas  stated. 
Newspapers  are  publishing  more  and  more  explicit  sex 
material,  some  of  it  in  syndicated  columns.  Reviews  of 
allegedly  obscene  books  or  movies,  even  if  unfavorable, 
could  be  a  target;  even  advertising  for  the  same. 

The  Hustler  case  will  surely  be  appealed  and  we  hope 
the  Supreme  Court  will  clarify  its  ambiguous  1973  ruling. 
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N.Y.  News  one  rate  plan 
draws  advertiser  response 


By  John  Consoli 

More  than  one  dozen  national  adver¬ 
tisers  have  taken  advantage  of  the  New 
York  News’  three  week  old  “modified” 
single  rate  plan,  with  the  financial  com¬ 
munity  showing  the  most  interest  in  the 
new  plan  thus  far. 

One  financial  advertiser  increased  its 
existing  contract  by  more  than  30%, 
boosting  linage  from  75,000  to  100,000 
lines,  according  to  Frank  Flood,  national 
ad  manager  of  the  News. 

The  News,  the  nation’s  largest  circu¬ 
lated  daily  with  1.9  million  copies  sold 
each  day,  instituted  its  new  rate  plan  for 
national  advertisers  effective  February 
I.  The  rates  are  full  run  retail  rates  plus 
the  15%  agency  commission.  This  repre¬ 
sents  a  25%  reduction  of  its  daily  na¬ 
tional  rates. 

To  earn  the  reduced  rate,  national  ad¬ 
vertisers  must  run  one  or  more  ROP  ads 
on  two  or  more  days  within  a  seven  day 
period. 

“We  have  gotten  the  best  response  so 
far  from  financial  accounts,”  said  Flood. 
“Maybe  it  is  because  they  are  more  cen¬ 
trally  controlled  and  are  able  to  make 
quicker  decisions.” 

Travel,  appliance  and  auto  advertisers 
are  the  other  categories  of  accounts  that 
have  shown  an  interest  in  the  new  plan 
thus  far. 

To  help  bolster  its  Sunday  travel  sec¬ 
tion  ad  linage,  the  News  has  also  insti¬ 
tuted  a  special  rate  with  qualifications. 

Any  travel  advertiser  (resorts,  travel 
agencies,  airlines)  that  runs  either  three 
Sunday  ads  per  month,  1200  lines  per 
month  or  repeats  a  daily  ad  in  the  Sunday 
travel  section,  will  get  a  rate  for  the  Sun¬ 
day  ad  slightly  lower  than  the  daily  rate, 
said  Flood. 

The  goal  is  to  build  a  repetition  of  daily 
ads  in  the  Sunday  travel  section  which 
will  go  towards  increasing  the  size  of  the 
news  whole  and  enable  the  paper  to  put 
out  a  better  quality  section  with  more 
editorial  matter.  Flood  said. 

It  is  too  early  to  tell  exactly  how  much 
effect  the  move  by  the  nation’s  largest 
circulated  daily  to  even  a  modified  form 
of  single  rate  will  affect  the  industry  as  a 
whole.  Whether  other  metro  papers  will 
follow  the  line  of  thinking  that  “if  the 
News  can  do  it,  so  can  we,”  remains  to 
be  seen.  It  didn’t  happen  when  the  metro 
Louisville  Courier-Journal  and  Times 
started  the  single  rate  ball  rolling  several 
years  ago. 

Flood  said  he  has  received  from  many 
papers  and  their  reps,  inquiries  about  the 
concept  of  the  News’  new  national  rate 
plan.  Many  wanted  to  know  the  initial 
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reaction  of  News  national  advertisers. 
He  said  newspapers  from  Boston,  Min¬ 
neapolis,  Atlanta  and  Washington,  D.C. 
were  among  those  expressing  interest  in 
the  concept  of  the  new  rate  plan. 

Agency  media  directors  contacted  by 
E&P,  although  acknowledging  that  the 
News’  move  was  a  step  in  the  right  direc¬ 
tion,  indicated  that  their  national  ac¬ 
counts  will  not  be  totally  satisfied  until 
dual  rates  are  totally  eliminated. 

Tom  Reddy  of  William  Esty  and  vice 
chairman  of  the  American  Association  of 
Advertising  Agencies’  (4  A’s)  newspaper 
committee,  summed  up  most  media  di¬ 
rectors  feelings  by  stating,  “It’s  a  step  in 
the  right  direction,  but  only  a  partial 
step.” 

Reddy  was  not  optimistic  that  other 
papers  would  follow.  “I  don’t  think  the 
News’  move  will  trigger  any  great  jump 
toward  the  single  rate.  Other  big  papers 
such  as  the  Louisville  Courier-Journal 
and  the  Chicago  Sun-Times  and  News 
have  taken  similar  steps  and  those  who 
followed  have  done  it  slowly.” 

Ironically,  although  more  newspapers 
have  began  offering  single  rates  over  the 
past  few  years,  the  differential  between 
retail  and  national  rates  charged  by 
newspapers  as  a  whole  has  gone  up 
slightly. 

Despite  the  gradual  movement  by 
newspapers  toward  a  single  rate,  the  dif¬ 
ferential  between  national  and  retail 
rates  in  1976  reached  its  highest  point 
since  1970.  The  rate  differential  between 
national  and  local  advertising  has  been 
widening  gradually  since  1972,  when  the 
percentage  of  difference  had  reached  its 
lowest  point  since  1942. 

Newspaper  national  advertising  rates 
in  1976,  were,  on  the  average,  50.4% 
higher  than  retail  ad  rates,  according  to 
the  latest  4  A  study,  published  last  De¬ 
cember. 

The  study  included  422  daily  news¬ 
papers  in  385  cities  with  Audit  Bureau  of 
Circulations  city  zone  populations  of 
50,000  or  more. 

The  lowest  rate  differential,  not  sur¬ 
prisingly,  was  found  in  the  smaller  mar¬ 
kets  or  those  with  A.B.C.  city  zone 
populations  of  50,000  to  100,000.  In  these 
cities,  newspapers  charge  37.1%  more 
for  national  ads  than  for  retail. 

In  the  cities  with  populations  of 
100,000  to  250,000  and  those  with  popu¬ 
lations  of  250,000  to  500,000,  the  differ¬ 
ential  is  quite  similar.  In  the  100,000  to 
250,000  person  cities,  newspapers  charge 
47.7%  more  for  national  ads  and  in  the 
250,000  to  500,000  cities,  newspapers 
charge  46.4%  more  for  national. 

In  cities  with  populations  of  between 


500,000  and  one  million  persons,  news¬ 
papers  charge  53.3%  more  for  national 
ads  than  retail  and  in  cities  with  popula¬ 
tions  of  over  one  million,  newspapers 
charge  62.1%  more  for  national  ads. 

According  to  Standard  Rate  &  Data 
Service  and  a  check  of  other  newspaper 
industry  data,  some  70  daily  newspapers 
in  30  states  are  now  offering  single  rates 
for  both  national  and  retail  advertisers. 
Among  the  larger  papers  in  addition  to 
the  Louisville  papers  are  the  Nashville 
Tennessean  and  Banner,  the  Trenton 
(N.J.)  Times  and  the  New  Haven  Regis¬ 
ter  &  Journal-Courier. 

Some  nine  other  newspapers  including 
the  Chicago-Sun-Times  and  News  offer 
single  rates  when  bought  in  combination 
only.  A  handful  of  others  offer  single 
rates  applicable  to  contract  or  bulk  rate 
only  and  not  to  open  rate. 

Flood  said  it  would  have  been  finan¬ 
cially  impossible  for  the  News  to  reduce 
its  national  rate  to  equal  its  retail  rate  all 
at  once  without  placing  some  require¬ 
ments — thus  the  twice  weekly  frequency 
requirement. 

Industry  insiders  see  the  move  by  the 
News  aimed  not  only  to  capture  new  na¬ 
tional  business  but  to  capture  that  busi¬ 
ness  from  the  rival  New  York  Times, 
which  dominates  the  national  business  in 
the  New  York  market. 

Flood  admits  that  the  goal  of  the  News 
is  to  capture  a  greater  share  of  national 
business  in  the  market,  whether  it  be 
new  business  or  business  already  run¬ 
ning  in  the  Times.  The  only  national 
business  the  News  carries  more  of  than 
the  Times,  according  to  Flood,  is  na¬ 
tional  food  and  auto  ads. 

The  Times,  meanwhile,  has  yet  to 
react  to  the  News’  new  rate  plan.  A 
Times  spokesman  said,  “The  move  by 
the  News  is  a  bid  for  business  and  we  are 
watching  what  they  are  doing  very  care¬ 
fully.”  He  said  if  the  News  begins  to 
make  a  dent  in  Times’  national  accounts, 
the  paper  will  have  to  come  up  with  a 
means  of  aggressively  counteracting  it. 

“Right  now  we  are  stuck  with  the  fact 
that  our  national  rate  is  in  some  cases 
double  that  of  our  retail  rate,”  the  Times 
spokesman  said.  “This  is  because  for 
many  years  here,  a  policy  of  increasing 
the  ad  rates  of  all  categories  across  the 
board  was  followed.  As  a  result,  the  dif¬ 
ferential  kept  increasing.” 

For  1977,  he  said,  the  Times  looked  at 
each  category  individually  within  both 
national  and  retail  and  only  some  were 
increased.  Thus,  the  differential  was 
closed  slightly. 

“We  have  a  long  term  purpose  of  nar¬ 
rowing  the  differential,”  the  Times 
spokesman  said,  “but  it  will  take  many 
years.” 

Will  other  metro  papers  institute  rates 
similar  to  the  News?  “New  York  is  a 
special  market,”  the  Times  spokesman 
said.  “In  New  York,  the  Times  domi¬ 
nates  the  national  accounts  and  the 
News  carries  more  retail.” 
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Mutual  aid  agreement 
contested  in  Philadelphia 


Contract  talks  between  striking  news¬ 
room  and  advertising  employes  and  the 
publishers  of  the  Philadelphia  Inquirer 
and  Daily  News  reopened  February  16 
after  a  5-day  halt. 

The  Newspaper  Guild  of  Greater 
Philadelphia  struck  Philadelphia  News¬ 
papers  Inc.  on  February  8  over  pay  and 
benefit  issues  after  its  contract  expired 
that  day.  The  Daily  News  has  not  pub¬ 
lished  since  February  7.  The  Inquirer  got 
out  a  limited  edition  for  February  9  that 
was  not  distributed,  but  has  not  pub¬ 
lished  since. 

The  Philadelphia  Bulletin,  acting 
under  an  agreement  it  has  with  PNI  as 
comember  of  the  Newspaper  Publishers 
Association  of  Philadelphia,  began  pub¬ 
lishing  February  9  under  the  logotypes  of 
all  three  papers. 

The  action  angered  the  guild,  which 
represents  840  reporters,  photographers, 
advertising  and  business  employes  at 
PNI,  and  resulted  in  picketing  last 
Thursday  (February  10)  by  the  guild  at 
the  Bulletin  building.  The  Bulletin  man¬ 
aged  to  publish  limited  editions. 

The  guild  removed  its  picket  lines  from 
the  entrances  to  the  Bulletin  at  7  a.m. 
February  15  and  urged  the  management 
of  the  Bulletin  to  drop  the  logotypes  of 
the  Inquirer  and  News.  The  Bulletin  re¬ 
fused. 

Executive  editor  B.  Dale  Davis  said 
the  triple  logotype  would  remain  until 
truck  drivers,  pressmen  and  mailers, 
who  have  joint  contracts  with  the  pub¬ 
lishers  association,  which  represents  all 
3  papers,  go  back  to  work  at  PNI.  The 
guild  has  a  contract  only  with  the  In¬ 
quirer  and  News. 

Members  of  the  three  craft  unions 
have  refused  to  cross  picket  lines  at  PNI 
since  February  8. 

The  February  16  editions  of  Bulletin 
carried  the  triple  logotypes  (see  cut),  but 
for  its  February  17  editions,  the  Bulletin 
returned  to  a  single  logotype. 

William  McLean  Ill,  editor  and  pub¬ 
lisher,  explained  in  a  page  1  statement: 
“We  now  believe  that  continued  publi¬ 
cation  of  our  newspaper  with  multiple 
logotypes  will  serve  no  further  purpose 
in  discharging  our  obligation  to  the  pub¬ 
lic  and  to  our  employes.” 

McLean  said  that  with  this  action,  the 
newspaper  publishers  association  “reaf¬ 
firms  its  pledge  to  continue  to  work 
together  with  common  interests  and 
mutual  support  ...  in  those  cases  with 
distribution  interrupted  by  failures  of 
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Triple  logo  dispute 
contract  observance.” 

Meanwhile,  the  Guild  went  ahead  with 
an  anti-trust  suit  against  both  publishers, 
charging  them  with  “collusion  and  re¬ 
straint  of  trade”  under  the  Sherman- 
Clayton  law.  The  suit  was  filed  in  U.S. 
District  Court  on  February  16.  The  case 
was  assigned  to  Judge  Donald  W.  Van 
Artsdalan. 

The  triple  logotype  procedure  was 
adopted  as  part  of  a  Mutual  Aid  Agree¬ 
ment  drawn  up  several  years  ago  by  the 
Newspaper  Publishers  Association  of 
Philadelphia.  The  plan  goes  into  effect 
when  either  the  Bulletin  or  PNI  is  pre¬ 
vented  from  publishing  and  distributing 
because  of  work  stoppage  that  involves  a 
union  with  which  the  publishing  com¬ 
panies  have  a  Joint  contract. 

In  addition  to  the  triple  logotype,  the 
plan  provides  for  cost  and  revenue  shar¬ 
ing  in  a  strike  situation,  and  shared  ad¬ 
vertising,  news,  editorial  and  feature 
material. 

“Generally  within  48  hours,”  the  plan 
states,  “there  will  be  a  fully  merged 
newspaper  with  multiple  logotypes  and 
combined  content  publishing  on  an  all¬ 
day  basis,  that  is  it  will  be  the  same 
newspaper  with  morning  and  evening 
editions.” 

(Continued  on  page  10) 
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Every  Saturday  since  1884 

Readers  flock 
to  plant  to  buy 
Sunday  papers 

They  traveled  as  far  as  60  miles  to  buy 
a  copy  of  a  newspaper. 

They  came  at  mid-afternoon  and  in  the 
middle  of  a  damp,  cold  night. 

They  came  by  private  car,  by  bicycle, 
by  train,  in  vans,  by  subway,  by  taxi,  on 
foot. 

They  were  as  young  as  six  and  as  old 
as  85.  Some  spent  $5  or  more  for  trans¬ 
portation  to  get  a  35-cent  Sunday  news¬ 
paper. 

They  came  to  get  a  Sunday  Bulletin 
when  a  Philadelphia  newspaper  strike  at 
the  competing  Philadelphia  Inquirer  and 
Philadelphia  Daily  News  left  only  the 
Evening  and  Sunday  Bulletin  publishing 
— and  there,  the  refusal  of  teamsters  and 
mailers  to  work  prevented  normal  dis¬ 
tribution. 

Pickup  center 

When  the  long  Sunday  ended,  more 
than  150,000  copies  were  picked  up  by 
readers  and  some  independent  agents 
from  an  emergency  distribution  center  in 
the  Bulletin  building  lobby. 

It  all  started  on  Tuesday,  February  8, 
when  a  strike  by  members  of  the  News¬ 
paper  Guild  closed  the  Philadelphia  In¬ 
quirer  and  the  Philadelphia  Daily  News, 
two  Knight- Bidder  newspapers. 

When  members  of  craft  unions  refused 
to  cross  the  Guild  picket  line  at  the  In¬ 
quirer  and  Daily  News,  the  Bulletin 
began  publishing  editions  carrying  the 
logotype  of  all  three  dailies.  The  papers 
make  up  the  Newspaper  Publishers  As¬ 
sociation  of  Philadelphia  and  the  associa¬ 
tion  negotiates  joint  contracts  with  five 
unions,  including  the  teamsters  and 
mailers. 

With  the  appearance  of  the  triple-logo 
newspaper,  the  striking  Guild  moved 
pickets  around  the  Bulletin  building,  al¬ 
though  no  Bulletin  employes  are  rep¬ 
resented  by  the  Guild. 

When  union  members  refused  to  re¬ 
port  to  work  at  the  Bulletin,  supervisory 
production  personnel  got  the  paper  on 
the  press  and  it  was  offered  for  sale  in  the 
lobby. 

Sale  on  Thursday,  the  first  day  of  the 
Bulletin  stoppage,  was  only  a  fraction  of 
the  normal  560,000  daily  circulation. 
Sales  picked  up  on  Friday  and  continued 
lively  on  Saturday. 

Circulation  figures  for  The  Evening 
Bulletin  during  the  picketing  period  were 
as  follows: 

(Continued  on  page  40) 
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Change  in  rule 
will  help  union 
organizing  plan 

By  Gerald  B.  Healey 

Effective  union  organizing  in  the  wake 
of  shrinking  production  forces  will  con¬ 
front  newsrooms  and  other  departments 
of  U.S.  newspapers  for  the  next  several 
years. 

Such  organization  by  The  Newspaper 
Guild  and  the  Teamsters  Union  already 
is  reality,  with  the  International  Typo¬ 
graphical  Union  and  the  Guild  consider¬ 
ing  an  early  merger,  and  Teamsters 
prominently  in  search  of  a  share  in  the 
action. 

Those  factors,  plus  what  he  described 
as  “a  new  theory”  of  the  National  Labor 
Relations  Board,  would  increase  union 
organizing  successes  by  a  minimum  of 
one-third,  in  the  opinion  of  Robert  Du- 
bin,  Cleveland  labor  attorney. 

Speaking  at  the  Ohio  Newspaper  As¬ 
sociation  meeting  in  Columbus  February 
1 1  on  the  subject:  ”A  Time  for  Leader¬ 
ship  and  Management  Strength,”  Dubin 
described  an  NLRB  theory  which,  he 
said,  will  become  part  of  the  NLRB  rules 
and  regulations  before  the  close  of  1977. 

The  NLRB  action  will  be  to  im¬ 
mediately  sanction  an  election  when  a 
petition  is  filed,  with  the  machinery  for 
determining  voting  eligibility  set  in  mo¬ 
tion  after  the  election.  The  possibility  of 
such  a  move  portends  an  entirely  new 
area  of  concern  for  newspaper  manage¬ 
ments,  Dubin  said. 

Start  swinging  early 

“There  won't  be  a  chance  of  waiting 
for  the  usual  events  to  unfold.”  Dubin 
declared,  “newspapers  will  have  to 
come  up  swinging  early.” 

Regarding  the  activities  of  Teamsters, 
Dubin  mentioned  one  Ohio  newsroom 
having  already  been  organized  (Xenia 
Gazette,  circ.  13.0()0)  and  2  other  un¬ 
named  Ohio  papers  in  the  process. 

These  moves  will  continue  with  accel¬ 
erated  organizing  efforts  by  the  ITU. 
Guild  and  Teamsters,  Dubin  said. 

Asked  if  such  developments  mean  that 
newspapers  are  “fighting  a  rear  guard 
action  that  is  getting  nowhere.”  Dubin 
said  that  although  the  newspaper  busi¬ 
ness  is  a  classic  example  of  inept  collec¬ 
tive  bargaining,  there  is  new  manage¬ 
ment  stiength  and  leadership  in  that 
area. 

With  pressures  of  the  new  technolo¬ 
gy's  effect  on  industry  resources.  Dubin 
said  he  would  not  regard  newspapers  as 
fighting  a  rear  guard  action.  He  intimated 
that  if  any  newspaper  managements 
think  they  are  in  such  a  position  a  change 
of  attitude  would  be  in  order. 

Terming  the  Washiuftton  Post 
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pressmen's  strike  “one  of  the  great  col¬ 
lective  bargaining  confrontations  of  his¬ 
tory,”  Dubin  spoke  following  a  short  re¬ 
counting  by  Post  executive  vicepresident 
Donald  Graham  of  the  pillaging  and  burn¬ 
ing  of  the  Post  pressroom  in  1976. 

Graham  was  given  the  responsibility 
as  general  manager  of  reorganizing  the 
pressroom  (he  had  been  assistant  manag¬ 
ing  editor  for  sports  and  assistant  general 
manager.)  This  task  included  arranging 
for  the  training  of  press  and  stereo  work¬ 
ers,  including  13  women,  who  have 
“learned  their  jobs  well  and  are  doing 
good  work,”  Graham  said. 

Circulation  up 

He  said  that  since  the  strike  the  Post’s 
daily  circulation  has  grown  47,953  to 
560,249  and  the  Sunday  circulation 
53,707  to  765,143.  Those  figures  were 
filed  with  Audit  Bureau  of  Circulations  in 
an  interim  statement  covering  the  last  3 
months  of  1976. 

In  dissecting  problems  of  newspapers 
through  research  activities,  more  and 
more  editors  are  asking  for  help,  accord¬ 
ing  to  researcher  Joseph  Belden.  Editors 
need  to  know  how  to  re-position  the 
paper  while  discovering  the  right  place 
for  newspapers  in  the  communications 
world,  Belden  said. 

“Don't  be  mesmerized  by  the  fact  that 
the  newspaper  is  no  longer  the  prime 
source  of  news  from  a  time  standpoint,” 
he  said,  “nor  even  by  the  thought  that 
newspapers  are  not  the  most  thorough  or 
complete  source  of  communication.” 

The  newspaper  is  proficient  only  as 
part  of  a  whole  and  its  usefulness  as  a 
news  medium  should  be  thoroughly  re¬ 
examined.  With  immediacy  gone  and 
909f  duplication  of  what  has  been  heard 
on  tv  and  radio,  revision  of  content  takes 
on  extreme  importance. 

Belden  advised  that  content  revision 
should  take  priority.  After  that  is  done 
format  should  be  given  a  hard  look.  Next 
attack  should  be  on  dullness,  and  this  is 
where  content  substance  comes  in.  Right 
of  privacy  has  to  be  considered  in  this 
context  and  methods  of  combatting  the 
“cult”  that  is  shunning  the  recounting  of 
current  events. 

Much  thought  is  being  given  to  how  a 
newspaper  functions  and  how  it  works 
for  the  reader,  but  still  there  is  not 
enough  of  this,  Belden  contended. 

Charles  Everill.  publisher  of  the 
Hamilton  (O.)  Journal-News,  spoke  of 
the  changing  values  of  young  people  and 
huge  losses  by  newspapers  of  young 
readers — heavier  in  the  non-metro  field 
than  in  metro  areas,  he  said. 

More  warmth  needed 

These  readers  view  newspapers  as 
cold  and  impersonal  while  a  tv  weather¬ 
man  tells  them  after  forecasting  sun  and 
warm  temperatures,  “have  a  nice  day.” 
The  Chieafio  Sun-Times,  on  the  day 


Everill  spoke,  topped  page  one  with 
“have  a  nice  day.”  The  day  promised  to 
be  in  the  high  40's  after  43  consecutive 
days  of  temperatures  below  freezing. 

Young  readers  also  have  a  feeling  that 
newspapers  are  biased  and  get  the  im¬ 
pression  that  there  is  a  lack  of  choice,  a 
freedom  which  they  desire,  Everill  said. 
They  also  don't  think  newspapers  like 
them.  Another  non-newspaper  habit  of 
the  young,  according  to  research,  is  the 
apparent  inability  of  youngsters  and 
young  adults  to  pay  longtime  attention  to 
any  particular  subject. 

Promotion  needed 

Everill  said  that  with  all  this  going 
against  newspapers  they  need  to  be  more 
promotion  oriented.  “We're  going  to 
have  to  tell  the  newspaper  story  better 
and  with  more  conviction  than  ever  be¬ 
fore,”  Everill  observed. 

Newspaper  researcher  Frank  Magid 
cautioned:  “Newspapers  must  not  wor¬ 
ship  at  the  altar  of  youth  lest  they  lose 
older  readers  who  consistently  read” 
what  is  in  the  press.  That  brings  news¬ 
papers  to  the  question:  What  type  of  re¬ 
search  should  be  done? 

“Research  is  designed  to  bring  in¬ 
creased  circulation  among  whom?,” 
Magid  asked.  “A  popularity  poll  is  not 
going  to  gain  greater  readership.  You 
can't  add  to  the  stockpile  of  information 
only  to  increase  frustration.  So  what  do 
we  do  about  it?” 

Top  of  mind  response 

Most  people,  asked  to  critique  a  news¬ 
paper,  give  a  top  of  the  mind  response 
unless  the  question  is  so  deft  that  it  en¬ 
courages  answers  with  objectivity  and 
depth.  And  the  latter  is  what  should  be 
generated  if  questions  are  properly 
framed  and  presented,  Magid  said. 

Methodology  is  most  important  in  pre¬ 
paring  survey  questions  and  then  an 
analysis  should  be  made  of  the  possible 
effect  of  the  methodology  as  a  means  of 
drawing  out  the  interviewee  as  to  why, 
really,  they  don't  spend  more  time  with 
newspapers  or  don't  read  them  at  all. 
The  target  should  be  creativity  of  design 
in  sampling  to  draw  out  genuinely  what  is 
wrong  with  the  paper — or  what  is  right 
and  what  the  realities  are. 

Editors  are  anxious  to  have  such  re¬ 
search  and  not  just  on  a  spot  basis. 
Readers  should  be  “tracked”  each  year, 
Magid  and  Belden  agreed,  as  to  whether 
they  are  going  to  continue  as  readers  and 
whether  generations  to  come  will  be  last¬ 
ing  readers. 

“There  must  be  a  determination  of 
what  readers  want  and  where  the  divid¬ 
ing  line  is  between  what  they  want  and 
what  newspapers  think  they  (readers) 
should  know,"  Belden  said.  This  means 
there  has  to  be  a  balance  and  a  blending 
in  combinations  of  facts  both  for  the  rec¬ 
ord  and  otherwise. 
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Annual  reports 

Profits  and  revenues 
of  Harte-Hanks  soar 


Harte-Hanks  Newspapers,  Inc.  re¬ 
ported  consolidated  net  income  for  the 
year  ended  December  31,  1976  of 
$10,546,738  ($2.41  per  share)  compared 
with  $8,027,222  ($1.84  per  share)  in  1975, 
an  increase  of  31%.  The  announcement 
was  made  by  Robert  G.  Marbut,  presi¬ 
dent  and  chief  executive  officer. 

Revenues  for  1976  were  $116,703,283 
compared  to  $91,390,055,  an  increase  of 
28%.  Revenues  for  the  year  increased 
19%  on  a  pro  forma  basis  (including 
revenues  for  a  similar  period  of  1975 
from  those  companies  acquired  in  1975 
and  1976). 

Commenting  on  1976,  Marbut  said, 
“We  have  surpassed  many  milestones  in 
1976,  our  fifth  year  as  a  public  company. 

For  the  first  time,  our  revenues  passed 
the  $100,000,000  level  and  our  profits  ex¬ 
ceeded  $10,(X)0,000.  Earnings  per  share 
have  increased  annually  in  a  range  of 
10%  to  31% — a  21%  compounded  annual 
growth  rate.  Our  operating  profit  per¬ 
centage  (profit  before  taxes,  miscellane¬ 
ous  income,  miscellaneous  expense,  in¬ 
terest  and  goodwill  as  a  percent  of 
operating  revenue)  increased  1.2  per¬ 
centage  points.  This  is  the  fifth  con¬ 
secutive  year  we  have  increased  the 
margin  percentage  more  than  one  per¬ 
centage  point,”  Marbut  continued. 

“We  are  excited  about  these  financial 
achievements;  but,  more  important,  are 
the  other  accomplishments  that  were 
chronicled  in  1976.  The  favorable 
economic  environment  made  it  possible 
to  invest  over  $1  million  in  expense- 
related  projects  and  $6.0  million  in  new 
technology  and  updated  facilities.  The 
resulting  increased  knowledge  of  our 
markets,  improved  products,  better 
trained  personnel  and  greater  productiv¬ 
ity  will  accrue  significant  benefits  in  the 
years  ahead,”  Marbut  concluded. 

Other  corporate  events  were: 

1.  The  board  of  directors  was  ex¬ 
panded  adding  Stuart  D.  Watson,  chair¬ 
man  of  the  board  of  Heublein  Inc. 

2.  A  circulation  management  de¬ 
velopment  program  was  launched.  This 
program  is  designed  to  provide  a  mix  of 
formal  training  in  the  distribution  func¬ 
tion  with  on-the-job  training  in  several  of 
our  divisions  which  have  different  types 
of  distribution  systems. 

3.  The  accelerated  emphasis  on 
management  development  allowed  more 
than  1,300  employes  to  participate  in 
training  and  development  programs. 

4.  The  corporate  objective  of  having 
75%  of  management  promotions  from 
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within  was  again  exceeded. 

5.  The  emphasis  on  product  improve¬ 
ment  was  supported  by  market  research 
in  nineteen  markets. 

6.  Continuing  to  improve  the  fran¬ 
chise  in  each  market  annually  has  long 
been  a  ahms/ corporate  goal.  TTiis  is  done 
through  improving  the  products  and  ser¬ 
vices  in  an  effort  to  better  satisfy  the 
needs  of  more  people.  The  following  re¬ 
sults  were  accomplished  in  1976: 

One  new  Sunday  edition  to  a  daily  op¬ 
eration;  one  new  zone  of  a  daily  news¬ 
paper;  two  new  editions  of  non-daily 
publications;  eight  new  free  distribution 
shoppers;  two  new  distribution  systems 
capable  of  reaching  all  the  homes  in  their 
markets  with  the  division’s  products  or 
other  products;  and  six  new  zones  to  the 
Pennysaver  in  Orange  and  Los  Angeles 
Counties,  California,  bringing  the  total 
circulation  of  that  publication  to  794,0(X). 

7.  Divisional  promotion  programs 
were  accelerated  to  generate  increased 
interest  in  the  products  and  programs. 

8.  Several  new  affiliates  were  added  in 
1976  and  early  1977  that  enhance  greatly 
the  long-term  potential  of  the  Company. 

a)  Wichita  Falls  Times  and  Record 
News,  Wichita  Falls,  Texas 

b)  WFMY  Television  Corp.,  Greens¬ 
boro,  North  Carolina 

c)  Daily  Courier-Democrat,  Rus¬ 
sellville,  Arkansas 

d)  The  Paris  Progress  and  Express, 
Paris,  Arkansas 

e)  Greenwood  Democrat,  Green¬ 
wood,  Arkansas 

f)  Charleston  Express,  Charleston, 
Arkansas 

g)  Mason-Westchester  Pulse,  Mason, 
Ohio 

h)  Fairfield  Echo,  F^rfield,  Ohio 

i)  Simi  Valley  Pennysaver,  Ventura 
County,  California 

j)  The  Walton  Tribune,  Monroe, 
Georgia 

k)  The  Sevier  County  News  Record, 
Sevierville,  Tennessee 

l)  The  Gatlinburg  Press,  Gatlinburg, 
Tennessee 

A  dividend  of  150  per  share  was  de¬ 
clared  by  the  Board  of  Directors  to 
stockholders  of  record  on  March  1,  1977, 
payable  March  18,  1977.  The  cash  divi¬ 
dend  was  increased  twice  during  1976 
bringing  the  current  dividend  to  three 
times  the  dividend  paid  in  March,  1975. 
The  dividend  rate  will  continue  to  be  re¬ 
viewed  regularly.  The  company  has  paid 
consecutive  quarterly  dividends  since 
1971. 


The  company  reported  that  earnings 
per  share  for  the  quarter  ended  De¬ 
cember  31,  1976  were  780  compared  to 
620  in  1975,  an  improvement  of  26%. 
This  was  the  most  profitable  quarter  in 
the  history  of  the  cor-pany  and  the  2()th 
consecutive  quarter  that  earnings  per 
share  have  improved  over  the  same 
period  of  the  previous  year. 

Revenues  for  the  fourth  quarter  of 
1976  were  $33,118,414  compared  to 
$26,194,274  in  the  same  quarter  of  1975, 
a  26%  increase.  Revenues  for  the  quarter 
increased  17%  on  a  pro  forma  basis  (in¬ 
cluding  for  a  similar  period  in  1975 
revenues  from  companies  acquired  in 
1975  and  1976). 

In  commenting  on  the  coming  year, 
Marbut  stated,  “Harte-Hanks  should 
have  another  year  of  solid  improvements 
on  many  fronts.  The  results  of  our  plan¬ 
ning  process  indicate  that  earnings 
growth  in  1977  should  again  be  in  the 
range  experienced  by  the  company  since 
1971.” 

Harte-Hanks  Newspapers,  Inc.  owns 
and  operates  25  daily  newspapers  and  46 
non-daily  publications  in  30  markets. 
The  New  York  Stock  Exchange  com¬ 
pany  also  owns  VHF  network  affiliated 
television  stations  in  San  Antonio, 
Texas,  Jacksonville,  Florida  and 
Greensboro,  North  Carolina. 
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Year  December  31 

1976 

1975 

Chonge 

Shore  earnings 

$2.41 

$1.84 

31% 

Revenues 

116,703,283 

91,390,055 

28 

Income  before  income  tox 

21,208,569 

16,293,758 

30 

Net  income 

10446,738 

8,027422 

31 

Average  shores 

Fourth  Quarter 

4,382,977 

4,370,526 

— 

Shore  eomings 

$.78 

$.62 

26 

Revenues 

33,118,414 

26,194,274 

26 

Income  before  income  tox 

6,684,592 

5455,755 

25 

Net  income 

3,381,979 

2,678476 

26 

Average  shores 

4,383,645 

4472,169 

— 

*  *  * 

NEW  YORK  TIMES 

The  New  York  Times  Company  re¬ 
ported  earnings  of  $22,327,000,  or  $1.97 
per  share  of  common  stock,  for  the  year 
ended  December  31,  1976,  as  against 
$12,754,000,  or  $1.15,  in  1975. 

Continuing  operations  produced  $1.71 
per  share,  a  gain  of  53%.  An  additional 
260  per  share  resulted  from  the  sale  of 
two  subsidiaries,  after  deducting  4  cents 
per  share  for  all  discontinued  operations 
in  1976. 

Consolidated  revenues  for  1976  were 
$445,685,000,  a  14-percent  increase  from 
the  1975  level  of  $391,164,000. 

For  the  fourth  quarter  of  1976,  earn¬ 
ings  for  the  Company  were  $9,179,000, 
or  810  per  share,  compared  with 
$1,418,000,  or  130  per  share  in  1975. 

Income  from  continuing  operations  in 
the  fourth  quarter  increased  from  120  per 
share  in  1975  to  540  in  1976.  The  major 
portion  of  the  increase  is  attributable  to 
the  New  York  Times  newspaper  which 
showed  an  increase  in  the  fourth  quarter 
from  110  per  share  in  1975  to  260  per 

(Continued  on  page  12) 
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Annual  reports 

(Continued  from  page  II) 
share  in  1976. 

Consolidated  revenues  in  the  fourth 
quarter  were  $122,402,000  in  1976  and 
$104,683,000  in  1975. 

“We  are  proud  of  the  Company’s  earn¬ 
ings  improvement  last  year,”  said  Arthur 
Ochs  Sulzberger,  chairman  of  the  board 
and  president  of  the  New  York  Times 
Company.  “It  is  evidence  that  our  long¬ 
term  developmental  program  is  pro¬ 
gressing  satisfactorily.  In  no  other  year 
in  its  125-year  history  have  there  been  so 
many  productive  innovations  within  the 
New  York  Times.  Similar  initiatives  are 
taking  place  throughout  the  Company.” 

The  New  York  Times  newspaper 
earned  640  per  share  in  1976,  compared 
with  290  in  1975.  An  investment  tax 
credit  relating  mainly  to  the  Times’s  new 
automated  printing  plant  in  Carlstadt, 
N.J.,  contributed  200  to  the  newspaper’s 
increased  earnings,  compared  with  50  in 
1975.  The  plant  began  operations  in  1976. 

The  affiliated  companies  contributed 
810  per  share,  compared  with  620  per 
share  in  1975,  a  3 1%  increase.  Their  con¬ 
tribution  to  earnings  have  increased  by 
more  than  90  percent  over  the  last  five 
years.  They  include  newspapers,  con¬ 
sumer  magazines,  television  and  radio 
stations,  educational  and  general  books, 
reference  materials  and  information  ser¬ 
vices.  The  Modern  Medicine  group  and 
the  New  York  Times  Music  Corporation 
were  sold. 

The  three  Canadian  newsprint  asso¬ 
ciates  in  which  the  Company  owns  sub¬ 
stantial  but  minority  interests  contrib¬ 
uted  260  per  share  against  210  in  1975. 
The  newsprint  associates  contributed  12 
cents  per  share  in  the  fourth  quarter, 
against  a  loss  of  14  cents  per  share  in  the 
comparable  quarter  of  1975,  when  there 
was  an  industry-wide  strike  in  Canada. 

THE  NEW  YORK  TIMES  NEWSPAPER 
Aril  Qlr.  Aril  Qtr.  Year  Eniled  12/31 

1976  197S  1976  1975 

Revenues  $81,A01,000  $70,152,000  $290,050,000  $260,885,000 
Pr0>toi 

•ornings  4,677,000  1,424,000  10,212X)00  4,610,000 

Eomings 

p«r  short  .26  .11  .64  .29 

Advertising  linage  for  1976  in  the 
Times  was  72,855,000  lines  against 
68,957,000  lines  in  1975.  A  portion  of  the 
increase  is  attributable  to  a  change  in 
column  format  during  1976.  Advertising 
revenues  rose  to  a  record  $2 19,090,000,  a 
gain  of  12%. 

In  the  fourth  quarter  of  1976,  circula¬ 
tion  of  the  Times  averaged  870,000 
copies  on  weekdays  compared  with 
851,000  copies  in  the  comparable  1975 
quarter.  Sunday  circulation  averaged 
1,476,600  copies  during  the  1976  quarter 
and  1,471,000  during  the  1975  quarter. 

“Editorial  innovation  was  a  major 
reason  for  our  growth  in  the  latter  part  of 
1976,”  said  Sulzberger.  “We  added  the 
Weekend  and  Living  sections,  created  a 
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more  readable  and  cost-effective  format, 
and  integrated  our  daily  and  Sunday 
news  operations.” 

Circulation  revenues  in  1976  totalled 
$66,236,000,  a  7-percent  increase  over 
the  $62,052,000  in  1975. 

AFFILIATED  C0MPANIE5 

Aril  Otr.  Aril  Qlr.  Yeeni  Ended  12/31 

1976  1975  1976  1975 

Revenues  $A1,001,000  $3A,S31,000  $155,627,000  $130,279,000 

Pre-loi 

eomings  3,095,000  2,979X100  18,859000  13.811000 

Eomings 

per  shorn  .16  .15  .81  .62 

NEW5PAPER5 

Eomings  incmosed  by  28%  for  the  compony's  13  newspopers  in  Florido 
and  North  CoroKno  in  1976  over  1975. 

Ath  Qtr.  Aril  Qtr.  Year  Ended  12/31 

1976  1975  1976  1975 

Revenues  $7,73A,000  $7,A20,000  $28506,000  $2A,9SS,000 

Pra-loi 

eomings  1,910,000  1,819,000  6,809,000  5001,000 

Adveitising  linoge  for  the  group  increased  by  5  percent,  and  cir^ulotion 
wos  up  6  percent. 

MAGAZINE5 

Mogozines  thot  include  the  three  lenders  in  their  fields — FMlily 
Circle,  Goll  Digest  ond  Tennis — hod  o  63%  increose  in  eomings  in 
1976  over  1975. 

Ath  Qtr.  Aril  Qlr.  Year  Ended  12/31 

1976  1975  1976  1975 

Revenues  $22,975,000  $18,A31,000  $85,779,000  $70,10A,000 

Pre-loi 

eomings  1,152,000  1,0A7X)00  8,660,000  5013,000 

BR0AKA5TING 

The  company's  television  and  rodio  slotions  reported  o  gain  in  eomings 
in  1976  of  A8  porcent  over  1975. 

Ath  Qtr.  Aril  Qlr.  Yeor  Ended  12/31 

1976  1975  1976  1975 

Revenues  $2016,000  $2,277,000  $8,782,000  $7086,000 

Pre-toi 

eomings  966,000  7A2,000  2,870,000  1,9A0.000 

ALL  OTHER  AFFILIATED  C0MPANIE5 

Ath  Otr.  Ath  Otr.  Yoor  Ended  12/31 

1976  1975  1976  1975 

Revenues  $7,776,000  $6,A03,000  $32060,000  $27.83A,000 

Pre-toi 

eomings  (933,000)  (629,000)  520,000  1,257,000 

The  results  for  the  year  and  the  fourth 
quarter  were  adversely  affected  by  pre¬ 
tax  losses,  including  write-offs,  at 
Quadrangle/The  New  York  Times  Book 
Company  of  approximately  $2,000,000. 
A  substantial  reduction  was  achieved  in 
The  Information  Bank’s  operating  loss, 
while  new  subscribers  added  during  the 
year  brought  the  total  to  270. 

All  of  the  other  operations  in  this 
group,  which  include  educational  com¬ 
panies,  textbook  and  library  publishers, 
and  news  and  feature  services,  were 
profitable  in  1976.  Their  revenue  per¬ 
formance  as  a  group  rose  by  17  percent 
to  more  than  $32,000,000. 
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Aril  Qtr. 

Aril  Qlr. 

Yoor  Ended  12/31 

Equity  in 

1976 

1975 

1976 

1975 

Eomings 

Eomings 

$1,363X)00 

($1^3,000) 

$2,9A1X)00 

$2.29A,000 

por  shorn 

.12 

(lA) 

.26 

.21 

*  *  * 


TIMES-MIRROR 

Times  Mirror  had  record  revenues  and 
earnings  in  1976  with  net  income  reach¬ 
ing  $69.5  million  or  $2.05  per  share.  Dr. 
Franklin  D.  Murphy,  chairman  of  the 
board,  reported. 

This  result  compares  with  $47.2  mil¬ 
lion  or  $1.40  per  share  earned  in  1975. 
Revenues  were  $976  million  in  1976, 
compared  to  $807  million  in  1975,  an  in¬ 
crease  of  21%. 


Commenting  on  the  year’s  perfor¬ 
mance,  Dr.  Murphy  said:  “We  told  our 
shareholders  at  our  annual  meeting  last 
May  that  we  expected  1976  to  be  our 
all-time  best  year.  I  am  pleased  to  report 
our  achievement  of  that  goal.  Each  line 
of  business  showed  improvement  in  rev¬ 
enues  and  earnings,  led  by  the  News¬ 
paper  Publishing  and  Newsprint  and 
Forest  Products  groups.” 

In  the  fourth  quarter  of  1976,  net  in¬ 
come  rose  68%  to  $20.5  million  or  600 
per  share  compared  with  net  income  of 
$12.2  million  or  360  per  share  for  the 
comparable  period  in  1975.  Revenues  for 
the  quarter  were  $261  million  compared 
with  $218  million  in  1975.  Among  other 
developments,  fourth  quarter  earnings 
comparisons  were  affected  by  a  tax  rate 
of  44.5%  in  1976  as  compared  to  49.5%  in 
the  fourth  quarter  of  1975.  The  lower  tax 
rate  is  related  to  increased  volume  of 
timber  cutting. 

Pretax  income  in  1976  for  the  News¬ 
paper  Publishing  group  was  $48.5  million 
compared  with  $35.5  million  in  1975.  Re¬ 
sults  for  1975  reflected  a  non-recurring 
$5.2  million  charge  related  to  the  new 
distribution  system  at  the  Los  Angeles 
Times.  Total  revenues  from  the  com¬ 
pany’s  newspaper  publishing  group  ex¬ 
ceeded  $426  million  in  1976. 

The  company’s  newspapers  ran  251 
million  lines  of  advertising  in  1976,  an 
8%  increase  over  1975. 

The  newsprint  and  forest  products 
group  reported  pretax  income  of  $32.4 
million  compared  with  $9.4  million  in  the 
prior  year.  Pretax  income  in  1975  was 
adversely  affected  in  the  amount  of  $8.7 
million  by  an  llVi  week  strike,  which 
closed  the  company’s  newsprint  mills  at 
Oregon  City  and  Newberg,  Oregon,  dur¬ 
ing  the  second  quarter.  Strong  gains  in 
wood  products  revenues  and  profits 
were  a  major  factor  in  the  1976  results. 
• 

Major  newspaper 
markets  listed 

Media  General  has  issued  a  booklet 
called  “Major  Newspaper  Markets  In 
The  United  States  1976”  which  it  has 
published  in  more  or  less  annual  succes¬ 
sion  since  1955. 

It  reports  circulation  coverage  and 
rates  of  all  markets  with  newspapers  of 
25,000  or  more  circulation.  It  includes 
three  coverage  zones — metropolitan 
areas,  counties  outside  with  50%  cover¬ 
age  and  20%  coverage — households  and 
retail  sales  for  each,  rates,  circulation 
and  maps  specifying  locations. 

Copies  are  available  from  the  research 
department  of  Media  General. 

• 

Weekly  editor 

Alan  Weitz,  27,  senior  editor  at  More 
magazine,  has  been  named  managing 
editor  of  the  Village  Voice,  a  New  York 
City  weekly  paper. 
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Suburban  editions  edited 
for  psychographic  types 


By  Jane  Levere 

At  a  seminar  on  the  future  of  big  city 
papers  recently,  Philip  Merrill,  publisher 
of  the  Annapolis  Evening  Capital,  pre¬ 
dicted  that  if  the  New  York  Times  does 
not  change  its  present  form,  it  will  not 
exist  in  ten  years. 

While  the  Times  would  be  the  last  to 
accept  this  claim,  it  is  currently  going 
through  a  redefinition  and  expansion  of 
its  traditional  news  and  advertising  role, 
in  effect,  a  recognition  that  if  it  is  to 
weather  the  competition  from  its  fellow 
urban  and  suburban  dailies,  it  must 
change. 

One  of  the  changes  has  been  the  addi¬ 
tion  (February  6)  of  two  regional  sections 
to  the  Sunday  paper,  the  Westchester 
Weekly,  primarily  serving  the  county 
north  of  New  York  City,  and  the  Con¬ 
necticut  Weekly,  circulated  predomi¬ 
nantly  in  Fairfield  County. 

By  introducing  sections  in  these  two 
affluent  counties,  the  Times  is  plunging 
headlong  into  the  battle  for  one  of  the 
most  competitive  suburban  markets  in 
the  country.  Its  prime  opponents  are  the 
Sunday  editions  of  two  dailies,  one  ur¬ 
ban,  the  other  suburban. 

Its  urban  competitor  is  the  Westches¬ 
ter  edition  of  the  Sunday  New  York 
News,  whose  circulation  is  134,959  in 
Westchester  and  61,237  in  Fairfield. 
Suburban  competition  is  from  the  Sun¬ 
day  edition,  launched  last  September,  of 
the  eight  Westchester-Rockland  News¬ 
papers.  As  of  last  December  18,  it  had 
already  reached  a  circulation  goal  of  over 
108,(X)()  projected  for  April  1. 

(Prior  to  February  6,  Times  circulation 
in  this  area  was  approximately  170,(X)0, 

85, (MX)  in  Westchester,  50,(KK)  in  Fair- 
field,  and  35,000  in  the  North  Bronx.) 

The  Times,  however,  is  not  aiming  to 
capture  the  broad-base  Westchester- 
Fairfield  market,  Donald  Nizen,  vice- 
president  for  consumer  marketing, 
explained  recently;  it  intends  instead  to 
reach  a  neatly  defined  target  audience 
ferreted  out  a  year  ago  in  research  by 
Daniel  Yankelovich,  Inc. 

‘Upscale’  reader 

The  average  Times  reader,  according 
to  Nizen,  is  “upscale,”  a  catchall  phrase 
applicable  to  one  of  three  demographic 
characteristics:  an  average  family  in¬ 
come  of  $25,000  or  up;  four  years  of  col¬ 
lege;  or  a  managerial  position. 

As  analyzed  by  Yankelovich,  the 
Westchester/Fairfield  reader  also  falls 
into  one  of  four  classifications,  the  pro¬ 
totype,  seeker,  moralist  or  cityphobe. 
Each  holds  different  values  and  life- 
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styles,  the  latest  psychographic  delinea¬ 
tors  of  market  segments.  All,  said  Nizen, 
enable  the  Times  “to  rifle  in  on  our 
targets,  instead  of  having  a  buckshot  af¬ 
fair.” 

The  prototype,  who  makes  up  the 
highest  percentage  of  Times  readers  in 
Westchester/Fairfield,  is  print-oriented. 
He  or  she  reads  magazines,  books  and 
newspapers  to  find  out  about  the  outer 
world  (as  opposed  to  the  local  communi¬ 
ty).  This  group  values  education  highly, 
for  its  own  sake  and  not  as  a  means  of 
getting  ahead  professionally.  Also 
culturally-oriented,  the  prototype  tends 
to  be  liberal,  e.g.,  against  censorship,  not 
opposed  to  pornography  or  women  who 
are  more  career-oriented  than  family- 
oriented.  A  large  number  of  prototypes 
live  in  the  suburbs. 

The  seeker  tends  to  be  younger  than 
the  prototype  but  holds  the  same  liberal 
views.  Characterized  as  being  self- 
involved  (as  compared  to  the  outer- 
involved  prototype),  he  or  she  is  in¬ 
terested  in  self-improvement,  e.g.,  mak¬ 
ing  more  money,  gaining  a  promotion, 
bettering  physical  appearance.  Generally 
part  of  the  second  generation  to  use  radio 
and  television  (i.e.,  aged  25-38),  the 
seeker  tends  to  get  most  of  his  or  her 
information  from  these  two  media.  In¬ 
terested  in  hobbies  such  as  yoga  or  sail¬ 
ing,  many  seekers  are  city  dwellers. 
They  and  the  prototypes  are  the  classifi¬ 
cations  on  which  the  Times  is  concen¬ 
trating  in  Westchester/Fairfield. 

Traditions  valued 

The  moralist,  also  called  the 
traditionalist,  is  interested  in  his  or  her 
own  community,  as  opposed  to  the  outer 
world.  Career  women  and  pornography 
are  both  opposed  by  this  group,  while 
censorship  is  supported;  in  general,  tra¬ 
ditional,  old-fashioned  ways  are  valued 
more  than  modern  mores.  Many 
moralists  live  in  the  suburbs. 

Cityphobes  are  united  in  their  hatred 
of  cities,  particularly  New  York.  Also 
suburbanites,  they  hold  the  same  values 
as  moralists. 

In  addition  to  narrowing  down  appro¬ 
priately  “upscale”  target  market  readers 
and  their  psychographics,  the  Times  is 
also  hunting  out  Westchester/Fairfield 
advertisers  interested  in  pursuing  the 
same  audience. 

Geographic  proximity  of  these  two 
highly  developed  counties  should  make 
finding  the  advertisers  easy,  Walter 
Campbell,  Times  suburban  advertising 
manager,  explained. 

“In  the  past,  Westchester/Fairfield 
residents  shopped  in  New  York  City.  They 
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still  do  shop  there,  but  to  a  lesser  extent. 
There’s  been  great  commercial  expan¬ 
sion  in  suburban  areas,  and  good  road 
patterns,  too.  There’s  a  natural  mobility 
between  the  Westchester  and  Connec¬ 
ticut  area.” 

Fred  Thompson,  vicepresident  for  ad¬ 
vertising,  said  advertising  is  expected  to 
initially  make  up  approximately  40%  of 
the  sections.  The  advertising  is  being 
generated  by  what  Campbell  calls  “a 
microcosm  of  any  marketplace,”  i.e., 
specialty  stores,  furnishing  stores,  res¬ 
taurants,  art  and  antique  galleries,  etc. 

“Helpful  in  certain  areas,”  Campbell 
added,  might  be  the  Sunday  openings  of 
many  stores  in  New  York  State,  which 
recently  reformed  its  blue  laws. 

Comparable  linage  from  the  Times’ 
New  Jersey  and  Brooklyn/Queens/Long 
Island  Sunday  sections  has  jumped  from 
4,185,000  lines  (combined  part-run)  in 
1974  to  5,250,000  lines  in  1976,  a  statistic 
that  might  also  have  given  the  paper  in¬ 
centive  to  join  in  the  Westchester  fray. 

Coordinating  with  the  advertising  and 
marketing  departments  on  this  project 
has  been  the  Times’  editorial  staff.  How¬ 
ever,  some  distance  is  being  deliberately 
maintained  among  them,  reported  Times 
regional  editor  Warren  M.  Hoge. 

“If  we  target  stories  too  much,  that 
would  be  an  intrusion  by  the  people  up¬ 
stairs  (the  business  end)  on  the  people 
downstairs  (editorial),”  he  said.  “That 
would  be  going  beyond  our  function. 
We’re  going  to  cover  an  area  because  it’s 
of  vital  interest  to  Times’  readers,  but 
we’re  not  going  to  tailor  our  stories.  Edit¬ 
ing  is  a  craft.” 

Topics  of  interest  to  the  suburban 
reader  that  Hoge  plans  to  cover  include 
“home-owning,  families,  and  transporta¬ 
tion,”  as  well  as  gardening  and  local  poli¬ 
tics.  Features  on  college  life  are  also 
(Continued  on  page  14) 
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(Continued  from  page  13) 

scheduled  (both  Westchester  and  Fair- 
field  are  the  home  of  numerous  private 
and  public  four  year  and  two  year  col¬ 
leges,  and  Yale  University  is  in  nearby 
New  Haven,  Conn.),  as  are  articles 
oriented  to  Long  Island  Sound  (for 
example,  on  sailing,  fishing,  the  wet¬ 
lands),  restaurant  reviews  and  a  weekly 
calendar  of  events. 

Writing  is  being  done,  for  the  most 
part,  by  full-time  New  York  Times  cor¬ 
respondents,  five  in  each  state,  many  of 
whom  were  previously  part  of  the  pa¬ 
per's  metro  staff.  “This  means  we're  mak¬ 
ing  it  a  Times  product,"  Hoge  said,  “not 
a  shopping  insert  written  by  someone  liv¬ 
ing  in  the  area." 

Non-Times  writers  (area  residents 
usually)  are  being  solicited,  however,  to 
write  editorials  for  the  sections'  opinion 
pages  and  for  the  “Speaking  Personally" 
column,  where  Hoge  hopes  to  publish 
discourses  on  everything  from  “political 
problems  to  a  lyrical  rendering  of  why 
someone  lives  here  and/or  loves  it  here." 

“This  is  the  whole  outlook  for  the  sec¬ 
tions."  he  added,  “since  they  are  written 
for  people  who  live  there  (Westchester/ 
Fairfield).  Not  by  New  York  people  who 
are  looking  at  their  world,  but  by  people 
who  live  and  work  there." 

New  ad  campaign 

Promotion  for  the  sections  is  part  of  a 
new  overall  ad  campaign  created  by 
McCann  Erickson  that  began  in  January. 
Based  on  the  question  (printed  in  the 
paper's  instantly  recognizable  masthead 
typeface)  “What's  new  at  the  New  York 
Times?"  it  “fits  right  into  our  television, 
radio,  and  billboard  campaigns."  Nizen 
said.  Sampling  is  being  conducted  in 
both  Fairfield  and  Westchester  counties, 
and  the  paper,  in  addition,  is  sending  re¬ 
porters  out  to  speak  at  local  clubs  to 
explain  the  purpose  of  the  sections. 

What  does  the  Times  hope  these  two 
new'  sections  w'ill  do  for  its  long-term 
Westchester/Fairfield  strategy? 

“We're  not  looking  for  a  big  increase 
in  circulation."  Nizen  said,  “but  in  read¬ 
ership.  There  will  also  be  benefits  for  the 
advertising  department,  with  the  zoned 
advertising.  In  the  long  term,  the  sec¬ 
tions  will  provide  an  opportunity,  a  sell¬ 
ing  edge,  because  they're  something 
local." 

“What  we'll  probably  see  im¬ 
mediately."  he  continued,  “is  a  5.(K)() 
gain  in  the  first  couple  of  months,  but  the 
important  part  is  what  (circulation)  we 
don't  lose.  The  sections  will  give  us  an 
opportunity  to  grow  that  we  wouldn't 
have  if  we  didn't  have  them." 

Further  down  the  road  is  the  “possibil¬ 
ity."  according  to  Nizen.  of  separate 
daily  Westchester  and/or  Faiifield  edi¬ 
tions  of  the  paper,  similar  to  the  New' 
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The  New  York  Times  will  begin  pub¬ 
lishing  its  third  new  special  weekly  sec¬ 
tion  within  the  last  year  on  March 
17 — The  Home  Section. 

The  new  section  will  be  one  of  four 
Times  sections  to  run  each  Thursday  and 
follows  the  Times'  introduction  of  its 
Weekend  section  (which  appears  on  Fri¬ 
days)  last  spring  and  its  Living  section 
(which  appears  on  Wednesday)  last  fall. 

Times  publisher  Arthur  Sulzberger 
formally  announced  publication  plans  of 
the  newest  special  section  at  National 
Home  Fashions  League  luncheon  in 
New  York,  where  he  was  presented  with 
the  second  annual  Big  Apple  Award.  The 
award  is  presented  for  outstanding  com¬ 
mitment  to  New  York  City. 

Arthur  Gelb,  deputy  managing  editor 
of  The  Times  and  the  man  who  helped 
plan  the  Weekend,  Living  and  the 
scheduled  Home  sections,  said  the  new¬ 
est  section  will  emphasize  furniture  and 
furnishings,  design  and  decoration,  land¬ 
scaping  and  gardening  and  home  enter¬ 
taining  and  lifestyles. 

The  new  section  will  be  edited  by 
Nancy  Newhouse,  formerly  of  House 
and  Garden  Magazine.  Joan  Kron,  who 
joined  the  Times  from  New  York 
Magazine,  will  report  on  the  home. 

Gelb  said  contributions  to  the  Home 
section  will  come  from  both  outside 


Jersey  edition  established  in  the  early 
1970's. 

In  any  case  the  sections,  believes 
Hoge,  will  not  weaken  or  detract  from 
the  Times'  international  and  national 
news  efforts.  “The  idea  of  adding  to  the 
existing  news  product  rather  than  sub- 


James  H.  Hale  was  elected  chairmai. 
of  the  board  of  directors  and  chief  execu¬ 
tive  officer  of  the  Kansas  City  Star  Com¬ 
pany,  which  was  acquired  by  Capital 
Cities  Communications.  Inc..  New  York 
for  $125,000,000. 

Hale  was  formerly  executive  vicepres¬ 
ident  and  general  manager  of  the  Fort 
Worth  Star-Telegram,  which  is  owned 
by  Capital  Cities.  He  succeeds  W.  W. 
Baker,  who  will  continue  as  president 
and  editor  of  the  Kansas  City  Star. 

Besides  Hale,  Daniel  Burke,  Capital 
Cities  president,  and  executive  vice- 
president  John  B.  Sias  have  been  added 
to  the  Star  board  which  had  7  members. 

Capital  Cities  became  the  new  owner 
when  papers  closing  the  $125  million 
deal  were  signed  at  a  Kansas  City  law 
office.  The  event  marked  the  end  of  50 
years  of  employee  ownership  for  the 
Star. 

Capital  Cities  chairman  Thomas  S. 
Murphy  said  the  Kansas  City  Star  is  the 
flagship  newspaper  for  his  company. 


writers  and  from  Times  staff  members 
such  as  Norma  Skurka,  Rita  Reif,  .Ada 
Louise  Huxtable,  Paul  Goldberger,  John 
Russell,  Grace  Glueck  and  Enid  Nemy. 

Weekly  columns  will  appear  on 
beauty,  women's  point  of  view,  family 
money,  psychology  at  home,  home  re¬ 
pairs,  and  home  fashions  in  various 
cities.  The  section  will  also  contain  arti¬ 
cles  and  critiques  on  the  arts  and  enter¬ 
tainment  field. 

Goldberger  will  do  articles  on  architec¬ 
ture  geared  toward  both  men  and  women 
and  Richard  Langer's  gardening  column 
will  be  moved  from  the  Weekend  section 
to  the  Home  section,  Gelb  said. 

In  the  first  issue,  journalist  Nora  Eph- 
ron  will  relate  how  she  and  her  new 
husband  Carl  Bernstein,  former 
Washington  Post  reporter,  are  furnishing 
their  new  New  York  apartment,  Gelb 
added. 

Lee  Silverstein,  head  of  the  Times  art 
department,  who  designed  both  the 
Weekend  and  Living  sections  is  also  re¬ 
sponsible  for  the  designing  of  the  Home 
section. 

“Many  papers  have  a  Home  section, 
but  we  feel  none  of  those  are  authorita¬ 
tive,"  Gelb  said.  “We  want  to  make  ours 
authoritative.  We  want  to  make  ours  the 
most  innovative,  informative  and  the  liv- 
liest." 


stituting  in  it  is  more  expensive,"  he 
concluded.  “By  substituting  you're  de¬ 
nying  (Westchester/Fairfield)  readers 
something  that's  in  all  other  New  York 
Timeses.  By  adding,  you're  giving  them 
a  new  option." 


W.  W.  Baker,  president  of  the  Star  and 
Murphy  said  the  management  and  staff 
would  remain  and  that  news  and  edito¬ 
rial  decisions  would  continue  to  be  made 
in  Kansas  City. 

He  said  Capital  Cities  runs  a  highly 
decentralized  operation  with  only  19 
employees,  10  men  and  9  women  in  its 
New  York  offices,  and  that  the  company 
has  never  exerted  any  New  York  influ¬ 
ence  on  the  editorial  products  of  its 
publications. 

Sixteen  individuals  who  owned  19f  or 
more  of  the  stock  of  the  Star  company 
will  realize  more  than  $1  million  each 
before  taxes  from  the  sale. 

Capital  Cities'  financial  statement  for 
the  year  ended  December  .^1,  1976 
showed  net  income  of  $.^5.6  million  on 
revenues  of  $212  million.  The  Star's 
latest  report  filed  with  the  SEC  for  the 
nine  months  ended  September  30.  1976 
showed  net  income  of  $4.3  million  on 
revenues  of  $135.4  million  and  net  worth 
of  $55.8  million. 
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Hale  to  run  KC  Star  for  Capital  Cities 


Promotion 

Newspapers  use  films 
to  sell  their  market 


By  John  Consoli 

Did  you  know  that  Tampa-St.  Peters¬ 
burg  outranks  Atlanta  and  Miami  in 
population  growth  or  that  Bergen  Coun¬ 
ty,  New  Jersey  residents  have  the  high¬ 
est  average  income  among  the  state’s  21 
counties? 

These  are  just  a  few  of  the  dozens  of 
facts  that  will  be  thrown  before  you  in 
marketing  films  by  the  Tampa  Tribune 
and  TimesISt.  Petersburg  Times  and  In¬ 
dependent  and  the  Bergen  Record. 

Marketing  presentations,  in  which  a 
newspaper  attempts  to  give  its  potential 
advertisers  an  in-depth  look  at  its  market 
and  a  reason  why  they  should  advertise 
in  the  newspaper,  are  not  new.  Slide 
shows  relating  market  data  have  been 
around  for  decades. 

A  growing  number  of  newspapers, 
however,  have  been  turning  to  the  use  of 
short  films  or  movies  to  achieve  their 
selling  goals.  Films  that  can  be  classified 
as  much  entertainment  as  they  can  data 
presentations.  Films  that  can  leave  a 
favorable  market  impression  on  the  ad¬ 
vertisers,  without  having  bombarded 
them  with  numbers. 

Long  Beach  Symphony 

The  Long  Beach  (Calif.)  Independent 
and  Press  Telegram  was  one  of  the  first 
newspapers  to  use  a  film  in  its  marketing 
presentation.  Twelve  years  ago,  the 
Long  Beach  paper  hired  a  Hollywood 
producer  to  put  together  a  film  entitled 
the  “Long  Beach  Symphony.”  The  film 
had  no  words,  but  relied  on  sight,  motion 
and  music  to  get  the  marketing  message 
across. 

Since  then,  the  Long  Beach  paper  has 
made  a  half  dozen  more  marketing  films. 

The  paper  produced  a  few  itself,  hiring  a 
camera  crew  to  do  the  filming.  In  one  of 
its  marketing  films,  then  Los  Angeles 
Mayor  Sam  Yorty  appeared.  Comic 
Morey  Amsterdam  was  the  star  of 
another. 

When  the  Long  Beach  Independent 
produced  its  first  film  12  years  ago,  the 
cost  ran  about  $1,000  per  minute.  That 
cost  does  not  include  any  professional 
actors  that  appeared  in  it  or  the  cost  of 
traveling  to  10  or  12  major  markets  to 
show  the  film  following  either  a  cocktail 
party,  luncheon  or  both. 

Today  the  cost  of  the  filming  alone 
averages  $2,000  per  minute,  with  films 
ranging  anywhere  from  10  to  20  minutes 
in  length. 
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“It’s  not  the  length  of  the  film  that 
costs  money,  but  the  time  it  takes  to 
make  it,”  said  Jim  McDonald  of  Satur¬ 
day  House,  whose  company  has  pro¬ 
duced  marketing  presentation  films  for 
The  Bergen  Record  and  Newsday. 

“Film  is  the  cheapest  thing  we  use.  It 
costs  $40  per  roll  and  $40  to  develop  each 
roll.  It’s  the  camera  crews  time  that  is 
expensive.  To  make  some  films  we  shoot 
only  three  rolls  to  get  one  movie.  To 
make  others  it  takes  20  or  30  to  get  one 
good  one.” 

To  get  an  experienced  actor  or  actress, 
one  who  has  appeared  in  commercials  or 
did  small  roles  in  movies,  it  will  cost 
about  $3,500  per  film,  according  to  Mc¬ 
Donald. 

While  all  of  this  may  sound  expensive 
to  many  smaller  and  medium  sized  pa¬ 
pers,  McE)onaid  said  a  film  can  be  tailored 
to  almost  every  paper’s  budget. 

Tailor  to  the  paper 

“It  comes  down  to  what  a  paper’s 
budget  is  and  what  we  can  do  for  a  paper 
and  stay  within  that  budget,”  McDonald 
said.  “It  is  up  to  the  production  company 
to  tailor  what  it  can  do  for  the  paper  to 
the  budget  the  paper  has  to  spend.  What 
a  paper  should  say  is — ‘We  have  this 
much  money  to  spend,  what  can  we  do 
with  it.’  ” 

A  newspaper  with  a  smaller  budget 
can  cut  costs  by  filming  in  only  one  loca¬ 
tion  rather  than  multiple  locations.  This 
will  cut  down  the  cost  of  the  camera 
crew  who  get  paid  while  moving  from 
location  to  location.  A  newspaper  can 
also  hire  aspiring  actors  or  actresses  to 
appear  in  the  films  rather  than  hiring 
pros.  Such  actors  or  actresses  can  be 
retained  for  as  little  as  $100  per  film, 
McDonald  said. 

Newsday’s  first  marketing  film  in  1974 
was  its  cheapest — costing  only 
$10,000 — but  according  to  McDonald, 
was  one  of  the  most  successful. 

Staff  actor 

Many  newspapers  use  their  own  sales 
staffers  in  the  films.  Both  Newsday  and 
the  Record  did  this  in  their  latest  films. 

In  the  Record’s  film,  vicepresident  of 
sales  Frank  Savino  starred  as  Coach  Ar- 
buckle  (a  parody  of  then  N.Y.  Football 
Giant  Coach  Bill  Arnsbarger)  and  the 
salesmen  portrayed  members  of  the 
Giant  team.  The  film  coincided  with  the 
Giants  move  from  New  York  City  to 
their  new  Meadowlands  Stadium  in 
Bergen  County  and  a  professional  ac¬ 


tress  hired  for  the  film  showed  the 
“team”  around  their  new  home  in 
Bergen. 

A  total  of  12  Record  staffers  appeared 
in  the  film  along  with  the  actress  and 
Giants  Quarterback  Craig  Morton. 

Newsday  vicepresident  of  sales  Dave 
Targe  and  his  sales  staff  appeared  in  their 
latest  market  film.  “The  use  of  stW 
members  not  only  saves  money,  but  it 
gives  the  salesmen  exposure,”  said 
Targe.  “It  brings  on  a  closeness  between 
themselves  and  the  advertisers  they  are 
calling  on.  Plus,  the  staff  likes  to  do  it.” 

The  Record’s  most  recent  film  took 
four  days  to  shoot  and  was  done  during 
regular  working  hours.  “It  was  a  long 
day  of  filming,”  said  Savino.  “From  7 
a.m.  to  7  p.m.” 

Joint  effort 

The  Tampa  and  St.  Petersburg  papers, 
for  the  past  two  years,  have  done  some¬ 
thing  which  competing  papers  in  most 
markets  throughout  the  country  would 
never  even  consider  doing — produced  a 
joint  marketing  film  that  sells  the  market 
more  so  than  each  individual  paper.  The 
film  was  produced  by  Steve  Sohmer, 
Inc.  of  New  York. 

“It  is  something  that  didn’t  happen 
overnight,”  said  John  Roell,  ad  director 
of  the  Tampa  Tribune  and  Times.  “It 
took  some  time  to  come  up  with  a  script 
that  both  of  us  could  live  with.” 

The  Tampa  and  St.  Pete  papers  split 
the  cost  of  producing  the  film  and  the 
expenses  of  showing  it  to  prospective 
advertisers  in  some  10  major  metro  mar¬ 
kets  around  the  country.  They  also  split 
the  cost  of  follow  up  research  to  see  how 
receptive  their  audiences  were  to  the 
film. 

“Newspapers  sometimes  rather  than 
working  together,  work  in  opposite  di¬ 
rections,”  said  Roell.  “We  decided  to 
work  together.”  Once  the  film  is  shown 
in  a  particular  market,  each  paper’s 
salesmen  are  on  their  own  to  compete 
with  the  other’s  for  the  business.  The 
main  goal  is  to  sell  the  advertiser  on  the 
market  first. 

Although  marketing  films  are  primarily 
geared  toward  capturing  national  adver¬ 
tising  business,  the  films  are  shown  by 
newspapers  to  local  and  even  potential 
classified  advertisers. 

The  Tampa-St.  Pete  film  is  shown  to 
local  clubs  and  organizations  to  build  en¬ 
thusiasm  for  the  market  and  to 
strengthen  the  image  of  the  papers,  Roell 
said. 

“A  marketing  film  must  entertain,  in¬ 
form  and  most  of  all,  must  sell,”  said 
McDonald.  “It  is  not  an  ego  trip,  it  is  a 
sales  tool,  not  to  replace  a  salesman  but 
to  help  him  sell  ads.  Rarely  does  the  film 
alone  get  an  order  for  space.  It  is  a  com¬ 
bination  of  the  film  and  the  salesman’s 
effort.” 

McDonald  adds  that  if  a  marketing  film 
(Continued  on  page  29) 
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Carla’s 

clips 

By  Carla  Rupp 


JOURNALIST-TURNED-PREACHER 
— A  part-time  reporter  for  the  Portland 
Oregonian  is  a  Pentacostal  Church  pas¬ 
tor.  In  an  Oregonian  feature,  William 
Turner,  28,  was  interviewed  by  his 
paper's  church  editor,  Velma  Clyde.  He 
recalls  his  search  for  a  church  and  his 
“supernatural  experience”  of  speaking 
in  tongues.  Turner,  who  formerly  had 
worked  for  the  Arizona  Daily  Star,  said 
that  before  “repenting”  to  God,  he  used 
to  be  cynical  like  most  journalism  stu¬ 
dents.  J.  Richard  Nokes,  editor  of  the 
Oregonian,  and  many  other  people, 
Clyde  writes,  found  the  Turner  story  in¬ 
teresting.  The  reporter-preacher  and  his 
wife  have  plans  of  being  missionaries 
after  studies  at  Conquerors  Bible  Col¬ 
lege.  Turner  says  he  believes  we're  living 
at  the  end  of  our  age.  “I  believe  we  are 
very  near  the  second  coming  or  Our 
Lord,  which  places  an  even  greater  sense 
of  urgency  in  what  I  am  doing  with  my 
life  for  God.” 


The  Detroit  Free  Press  and  the  Detroit 
News  turned  down  ads  from  a  couple 
looking  for  a  woman  who,  for  a  fee,  will 
agree  to  be  artifically  inseminated  by  the 
husband  and  bear  them  a  child.  So  A1 
and  Betty,  the  couple,  placed  ads  in 
three  Michigan  college  newspapers — the 
University  of  Michigan  Daily,  the  East¬ 
ern  Michigan  University  Echo  and  the 
Wayne  State  University  South  End — for 
a  “host  mother”  to  bear  their  baby. 
Susan  Brown,  Free  Press  reporter,  inter¬ 
viewed  Al  and  Betty  on  the  plan — which 
they  considered  “rather  bizarre”  at 
first.  Five  years  ago  they  had  thought 
about  adoption,  but  then  they  got  the 
insemination  idea,  and  talked  about  it  for 
four  years.  This  week  Al  and  Betty  (who 
has  history  of  miscarriages)  were  still 
seeing  prospective  candidates. 


TESTIMONIAL— Washington,  D.C. 
business  establishment  will  honor 
Washington  Star  publisher  Joe  L. 
Allbritton  with  a  testimonial  dinner  on 
February  24  at  the  Mayflower  Hotel.  The 
$125  plate  affair,  organized  by  the  Insti¬ 
tute  of  Human  Relations  of  the  American 
Jewish  Committee,  will  have  as  its  guest 
speaker  Watergate  prosecutor  Leon 
Jaworski.  Insiders  view  the  salute  as 
being  either  a  thanks  for  saving  the  Star, 
or  an  encouragement  to  hang  in  there  and 
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don't  sell  the  paper.  Joseph  B.  Danzans- 
ky.  Giant  Foods  Inc.  and  Carleton  M. 
Stewart,  American  Security  Bank,  are 
co-chairmen  of  the  dinner. 

*  *  * 

“STOP  WHATEVER  YOU’RE 
DOING  and  come  in  here  while  I  take  a 
shower.  We're  going  to  do  the  whole 
thing  in  60  seconds,”  a  velvet-voiced 
woman  says  in  an  ad  in  Seattle.  Message 
is  that  quick  showers  and  shallow  baths 
save  energy  and  money. 

Man  comes  home  from  work  and  wear¬ 
ily  shuts  door  behind  him.  He  sees  a  fire 
on  the  hearth,  the  light  turned  low,  his 
wife  pouring  champagne.  “You're  wear¬ 
ing  a  negligee,''  he  says.  She  purrs, 
“Come  here,  dariling,  and  let's  talk 
about  heating  loss.” 

This  domestic  scenario  is  part  of  Seat¬ 
tle's  flashy  $235,000  advertising  pitch  to 
conserve  water  and  energy  in  the 
drought-stricken  Seattle  area.  Water  to 
run  the  Pacific  Northwest’s  electric 
generators  could  be  in  short  supply  by 
this  summer  or  fall.  Strict  conservation 
measures  are  being  considered  in  case 
situation  doesn't  improve.  But  now  city 
is  running  newspaper,  radio,  tv  ads,  and 
acknowledging  campaign  may  be  con¬ 
troversial.  “We  are  waving  the  yellow 
flag,  and  the  red  flag  is  about  to  come 
up,”  Gordon  Vickery.  Seattle  City  Light 
superintendent  says. 


drop  and  polished  Seal.  On  an  NBC 
evening  news.  Ford  told  interviewers 
that  the  Engelhart  cartoon  on  his  wall 
represented  his  time  in  office. 

☆  <r  ☆ 


Always  wear  a  tie.  That’s  one  of  the 
rules  of  his  paper,  the  San  Diego  Union 
Evening  Tribune,  Tony  Doubek  always 
follows.  Even  when  visiting  San  Diego’s 
nude  bathing  beach — Blacks  Beach — 
when  caught  with  his  telephoto  lens, 
sheepish  grin  and  print  tie. 

*  *  ☆ 


TEARDROP  AND  GLUE— Bob  En¬ 
gelhart,  editorial  cartoonist  for  the  Day- 
ton  (Ohio)  Journal  Herald,  still  gets 
compliments  for  his  cartoon  that  has  re¬ 
portedly  become  a  symbol  for  former 
President  Ford’s  administration.  Ford 
saw  the  cartoon  which  appeared  in  the 
January  14  Journal  Herald,  was  im¬ 
pressed  and  asked  his  staff  to  trace  the 
artist.  Engelhart  was  told  how  much  Ford 
liked  the  cartoon — touched  with  tear¬ 


What’s  this  about  Leslie  Gelb,  former 
New  York  Times  Washington  reporter, 
and  Thomas  Ross,  who  reported  for  the 
Chicago  Snn-Times,  going  into  the 
bureaucracy?  Tom  Braden,  in  his  syndi¬ 
cated  column,  said;  “What  this  may  say 
about  how  newspapers  permit  them¬ 
selves  to  be  used  and  the  question  of 
whether  Gelb  used  the  New  York  Times 
to  get  himself  a  job  with  the  Carter  ad¬ 
ministration  are  beside  the  point.  The 
point  is  that  both  Ross  and  Gelb  appa¬ 
rently  achieved  prestige  by  publishing 
government  secrets  and  both  are  now  in 
charge  of  helping  to  keep  those  secrets.” 
Gelb  is  in  charge  of  coordinating  arms 
sales  at  the  State  Department,  and  Ross 
is  in  charge  of  information  at  the  Defense 
Department. 


JOHN  McGOFF,  HEAD  of  Panax 
Newspapers,  hosted  a  $145,000  party  in 
his  Washington,  D.C.  townhouse  Wed¬ 
nesday  (February  9),  attended  by  some 
members  of  the  Michigan,  Texas  and 
California  congressional  delegations. 
McGoff,  reports  the  Detroit  Free  Press, 
also  has  purchased  an  $89,000  home  in 
Washington,  setting  off  rumors  that  he 
might  be  making  another  purchase  bid 
for  the  Washington  Star.  McGoff  says  he 
bought  the  home  as  an  investment  and 
hasn't  talked  with  the  paper’s  owner  re- 
centlv. 
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Newspaper  sues 
city  officials 

Texarkana  Newspapers,  Inc.,  of 
Texarkana,  Ark.,  and  publisher  Walter 
E.  Hussman  Sr.  have  filed  a  civil  suit  in 
Miller  County,  Ark.,  Civil  Court  against 
Texarkana,  Ark.,  city  officials  alleging 
they  violated  the  Arkansas  Freedom  of 
Information  Act. 

The  suit  seeks  a  court  order  directing 
the  officials  to  “strictly  conform”  to  the 
law. 

Defendants  in  the  case  are  City  Man¬ 
ager  David  G.  Davies,  City  Attorney  Joe 
Griffin,  members  of  the  City  Board  of 
Directors  and  members  of  the  City  Civil 
Service  Commission. 

The  suit  alleges  that  improper  meet¬ 
ings  were  held  January  4  and  January  12 
by  the  Board  of  Directors  and  January  20 
by  the  Civil  Service  Commission. 

According  to  the  suit,  the  board  of  di¬ 
rectors  met  in  executive  (closed)  session 
January  4  to  elect  a  mayor  and  “discuss 
other  matters  of  public  interest."  The 
complaint  said  the  executive  session  was 
not  held  for  the  purpose  of  employment, 
appointment,  promotion,  demotion,  dis¬ 
cipline  or  resignation  of  a  public  officer 
or  employe — the  only  grounds  under  Ar¬ 
kansas  law  for  an  executive  session  by  a 
public  body. 

In  the  January  12  meeting,  the  suit  al¬ 
leges  that  the  Board  of  Directors  met 
with  Davies  at  Moore’s  Lake  Retreat 
near  Texarkana  “in  what  some  of  them 
have  referred  to  as  ‘an  executive  session 
dealing  with  personnel  matters.’  ’’  The 
petition  contends  the  meeting  was  im¬ 
proper  and  illegal  because  there  was  no 
vote  in  open  session  to  go  into  executive 
session,  and  because  the  board  did  not 
reconvene  in  open  session  to  present  and 
vote  on  any  matters  considered  in  the 
closed  session.  In  addition,  the  suit  al¬ 
leges  that  general  personnel  matters, 
rather  than  specific  employes,  were  dis¬ 
cussed  in  the  meeting. 

The  suit  charges  that  the  Civil  Service 
Commission  met  January  20  with  Griffin 
in  executive  session  to  discuss  “legal 


Jjotk  (Slmeg 


ENERGY  CRISIS — The  front  page  of 
the  New  York  Times  for  January  31  left 
no  doubt  about  the  energy  crisis.  Of 
the  seven  stories  on  the  page,  five  of 
the  reports  dealt  with  energy  shor¬ 
tages. 

and  statutory  matters  involving  civil  ser¬ 
vice  personnel."  However,  the  com¬ 
plaint  alleges  that  the  discussions  did  not 
involve  specific  employes  or  officials. 

In  addition,  the  complaint  alleges  that 
Griffin  was  not  authorized  to  meet  in 
executive  session  with  the  commission 
because  he  does  not  hold  the  chief  ad¬ 
ministrative  position  with  the  Civil  Ser¬ 
vice  Commission,  is  not  the  immediate 
supervisor  of  any  civil  service  employe 
and  was  not  himself  under  discussion  by 
the  commission — the  only  grounds  under 
Arkansas  law  that  permit  public  bodies 
to  meet  in  executive  session  with  some¬ 
one  other  than  members  of  those  bodies. 

The  suit  noted,  “When  plaintiffs’  rep¬ 
resentatives  complained  of  this  violation 
of  the  Freedom  of  Information  law  to  the 
City  Manager,  he  responded,  ‘Then  take 
us  to  court  and  go  to  hell.’  ’’ 


'Marketing  Liciuor' 


Should  be  part  of  your  strategy. 
Ask  us.  You'll  be  glad  you  did. 

..  ^ 

(Dric  (Times -Nctos 

Morning  Evening  Sunday 


times  publishing  CO  12th  &  Sossofras  Sts  ,  Erie.  Po  ,  16501 

Represented  by  Story  &  Kelly  Smith,  Inc 
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study  fellowships 
offered  by  Southern 

Canadian  journalists  with  five  or  more 
years  of  experience  are  eligible  to  receive 
a  Southam  Fellowship. 

Applicants  must  have  the  consent  of 
their  employers  for  a  leave  of  absence  of 
a  university  year,  September  to  May, 
and  must  undertake  to  rejoin  the  paper 
for  a  minimum  of  1  year. 

Those  selected  will  be  free  to  pursue 
any  course  of  study  they  feel  will  contrib¬ 
ute  most  to  their  professional  interests 
at  the  University  of  Toronto.  The  fellow¬ 
ship  pays  for  transporting  the  fellow  and 
family  to  and  from  Toronto;  all  univer¬ 
sity  fees;  and  a  fellowship  award,  in  the 
amount  of  the  fellow’s  regular  gross  sal¬ 
ary  for  the  8-month  university  “year”  up 
to  the  equivalent  of  $19,000  gross  per 
annum  salary. 

Closing  date  for  applications  is  March 
1,  1977.  For  application  forms,  write  to 
Southam  Fellowships,  Room  107,  Sim- 
coe  Hall,  University  of  Toronto,  Toron¬ 
to,  Ontario  MSS  lAl. 

• 

Suburban  weeklies 
acquired  by  Little 

The  purchase  of  three  newspapers  in 
suburban  Manchester,  New  Hampshire 
by  George  R.  Little  of  Little  Newspapers 
Inc.  from  Thomas  Walsh  was  finalized 
Jan.  3,  1977. 

Little  was  formerly  president  of  the 
Northern  New  York  Publishing  Com¬ 
pany  in  St.  Lawrence  County,  New 
York.  He  had  been  associated  with  his 
father,  the  late  Franklin  R.  Little,  for 
twenty-five  years.  The  Northern  New 
York  Publishing  Co.  newspapers  were 
sold  to  Roy  H.  Park  of  Ithaca,  N.Y.  in 
December,  1975. 

The  Little  Newspapers  include  The 
Goff  St  own  News,  Bedford-Merrimack 
Bulletin  and  Suncook-Hooksett  Banner. 

• 

Mail  order  reps 
name  president 

Joseph  Sheldon  has  been  named  presi¬ 
dent  of  Campbell-Reynolds,  Inc.,  mail 
order  advertising  representative  for 
magazines  and  newspapers,  announced 
A.  Edward  Miller,  president  of  Downe 
Communications,  Inc.,  the  parent  com¬ 
pany. 

Prior  to  joining  Campbell-Reynolds, 
Sheldon  was  national  mail  order  director 
for  Fawcett  Publications  and  vice- 
president  of  Hamilton  House,  a  mail 
order  subsidiary  of  Fawcett. 

Among  the  publications  represented 
by  Campbell-Reynolds  are;  Ladies’ 
Home  Journal,  Family  Weekly,  New 
York  Post,  American  Home,  Detroit 
Free  Press,  Sports  Afield,  Dallas  Times- 
Herald  and  Macfadden  Publications. 
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She  cries  all  the  way  to  the  bank. 

“Omar  Can  Make  you  a  Beggar  in  Five  Days" by  Yitta  Halberstam, 
January  23.  1977  issue 


Her  name  is  Judy  and  she’s  a  beggar. 

One  of  scores  of  young  people  who 
have  graduated  from  Omar’s  School  for 
Beggars  with  what  you  call  a  Master  of 
Alms  degree. 

Her  particular  gift  is  weeping,  in 
front  of  plush  nightclubs,  and  inducing 
sympathetic  patrons  to  dry  her  tears 
with  handfuls  of  long  green.  ($800  worth 
of  the  bankable  stuff  in  an  average  week.) 

Omar,  himself,  who  runs  the  school 
and  has  scores  of  successful  alumni  to 
prove  it,  charges  $100  for  the  course.  It 
runs  for  5  days,  and  it  earns  him  about 


$30,000  a  yecir  after  taxes,  and  the  cost 
of  his  weeidy  want  ad  in  the  Village  Voice. 

From  beggars  in  the  streets  of  the 
city,  to  big  stars  in  the  Hills  of  Beverly, 
Parade  extracts  the  news  that  becomes 
the  must-read  attraction  to  40  million 
readers  week  after  week  in  this  slender 
but  significant  magazine. 

The  range  of  coverage  is  broad,  the 
editors  ’  pencils  are  sharp,  the  end 
product  glows. 

That’s  why— in  1 14  leading  news¬ 
papers  coast- to-coast— it  wouldn't  be 
Sunday  without  a  Parade. 


parade 


Ad  scene 


By  Dan  Lionel 


National  Enquirer  mounts  new  ad  drive 


Is  the  new  top  advertising  manage¬ 
ment  team  of  the  4.7  million  circulation 
National  Enquirer  selling  a  newspaper,  a 
magazine  or  a  phenomenon?  “It’s  all 
three,”  says  Ralph  Gallagher,  a  former 
top  ad  executive  of  Time,  Inc.  who,  two 
months  ago  settled  into  the  job  as  adver¬ 
tising  director.  To  round  out  the 
management  scene,  he  shortly  thereafter 
brought  seasoned  newspaper  talent 
aboard  in  the  person  of  Warren  Perry, 
whose  last  address  was  advertising  direc¬ 
tor  of  the  Philadelphia  Bulletin. 

“Simmons  measures  our  audience 
vis-a-vis  magazines;  we’re  listed  in  Stan¬ 
dard  Rate  &  Data  as  a  magazine;  we 
have  a  closing  date  41  days  prior  to  date 
of  issue — like  many  magazines  (and  un¬ 
like  any  newspaper),”  says  Gallagher. 
“Does  all  that  make  us  a  magazine?” 
One  would  be  inclined  to  say  “Yes”  ex¬ 
cept  that:  SRDS  also  lists  the  Enquirer  as 
a  newspaper;  it’s  printed  on  newsprint 
with  a  standard  tab  format;  directly 
under  its  masthead  is  the  legend 
“Largest  Circulation  of  Any  Paper  In 
America.”  For  that  matter  it  has  a  larger 
circulation  than  all  but  a  few  magazines. 

Does  that  make  it  a  top  advertising 
vehicle?  Although  Gallagher,  who  has 
just  opened  a  smart  advertising  office 
just  off  Madison  Ave.,  hopes  to  make  it 
so,  advertising  has  definitely  taken  a 
back  seat  in  favor  of  circulation  growth. 
In  the  past  10  years  circulation  has 
zoomed  from  989,000  to  4,707,144  ac¬ 
cording  to  the  December  ABC  report. 
With  circulation  revenue  topping  $70 
million  sparked  by  a  $14  million  editorial 
budget  and  a  circulation  field  force  of  172 
full  time  and  700  part  time  salesmen,  and 
checkers  who  follow  up  the  lay  down 
sales  at  newsstands  and  supermarket 
check-out  counters,  49-year-old  pub¬ 
lisher,  Generoso  Pope,  Jr.  has  put  first 
things  first.  Apparently  he’s  now  ready 
to  develop  ad  revenues  to  where  they 
constitute  more  than  fraction  of  circula¬ 
tion  dollars — as  is  true  of  most  media 
whether  they  be  newspapers  or  maga¬ 
zines. 

One  of  the  major  hurdles  that  Gal¬ 
lagher  and  Perry  have  to  overcome  is  one 
that  neither  faced  in  their  previous 
slots — namely  the  paper’s  reputation  for 
scandalous  sex  and  violence  on  its  front 
page  and  in  its  news  columns.  Another  is 
the  publisher’s  iron  clad  dictum  that  each 
issue  must  carry  no  more  (or  less!)  than 
27  pages  of  advertising  m  its  fixed  64 
page  size.  The  41  day  closing  also  closes 
the  door  to  many  conventional  news¬ 
paper  advertisers.  Also,  despite  its 
mammoth  distribution  only  full  run  ad¬ 
vertising  is  accepted. 

Logistics  are  responsible  for  most  of 

20 


the  physical  strictures.  The  paper  is 
printed  in  its  own  plant  in  Lantana, 
Florida.  It  is  shipped  only  by  truck  to 
points  as  far  as  Alaska.  Most  trucks 
which  carry  merchandise  to  Florida  re¬ 
turn  empty  since  Florida  has  few  indus¬ 
tries  thus  substantial  economies  are  ef¬ 
fected. 

Gallagher  has  set  as  an  initial  thrust, 
the  objective  of  making  it  clear  to  the 
advertising  fraternity  that  the  sordid 
reputation  of  the  publication  is  a  com¬ 
plete  fallacy  based  on  the  pre-Pope 
ownership  era  before  1952  when  it  was 
basically  a  New  York  tout  sheet.  Since 
then  Pope’s  credo  has  been  to  publish  a 
family  oriented  newspaper  where  every 
story — is  ‘upbeat’  with  emphasis  on 
‘good  news’  that  is,  at  the  same  time, 
interesting.  “Although  many  will  find  this 
hard  to  believe” — Gallagher  said,  “sex 
stories  are  out — in  fact  there  are  no 
stories  that  deal  with  any  portion  of  the 
anatomy  below  the  neck!” 

In  a  recent  presentation  before  the 
DMAA,  Gallagher  asked  the  audience 
whether  they  would  find  such  cover  titles 
objectionable  as:  “Good  News  About 
Sex,”  “Getting  and  Giving  Sexual  Plea¬ 
sure,”  “My  Love  Affair  With  Dwight  D. 
Eisenhower,”  “Debbie  Reynolds  Tells 
What  She  Learned  About  Men,  Money 
&  Sex,”  “What  Massage-Parlor  Girls 
Are  Like  (And  Do  To  Men — Perhaps 
Yours),”  and  “Women  Report  on  Their 
Peak  Sexual  Experience,”  “No,”  he 
said,  “these  stories  were  not  headlined 
in  the  Enquirer.  .  .  .  they  came  from 
‘New  York  Magazine’,  ‘McCall’s’ , 
Ladies  Home  Journal’,  and  ‘Cosmo¬ 
politan’. 

“Yes”  he  said,  “the  Enquirer  uses  a 
lot  of  4  letter  words.”  He  listed  some  of 
them:  “Love,  Hope,  Cure,  Save,  Help, 
Good,  Play,  Love,  Life.” 

While  the  Enquirer  has  little  difficulty 
in  filling  27  pages  with  advertising  and 
frequently  requires  optional  dates  from 
advertisers,  the  new  ad  boss  is  anxious 
to  change  the  advertising  mix.  Presently 
the  bulk  of  the  ads  are  direct  response 
copy.  At  $11.95  per  agate  line,  this  is  the 
lowest  rate  on  the  card.  General  advertis¬ 
ing  is  $15  per  line  and  classified  fetches 
$23  per  line.  Because  publisher  Pope 
sees  in  classified  a  great  source  of  reader 
interest  plus  virtually  double  the  mail 
order  revenue  he  has  placed  a  high  prior¬ 
ity  on  developing  classified. 

Perry,  former  CAM  of  the  Minne¬ 
apolis  Star  and  Minneapolis  Tribune, 
the  Baltimore  News-American  as  well  as 
the  Philadelphia  Bulletin,  as  classified  di¬ 
rector  sees  opportunities  for  developing 
recruitment,  franchise  and  national  real 
estate  ads  in  the  Enquirer. 


With  the  installation  of  gravure  press¬ 
es,  “We’ll  have  full  color  capability  by 
1978,”  said  Gallagher,  “and  we’ll  be  a 
natural  for  food  advertising,  among  other 
categories,  because  we’re  at  the  point  of 
sale — in  the  supermarkets.” 

• 

Employment  ads 
led  ad  turnaround 

Employment  led  other  categories  of 
daily  newspaper’s  classified  advertising 
revenues  in  gains  during  December  and 
for  the  full  year  1976,  according  to  the 
Newspaper  Advertising  Bureau,  Inc. 

The  December  gain  in  employment 
classified  ad  revenues  came  to  37.8% 
and,  for  the  full  year,  to  33.5%. 

The  Bureau  estimates  that  classified 
employment  advertising  in  daily  news¬ 
papers  amounted  to  $486.1  million  in 
1976. 

Automotive  classified  ad  revenues  had 
the  second  biggest  gain,  up  37.6%  in  De¬ 
cember  and  30.8%  for  the  full  year.  Au¬ 
tomotive  classified  ad  revenues 
amounted  to  $782.9  million  in  1976. 

Real  estate  classified  at  $927.6  million 
for  1976  is  the  largest  category.  The  real 
estate  ad  revenue  increase  was  17.2%  in 
December  and  22.1%  for  the  full  year. 

All  other  categories  had  a  combined 
15.7%  gain  in  December,  and  an  18.0% 
rise  for  the  entire  year.  These  categories 
amounted  to  $638.4  million. 

Total  classified  ad  revenues  of  daily 
newspapers  increased  25.0%  in  De¬ 
cember  and  25.3%  for  the  12  months. 
They  amounted  to  more  than  $2.8  billion. 

Estimates  of  classified  advertising 
revenues  are  based  on  lineage  measure¬ 
ments  by  Media  Record,  Inc.  in  its  index 
cities  plus  other  data.  The  breakdown  by 
category  is  based  on  reports  to  the 
Bureau  from  a  number  of  its  member 
papers. 


Newspaper  ad  buyer 
joins  ad  sales  firm 

Ellen  Caligor  has  joined  the  New  York 
sales  staff  of  Story  &  Kelly-Smith,  Inc. 

Following  several  years  as  a  travel 
agent  in  Westchester  County,  she  joined 
the  American  Progressive  Insurance 
Company,  helped  set  up  their  marketing 
department,  placed  newspaper  space  and 
supervised  the  customer  service  depart¬ 
ment.  After  three  years  there  she  moved 
to  Intra  America  Life  (Colonial  Penn)  as 
marketing  manager. 

Caligor  joins  Story  &  Kelly-Smith 
from  Gerber  Life  where  her  job  function 
was  that  of  media  coordinator  responsi¬ 
ble  for  all  newspaper  placements,  pay¬ 
ment  of  invoices,  and  direct  mailings. 
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SCOUTING/USA 


Cub  Scout,  Scout,  and  Explorer  programs 


News 


National  Office-Boy  Scouts  of  America 

North  Brunswick,  New  Jersey  08902 
Telephone:  201  249-6000 
TWX  710-480-6262 


MEMO  TO  EDITORS 

The  introduction  of  our  new  logo  (that's  It  above)  and  changes  In  our  program 
have  resulted  In  some  misunderstanding  and  incorrect  usage  of  terms,  so  we  thought 
you'd  like  to  have  our  explanation  for  your  styl ebook. 

Scouting/USA  Is  the  BSA's  new  communicative  handle.  It  does  not  represent 
any  other  youth  organization.  Our  legal,  corporate  name  will  continue  to  be  the 
Boy  Scouts  of  America.  We'll  use  our  new  logo  on  a  wide  range  of  graphics  such 
as  signs,  posters,  calling  cards,  literature,  letterheads,  and  other  places  where 
a  brief,  strong,  recognizable  identity  is  required.  Membership  cards,  awards, 
and  other  legal  documents  will  continue  to  say  Boy  Scouts  of  America.  Our  council 
offices  in  over  k20  communities  will  use  their  council  name  and  BSA  (such  as 
Moraine  Trails  Council,  Boy  Scouts  of  America),  plus  the  new  logo. 

Why  the  change?  Corporations  adopt  new  logos  because  of  mergers,  acquisitions 
and  diversification.  None  of  that  for  us!  But  our  volunteer  agencies,  Sandgren  & 
Murtha  and  N.W.  Ayer,  told  us  Boy  Scouts  of  America  was  appropriate  when  we  were 
founded  in  1910,  but  didn't  fit  all  the  things  we're  into  in  a  changing  society. 

The  word  "boy"  is  objectionable  to  minorities,  our  young  adult  (male  and  female) 
leaders,  and  naturally,  to  the  young  women  enrolled  in  our  coed  Exploring 
program.  Another  point,  America  is  more  than  the  U.S.A.  Because  we  have  always 
been  known  as  Scouting,  the  final  decision  was  that  "Scouting/USA"  said  it  all. 

Now  a  few  words  about  some  Scouting  terms. 

Cub  Scouting. . .not  Cubbing.. .is  for  boys  from  8  to  11.  It  includes  Webelos 
Scouts  for  boys  10-11,  but  it's  all  right  to  call  members  of  both  "Cub  Scouts." 

Den  Mother... is  a  no-no.  Cub  Scouts  are  organized  into  units  called  dens, 
generally  6  to  8  boys,  led  by  a  den  leader  who  may  be  male  or  female.  Dens  are 
grouped  into  Cub  Scout  packs,  headed  by  a  male  or  female  Cubmaster,  not  a  Cub 
Scoutmaster! 

Scouting. . .that's  our  traditional  program  for  boys  11  to  18.  Internally, 
we've  dropped  the  word  "Boy"  and  refer  to  members  as  "Scouts,"  but  if  reporters 
continue  to  use  "Boy  Scouts"  we  won't  fuss. 

Exploring... is  a  division  of  the  BSA,  open  to  young  adults  of  either  sex, 
high  school  age  to  21.  They're  called  Explorers  and  bristle  when  called  Explorer 
Scouts.  (Most  of  the  Explorers  have  never  been  Scouts.)  Their  unit  is  the 
Explorer  Post,  not  Troop  which  is  reserved  for  Scouts!  Sea  Explorers  are  in 
units  called  Ships . 

For  additional  information  call  your  local  Scout  council  listed  In  the 
white  pages.  Day  and  night  news  contacts  are:  Russ  Bufkins,  Director  of 
Public  Relations  (Home:  609"924-6l43)  or  Barclay  Bellas,  National  News  Editor, 
Public  Relations  Division  (Home:  609"799"1822) . 


NIE  team  members 
create  news  game 

Members  of  the  South  Carolina  Press 
Association  (SCPA)  were  given  a  look  at 
a  brand  new  newspaper  game  at  their 
102nd  annual  winter  meeting  in  Colum¬ 
bia  in  February. 

The  game  was  created  by  a  state  de¬ 
partment  of  education  worker  and  two 
Newspaper  in  Education  (NIE)  staff 
members  on  daily  newspapers  in  South 
Carolina.  Costs  of  publishing  was  by  the 
SCPA  Foundation. 

Contributing  to  the  development  of  the 
game  to  be  used  in  NIE  efforts  were 
Barbara  Ashley  of  the  South  Carolina 
Department  of  Education,  Johnnie  Allen 
West  of  Columbia  Newspapers  Inc.,  and 
Lucy  Arrington  of  the  News  and 
Courier-Charleston  Evening  Post. 

They  prepared  a  teaching  tool  for 
teachers  and  students  from  pre-school  to 
college  level.  It  is  a  game  that  is  fun  to 
play  and  that  uses  newspapers  to  teach. 

The  game  package  has  four  panels, 
each  with  a  separate  game  on  it.  The 
instructions  are  printed  on  the  game 
board,  which  is  standard  newspaper  size. 

The  background  is  a  newspaper  page, 
with  the  game  surprinted  on  it. 

One  game  helps  students  furnish  their  students  learn  the  vocabulary  in  the  through  the  SCPA  office,  PO  Box  1 1429, 

homes  from  newspaper  ads.  Another  is  paper.  Another  has  a  path  of  tasks  for  Columbia,  S.C.  29211.  The  cost  is  $2  per 

like  bingo  and  is  called  Newso.  It  helps  students  to  do  using  a  newspaper.  game,  which  includes  postage  and  mail- 

Shirley  Galloway,  another  NIE  team  ing. 

member  in  South  Carolina,  is  working  on  Reid  Montgomery,  SCPA  secretary- 
a  possible  ten  newspaper  games.  She  is  manager,  said  proceeds  from  the  sales 
with  the  Anderson  Independent-Daily  will  be  used  to  produce  other  NIE  mate- 
Mail.  rials  to  promote  the  use  of  newspapers  in 

The  published  games  will  be  sold  education. 

Executive  news  editor  Janesville  Gazette 
post  filled  by  woman  appointments  told 

Luisita  Lopez,  33,  has  been  named  the  Sidney  H.  Bliss  and  Crandell  W.  Bliss 
Charlotte  Observer's  executive  news  will  hold  new  positions  in  the  manage- 
editor,  and  M.  S.  Van  Hecke,  48,  has  ment  of  the  Janesville  (Wise.)  Gazette. 
been  named  assistant  to  the  managing  The  appointments  were  announced  by 
editor.  Robert  W.  Bliss,  chairman  of  the  board, 

Ms.  Lopez,  a  graduate  of  Winthrop  Gazette  Printing  Co. 

College  in  Rock  Hill,  S.C.,  joined  the  Crandell  W.  Bliss,  who  has  been  cor- 
Observer  in  1969  as  a  copy  editor  and  has  porate  secretary,  will  be  promoted  to 
held  reporting  and  editing  positions  in  vicepresident.  He  will  work  specifically 
the  newsroom,  the  last  being  news  in  the  area  of  newspaper  marketing,  re¬ 
editor.  In  her  present  position,  she  di-  search  and  development  of  new  publish- 
rects  the  selection  of  news  for  the  front  ing  projects  including  special  editions 
page  and  supervises  the  editing  and  de-  and  sections,  readership  surveys,  and 
sign  of  the  main  section  of  the  paper.  Ms.  advertising  market  data. 

Lopez  was  bom  in  Puerto  Rico  and  has  Sidney  H.  Bliss  will  become  assistant 
lived  in  the  Carolinas  for  15  years.  to  general  manager,  Marshall  W. 

Van  Hecke  was  born  and  raised  in  Johnston. 

Chapel  Hill,  N.C.,  and  is  a  graduate  of  James  E.  Warren,  who  is  corporation 
the  University  of  North  Carolina.  An  vicepresident-treasurer,  will  have  added 
Observer  staff  member  for  20  years,  he  responsibilities  as  secretary, 
has  served  as  city  editor,  state  editor,  Johnston,  president  of  Gazette  Print- 
copy  desk  chief  and  reporter.  In  his  new  ing  Co,  said  that  an  operating  committee 
position  he  handles  special  newsroom  consisting  of  himself,  Warren,  Crandell 
projects,  including  training  of  staff  mem-  Bliss  and  Sidney  Bliss,  will  meet  regu- 
bers  to  use  electronic  technology  to  edit  larly  concerning  general  operation  and 
and  write.  policies  of  the  Gazette  Printing  Co. 
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Exhibiting  at  the  ANPA/RI 
Conference,  June  11-16? 

YOU'LL  SELL  MORE 
WITH  A  PRE-SHOW 
AD  PROGRAM  IN  E&P 

E&P  offers  you  several  tailor-made  op¬ 
portunities  to  tell  your  sales  stary  to 
newspapers  that  are  ready  to  buy: 


•  April  23— ANPA  Convention  Is¬ 
sue,  distributed  at  ANPA,  San  Fran¬ 
cisco  CA,  April  25-27. 

•  i^iril  30 — ANPA  Post-Conven¬ 
tion  Issue,  with  complete  coverage 
of  the  ANPA  Convention. 

•  May  14— ANPA/RI  Planning  Is¬ 
sue,  Complete  run-down  on 
exhibitors  at  the  Production  Man¬ 
agement  Conference,  Anaheim  CA, 
June  12-16. 

•  Juno  11 — ANPA/RI  Production 
Management  Conference  Is¬ 
sue,  Distributed  from  E&P's  exhibit  at 
ANPA/RI  Conference. 

•  June  18— ANPA/RI  Pest- 

Cenference  Issue,  with  coverage 
of  sessions,  speeches,  activities  at  the 
Anaheim  Conference. 

Reserve  your  ad  space  new! 

E&P  contract  rates  apply,  of  course;  or  one¬ 
time  rotes:  Page,  $1150;  half-page,  $675; 

third-page,  $480;  sixth-page,  $300. 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
Call  (212)  752-7050 


Johnnie  Allen  West,  left,  of  the  Columbia  (S.C.)  State  and  Columbia  Record 
checks  out  a  new  newspaper  game  she  created  with  Barbara  Ashley  of  the  South 
Carolina  Department  of  Education.  The  game  will  be  sold  through  the  office  of 
the  South  Carolina  Press  Association,  which  financed  the  publication  of  the  new 

teaching  tool. 


"CONVERTING  TO 
OFFSET 

A  BIG  J%- , 
BUT  WE  HAD  Hl^ 


Marie  F.  Yeager 
Production  Manager 
The  Daily  Breeze 
Torrance,  California 


“As  you  can  imagine,  converting  a  plant  like 
ours  from  letterpress  to  offset  is  a  monumental 
job.  But  one  big  area  we  didn't  have  to  worry 
about  was  our  plateroom— we  just  turned  ^ 
that  over  to  Western” 

This  is  Merle  Yeager  of  the  Daily  Breeze 
speaking— and  the  Daily  Breeze  is  another 
smooth-running  operation  that  Western  Litho 
Plate  had  the  pleasure  of  helping  during  their 
trying  days  of  conversion. 

If  you  are  converting  to  offset  or  Di-Litho, 
you  might  want  to  consider  Western's  complete 
plateroom  conversion  package.  We'll  lay  out  and 
design  your  plateroom— train  your  people  and 
supply  you  with  everything  you  need— machinery, 
plates  and  chemistry  .  .  .  and  follow-up  service, 
too— continual  follow-up  service  to  keep  you 
operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  or  call  our 
toll-free  number  800/325-3310.  We  will  send 
you  a  package  of  literature— or  have  a  Technical 
Representative  call  if  you  wish. 


Merle  Yeager  inspecting  plates  with  Gene  Alexander. 


uienern 
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Newspeople  in  the  news 


John  Dupont,  27,  formerly  managing  Montreal  were  elected  vicepresidents 
editor  of  the  Ogdensburg  (N.Y.)  Journal  and  Don  Wilno,  Trenton  (N.J.)  Times 
and  Advance  News — named  editor  of  the  was  re-elected  secretary-treasurer. 
Rhineheck  (N.Y.)  Gazette  Advertiser.  *  ♦  * 

*  *  *  Jane  Srygi.ey,  editor  of  the  Nashville 

Richard  J.  Hewitt,  29 — named  New-  Banner’s  Lifestyles  section,  was  named 

burgh  bureau  chief  of  the  Middletown  a  Woman  of  the  Year  by  the  Nashville- 
(N.Y.)  Times  Herald  Record.  Davidson  County  Business  and  Profes- 

*  *  *  sional  Women’s  Club.  Srygley,  who  has 

C.  M.  Yearly— appointed  national  ad-  edited  the  section  since  1974,  was  the 

vertising  sales  manager  for  the  Beaum-  first  woman  named  to  the  Banner’s 
ont  Enterprise  and  Journal.  editorial  page  masthead  which  occurred 

*  *  *  in  mid- 1976. 

Thomas  R.  Golden,  31,  assistant  *  *  ♦ 

classified  ad  manager — named  retail  ad-  Virginius  Dabney,  for  33  years  editor 
vertising  sales  manager  of  the  St.  Paul  of  the  Richmond  (Va.)  Times-Dispatch 
Dispatch  and  Pioneer  Press.  until  his  retirement  in  1%9  and  a  Pulitzer 

*  *  *  Prize  winner  for  editorial  writing  in  1947, 

H.  Dean  Adams,  general  manager  of  is  the  author  of  a  Doubleday  book, 

the  St.  Louis  (Mo.)  County  Star — named  “Richmond.”  Philip  W.  Porter,  retired 
ad  manager  of  Tazewell  Publishing  Co.’s  executive  editor,  Cleveland  Plain 
5  weekly  and  1  twice  weekly  papers  in  Dealer,  drew  upon  a  50-year  newspaper 
Illinois.  career  to  write  “Cleveland:  Confused 

*  *  *  City  on  a  Seesaw.”  The  book  is  pub- 

Dorothy  Tilley,  sales  account  execu-  lished  by  Ohio  State  University  Press. 

tive  for  9  years — promoted  to  assistant  *  *  * 

retail  ad  manager  of  the  Los  Angeles  Henry  Young,  city  editor, //armftz/rg 

Herald  Examiner.  (Pa.)  Patriot,  was  given  “Citizen  of  the 

*  *  *  Year”  award  by  the  Harrisburg  Lodge 

Robert  Dietsch,  financial  news  report-  Elks. 

er  for  Scripps-Howard,  based  in  Wash¬ 
ington,  D.C.,  will  lecture  to  classes  and 
meet  informally  with  students  at  Alfred 
University,  February  6-11  as  part  of  a 
special  program  to  bring  leaders  in  busi¬ 
ness,  industry  and  the  professions  to  col¬ 
lege  campuses.  His  visit  is  being  spon¬ 
sored  by  the  Woodrow  Wilson  National 
Fellowship  Foundation  in  Princeton, 

N.J. 


NATIONAL  REPORTER— Richard  H. 
Growald  has  been  appointed  national 
reporter  for  United  Press  International. 
Growald,  45,  a  foreign  correspondent, 
and  for  the  past  2  years  a  senior  editor 
for  UPl  covering  the  White  House,  will 
be  based  in  New  York  but  will  travel 
the  country  in  his  new  assignment.  "He 
will  spend  much  of  his  time  on  the 
road,  reporting  and  writing  about 
people  and  events  both  ordinary  and 
out  of  the  ordinary,"  said  H.  L.  Steven¬ 
son,  UPl  editor-in-chief.  "The  em¬ 
phasis  will  be  on  the  people  involved." 


W.  D.  (Bill)  Workman  Jr.,  editorial 
page  analyst  for  the  Columbia  (S.C.) 
State  was  awarded  the  1976  Charles  H. 
Flory  Distinquished  Service  Award  by 
the  South  Carolina  Forestry  Association 
for  his  contributions  to  forestry  “through 
years  of  personal  dedication  to  inform 
the  public  of  the  need  to  protect,  con¬ 
serve,  manage  and  use  wisely  the  forest 
resources”  of  S.C. 


Bob  V  ERDi  of  the  Chicago  Tribune  has 
been  elected  president  of  the  Profes¬ 
sional  Hockey  Writers  Association.  Bill 
Fleischman  of  the  Philadelphia  Daily 
News  and  Bert  Raymond  of  LeJoi/r/ifl/de 


Gene  Worth,  retired  editor  of  the  Es- 
canaba  (Mich.)  Daily  Press,  and  Mike 
CowDERY,  editor  of  the  weekly  Pick  & 
A.xe,  are  ardent  supporters  of  making 
Michigan’s  Upper  Peninsula,  the  5 1st 
state.  Cowdrey  said  he  has  10,000  win¬ 
dow  decals  and  4,000  bumper  stickers. 
The  dormant  campaign  came  alive  when 
President  Ford  recommended  statehood 
for  Puerto  Rico.  In  the  1930s  a  campaign 
was  started  to  make  the  Upper  Peninsula 
the  49th  state  of  Cloverland. 


KEEP  TOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


(Published  every  second  Friday) 
The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


NATIONAL  EDITOR— Dennis  A.  Brit¬ 
ton,  assistant  chief  and  news  editor  of 
the  Los  Angeles  Times  Washington 
bureau,  will  become  national  editor  of 
the  Times  on  March  14.  Britton,  36, 
will  succeed  Edwin  O.  Guthman,  who 
is  leaving  to  become  editor  of  the 
Philadelphia  Inquirer  with  respon¬ 
sibilities  for  the  editorial  and 
opposite-editorial  pages.  Britton  will 
be  in  charge  of  bureaus  in  New  York, 
Chicago,  Houston,  Atlanta,  and  San 
Francisco,  in  addition  to  the  30-person 
Washington  bureau.  Britton  joined  the 
Times  10  years  ago  from  the  San  Jose 
Mercury  where  he  was  a  reporter  and 
an  assistant  city  editor. 
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Mike  Schilling,  agricultural  and  county 
government  reporter  for  the  Grand  Is¬ 
land  (Nebr.)  Daily  Independent,  was 
presented  with  the  Nebraska  Association 
of  Resources  District  media  award. 
Schilling  was  honored  for  articles  dealing 
with  natural  resources  and  water  issues. 


Advertising  News,  432-436  Elizabeth  St., 

Surry  Hills,  Sydney,  Australia  2010 

Send  a  copy  of  each  issue  for  one  year, 
including  FREE:— 

Guide  .to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies'  Annual  Billings  (May) 

National  Advertisers'  List  (August) 

Brand  Names  Inden  (February) 

Annual  Subscription— U  S  A.,  SA40.00.  Payment 
must  be  made  b)f  bank  draft  in  Australian  currency. 

NAME 

ADDRESS  . . 

CITY 

STATE  . ZIP  .. 


Booby  Reid,  director  of  industrial  rela¬ 
tions  for  the  Florida  Publishing  Co., 
Jacksonville,  Fla.,  was  named  to  receive 
the  Accredited  Executive  in  Personnel 
Award,  given  by  the  American  Society 
for  Personnel  Accreditation  Institute. 


server,  succeeding  Lino  A.  DeMarchi, 
who  has  been  named  assistant  general 
manager  of  Thomson  Newspapers  Ltd. 
in  charge  of  the  eastern  Canada  division 
based  in  Halfax. 


MANAGING  EDITOR— Tim  J. 
McGuire,  27,  has  been  named  man¬ 
aging  editor  of  the  Lakeland  (Fla.) 


Jeanne  Maglaty,  previously  a  copy 


Bob  Furry,  account  executive  for  the 


as  Tallahassee  bureau  chief. 


Newspeople  in  the  news 


NATIONAL  CORRESPONDENT— 
Tom  Tiede  has  been  named  News¬ 
paper  Enterprise  Association's  na¬ 
tional  correspondent  after  complet¬ 
ing  a  2y2  year  assignment  as  a 
Washington  columnist.  Tiede  joined 
NEA  as  a  sports  writer  in  1965.  Later 
that  year,  he  went  to  Vietnam  on  the 
first  of  several  reporting  tours  of  that 
war.  He  received  the  Ernie  Pyle  Memo¬ 
rial  Award  for  his  coverage.  Tiede  has 
also  earned  the  National  Headlines 
Awards  and  has  twice  been  honored 
by  the  Freedom  Foundation.  He  is  the 
author  of  three  books.  Prior  to  joining 
NEA,  he  was  sports  editor  fo  the  Kalis- 
pell  (Mont.)  Daily-Interlake  and  sports 
writer  for  the  Daytona  Beach  (Fla.) 

News-Journal. 


George  Connell,  who  retires  as  gen-  , 
eral  manager  of  the  Manchester  Union 
Leader  and  New  Hampshire  Sunday 
News  at  the  end  of  February  after  more 
than  30  years  at  the  newspaper,  will  be 
honored  at  a  testimonial  dinner  March  3 
for  his  many  years  of  service. 

Jlfi  Hn  Ha 

Dr.  Dwight  L.  Teeter,  Jr.,  professor 
and  acting  director  of  the  school  of  jour¬ 
nalism  at  the  University  of  Kentucky — 
named  chairman  of  the  department  of 
journalism  at  the  University  of  Texas. 

*  *  ♦ 

Dr.  Paul  C.  Allen,  editorial  page 
editor,  Harrisburg  (Pa.)  Patriot-News — 
retired. 

*  *  if 

Steve  F.  Lalli,  former  city  editor  of 
the  Bristow  (Okla.)  News-Record — 
named  legislative  assistant  to  Wes  Wat¬ 
kins,  U.S.  Representative. 

*  *  * 

David  Zeeck,  general  assignments  re¬ 
porter  for  the  Kansas  City  Star — named 
an  assistant  city  editor.  He  succeeds 
Dana  Eisele  who  will  become  publica¬ 
tions  supervisor  for  the  magazine  of  the 
long-lines  division  of  the  American  Tele¬ 
phone  and  Telegraph  Co.  in  Bedminster, 
N.J. 

:ic  He  ^ 

James  G.  Allen,  previously  classified 
manager  for  the  Dallas  Times  Herald — 
named  classified  ad  manager  of  the  San 
Antonio  Express-News. 

He  He  He 

Jim  Sorkin,  ad  manager  of  the 
Pasadena  Star-News’  Foothill  Inter-City 
Newspapers — promoted  to  retail  ad 
manager  of  the  Star-News,  replacing 
Bill  Poitevint,  who  was  appointed  ad 
director  of  the  Wichita  Eagle  &  Beacon. 

He  He  He 

James  R.  Costello,  vicepresident  of 
the  Lewiston  Daily  Sun  and  Journal — 
elected  president  of  the  Maine  Daily 
Newspaper  Fhiblishers  Association. 

He  He  He 

Ted  Kelly,  formerly  a  sales  represen¬ 
tative  for  Puck,  the  Comic  Weekly — 
joined  the  ad  sales  staff  of  Parade. 

He  He  He 

Terence  J.  Hogan,  publisher  and  gen¬ 
eral  manager,  Cornwall  (Ont.) 
Standard-Freeholder — named,  publisher 

_ 1 _ 1 _ o _ A  \ 


Roseburg  (Ore.)  News-Review — named 
retail  ad  manager.  Bill  Stout — to  newly 
created  position  as  manager  of  the  ad 
services  department. 

He  He  He 

Max  Thomson,  a  reporter  for  the 
Mexico  (Mo.)  Ledger  for  3  years — 
appointed  managing  editor,  succeeding 
James  E.  Sterner,  retired  after  30  years 
as  the  Ledger’s  me. 

He  He  He 

David  C.  Asher,  formerly  of  the  Mem¬ 
phis  Publishing  Co. — joined  the  Chat¬ 
tanooga  Times  as  circulation  director. 

He  He  He 

Robert  A.  Fasce  Sr.  33,  previously 
with  AP  and  assistant  news  editor  of  the 
Rockford  (III.)  Morning  Star — ^joined 
Solverman  &  Mower  Advertising 
Agency  Inc.,  Syracuse,  N.Y.  as  a  public 
relations  account  executive. 

He  He  He 

Stanley  A.  Greene — appointed  gen¬ 
eral  manager  of  the  Philadelphia  Legal 
Intelligencer. 

He  He  He 

Louis  J.  Colombo — named  circulation 
manager  of  the  White  Plains  (N.Y.) 
Reporter-Dispatch,  succeeding  Paul 
Byelick,  who  was  named  circulation  aide 
of  the  Westchester  Rockland  Newspa¬ 
pers.  Thomas  B.  Flanagan,  assistant  cir¬ 
culation  manager  of  the  Reporter- 
Dispatch’s  Putnam  edition — replaces 
Colombo  as  circulation  manager  of  the 
Tarrytown  Daily  News  and  Ossining 
Citizen  Register. 

He  H«  He 

Charles  Gabrielson,  assistant  ad 
manager.  White  Plains  (N.Y.) 
Reporter-Dispatch — named  ad  manager 
of  the  Rockland  (N.Y.)  Journal-News. 

He  He  He 

David  P.  Ferguson,  suburban  editor  of 
Westchester  Rockland  Newspapers’ 
weekly  Westport  (Conn.)  Fairpress — 
promoted  to  managing  editor.  Linda  A. 
Glazer,  general  manager — appointed 
chief  operating  officer,  replacing  Jo  Fox 
Brosious,  who  resigned. 

He  He  He 

James  Lovette,  managing  editor.  Fort 
Wayne  Journal-Gazette-rctirc&,  after 
more  than  40  years  with  the  paper. 
(Continued  on  page  26) 


the  Corpus  Christi  Caller  since  Oc¬ 
tober,  1975.  He  previously  was  man¬ 
aging  editor  of  the  Ypsilanti  (Mich.) 
Press.  McGuire  replaces  James  E. 


cuiiui  ai  inc  miaaieiown  viv.i.i  times 
Herald-Record — to  the  Hartford  (Conn.) 
Courant  as  a  reporter  in  the  Life/style 
department. 
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Newspeople  in  the  news 


Carl  LaVo — named  associate  editor, 
Bucks  County  (Pa.)  Courier  Times. 

t 

Steve  Buckley,  formerly  with  the 
Miami  (Fla.)  Herald — to  the  Bloomsburg 
(Pa.)  Press  and  Berwick  (Pa.)  Enterprise 
as  marketing  director.  Willard  Chapin 
rejoined  the  Enterprise  as  retail  ad  man¬ 
ager  after  holding  the  same  position  be¬ 
fore  resigning  in  1967.  Jim  Wilcox — 
named  pressroom  superintendent  of 
Press-Enterprise.  Paul  R.  Eyerly  III — 
named  general  manager/associated  pub¬ 
lisher,  replacing  Maynard  R.  Johnson, 
retired  after  32  years  with  the  Enterprise. 

*  *  * 

Eugene  S.  Carter,  64,  retired  from 
Sears,  Roebuck  in  1975  after  35  years 
with  the  company,  the  last  15  as  general 
sales  manager  of  Sears  South  Florida 
Group  stores — ^joined  the  Hollywood 
(Fla.)  Sun-Tattler  as  national  ad  man¬ 
ager. 

iC  9|C  % 

Gloria  Biggs,  newspaper  consultant  to 
the  Gannett  Co. — appointed  Kilgore 
Counselor  at  DePauw  University.  She 
will  work  with  students  who  produce  the 
school’s  twice  a  week  campus  news¬ 
paper. 

Hfi  Hf: 

Johnnie  A.  West — promoted  to  News¬ 
paper  in  Education  director  for  Columbia 
(S.C.)  Newspapers  Inc.  She  is  the  author 
of  several  teaching  guides  on  newspaper 
in  the  classroom. 

♦  *  * 

Tom  Callahan,  sports  columnist  for 
the  Chicago  Sun  Times — returns  to  Cin¬ 
cinnati  Enquirer  as  a  general  news  col¬ 
umnist. 

in  * 

Ellen  C.  Ehrlich,  research  associate 
in  CBS’s  office  of  social  research — 
appointed  director  of  information  serv¬ 
ices,  CBS  News. 

*  ♦  * 

Philip  A.  Smith,  night  editor, 
Washington  Post's  Style  section — 
appointed  to  the  new  position  of  projects 
editor  for  the  section.  Sandy  Rovner — 
from  general  assignment  editor  on  the 
Style  staff— promoted  to  deputy  editor/ 
general  of  the  section. 

*  *  * 

Richard  P.  Honack,  assistant  to  the 
vicepresident  and  editor  of  Paddock  Pub¬ 
lications  in  Arlington  Heights,  111. — 
named  editor  of  Suburban  Week,  a 
weekly  supplement  published  by  Met¬ 
ropolitan  Printing  Co.,  a  subsidiary  of 
Field  Enterprises  Inc. 

♦  ♦  * 

Mark  Van  Patten,  29,  advertising 
manager — given  additional  title  of  assis¬ 
tant  publisher  of  the  Boonville  (Mo.) 
Daily  News. 


PRESIDENT — Willis  W.  Shenk  was 
elected  president  of  Lancaster  (Pa.) 
Newspapers  Inc.  at  a  meeting  of  the 
board  of  directors.  He  succeeds  Doug¬ 
las  R.  Armstrong  who  retired.  Shenk, 
an  accountant,  has  been  with  the  firm 
37  years  and  has  been  serving  as 
vicepresident  and  secretary.  John  M. 
Buckwalter,  director  of  advertising 
sales,  was  elected  executive  vicepres¬ 
ident  and  a  director.  Jack  S.  Gerhart, 
previously  controller,  was  elected  vice- 
president  and  secretary  and  a  direc¬ 
tor.  Clarence  E.  Lesher,  assistant  con¬ 
troller,  was  named  controller.  Ray¬ 
mond  L.  Kingcaid,  tax  manager  and 
assistant  secretary,  was  elected  assist¬ 
ant  treasurer.  Jay  H.  Wenrich  was  ap¬ 
pointed  assistant  to  the  president. 

Gerald  O.  Rhea,  33,  previously  retail 
ad  manager — named  ad  director  of  the 
Bellingham  (Wash.)  Herald,  replacing 
Jerry  C.  Worthen,  who  retired. 

in 

John  C.  Hughes,  33,  city  editor — to 
managing  editor  of  the  Aberdeen  (Wash.) 
Daily  World,  succeeding  Ade  Fred- 
ERiCKSON,  who  was  named  executive 
editor.  Bill  Stewart,  27 — named  city 
editor. 


Frank  A.  Blethen,  associated  pub¬ 
lisher,  Walla  Walla  Union-Bulletin — 
named  publisher,  succeeding  Donal 
Sherwood,  who  becomes  publisher 
emeritus.  Charles  C.  Cochrane — named 
general  manager. 

♦  *  * 

Fred  Coger,  deputy  to  national  editor 
John  Farmer — given  additional  assign¬ 
ment  of  telegraph  editor  for  the  Philadel¬ 
phia  Bulletin. 

in  in  in 

Elaine  G.  A  rend— promoted  to  busi¬ 
ness  manager  of  the  New  York  News' 
New  Jersey-based  newspaper. 

in  in  in 

Alan  R.  Harrison,  formerly  classified 
ad  manager  and  John  Ross,  previously 
national  ad  manager  of  the  Bakersfield 
Californian — exchanged  jobs  and  titles. 


Vernon  Penner,  43,  circulation  con¬ 
sultant  with  the  Donrey  Media  Group — 
appointed  to  the  newly-created  position 
of  newsstand  sales  development  man¬ 
ager  for  the  Chicago  Sun-Times  and 
Chicago  Daily  News. 

*  *  * 

Ronald  P.  Smith,  previously  with 
Gannett  Newspapers,  Utica,  N.Y. — 
promoted  to  assistant  circulation  direc¬ 
tor,  Atlantic  City  Press  and  Sunday 
Press. 

in  in  in 

John  L.  Stowell,  veteran  AP 
reporter — appointed  director  of  con¬ 
sumer  affairs  at  Carl  Byoir  &  Associates, 
and  Doris  A.  Huddleston,  former  press 
secretary  to  Sen.  Robert  Taft— joined 
Byoir’ s  staff  to  specialize  in  government 
affairs  for  clients. 


Ohio  publishers 
elect  officers 

Harry  R.  Horvitz,  head  of  Horvitz 
Newspapers,  Valley  View,  Ohio  was 
re-elected  president  of  the  Ohio  News¬ 
paper  Association  at  ONA’s  44th  annual 
meeting  February  1 1 . 

Others  named  to  head  organizations  at 
the  same  meeting  were  Maynard  A. 
Buck  Jr.,  publisher,  Harrison  News- 
Herald,  Cadiz,  and  Carroll  Graphics, 
Carrollton,  as  president  of  the  Buckeye 
Press  Association,  and  Daniel  Behrens, 
Marysville  Journal-Tribune,  Ohio 
League  of  Home  Dailies  president. 

Also  elected  ONA  officers  were  A. 
Monroe  Courtright,  Westerville  Public 
Opinion,  as  vicepresident;  William  A. 
Ott,  Akron  Beacon  Journal,  board 
chairman;  William  J.  Oertel  of  Worth¬ 
ington,  secretary  and  executive  director, 
and  Alex  Machaskee,  Cleveland  Plain 
Dealer,  treasurer. 

David  Easterly,  president,  Dayton 
Newspapers,  Inc.,  was  elected  a  trustee 
representing  metropolitan  newspapers, 
and  Paul  R.  Gingher,  Columbus,  con¬ 
tinued  as  general  counsel. 

Other  Buckeye  Press  officers  elected 
were  Richard  Chambers,  Ohioprint 
Newspapers,  Columbus  Grove,  vice- 
president;  Ken  Blum,  Orrville  Courier- 
Crescent,  secretary,  and  Albert  Myers, 
Eaton  Register-Herald,  treasurer. 

Elected  OLHD  officers  with  Behrens 
were  Richard  Bruchs,  Fairborn  Daily 
Herald,  vicepresident,  and  John  J. 
Ahern,  Jacksontown,  secretary-treasur- 


Buys  station 


Gazette  Printing  Co.,  publisher  of  the 
Janesville  (Wise.)  Gazette,  has  an  agree- 
1  ment  to  acquire  radio  station  WIXN, 
/  Dixon,  Ill.  from  Farm  Belt  Radio  Inc.,  of 
I  Dixon.  Gazette  Printing  currently  owns 
four  radio  stations. 
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cuts  inserting  ccMSis  50% 
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This  72-pocket  on-line 
inserting  system  is  scaled  to 
the  requirements  of  large 
newspapers. 

But  it’s  also  making  im¬ 
portant  savings  for  medium-size 
papers. 

One  example  is  the  San 
Antonio  News-Express. 

By  instaliing  one  Harris 
NP-1372  to  replace  three  48- 
pocket  inserters,  the  News- 
Express  has  reaiized  a  50% 
reduction  in  insertion  costs.  This 
press-speed  system,  with  10 


hoppers,  72  pockets,  and  2 
automatic  jacket  feeding 
stations,  handles  6  million 
inserts  in  an  average  month. 
Inserts  range  from  postcards  to 
104-page  catalogs. 

One  of  the  features  that  has 
contributed  to  its  high  produc¬ 
tivity  is  the  ARS  option.  This 
system  automaticaily  repairs 
missed  inserts  without  stopping. 
A  no-insert  error  is  picked  up 
automatically  and  corrected  the 
next  time  around. 

This  Harris  newspaper  in¬ 


serting  system  is  capabie  of 
handiing  the  press  output  of 
large  newspapers,  and  as 
demonstrated  in  San  Antonio, 
has  big  cost-saving  potential 
for  medium-size  papers,  too. 
For  more  information,  write 
Harris  Corporation,  Bindery 
Systems  Division,  P.O.  Box  283, 
Easton,  Pennsylvania  18042. 


■HARRIS 


Reporters  taught  photography 
skills  on  11,700-circ.  daily 


By  John  Harvey 
Managing  editor, 

Oneida  (N.Y.)  Dispatch 

Three  things  you  get  plenty  of  at  a 
small  daily  newspaper  like  the  Oneida 
(N.Y.)  Daily  Dispatch  (circulation  ap¬ 
proximately  1 1,7()0)  are  work,  opportun¬ 
ity,  and  training. 

Our  primary  job  at  the  Dispatch  is  to 
publish  the  best  daily  newspaper  in  the 
area.  A  secondary  task,  and  one  that  is 
directly  related  to  the  first,  is  to  train  our 
young  reporters. 

Small  newspapers  with  big  dreams 
must  have  a  multi-talented  staff.  Proof  of 
that  talent  is  in  our  sports  department 
which  provides  more  local  sports  cov¬ 
erage  than  any  other  newspaper  in  the 
area,  regardless  of  size. 

But,  you  can’t  just  be  a  sports  writer  to 
qualify  for  a  job.  You  have  to  be  willing 
to  take  direction,  and  pictures.  Few 
young  journalists  fresh  out  of  J-School 
come  prepared  to  be  a  photographer,  but 
that  doesn’t  matter  here. 

Our  plant  manager,  Jerry  Munroe, 
who  runs  the  photo  department  is  a  skilled 
photographer,  and  we  make  use  of 
his  talents  to  teach  new  reporters  the 
technical  skills  necessary  to  operate  our 
four,  box  cameras.  Munroe  is  pressed 
into  service  as  a  photographer  in 
emergency  situations. 

As  each  new  reporter  prepares  to  go 
on  assignment  Munroe  goes  over  the  de¬ 
tails  of  exposure  and  speed  settings, 
along  with  some  helpful  hints  on  what 
might  make  a  good  picture. 

Then  sports  editor  Dick  Bennett  gets 
into  the  act  and  gives  the  reporter  a  brief¬ 
ing  on  what  sort  of  photo  he  would  like  to 
have  for  the  paper,  and  how  he  might 
position  himself  to  get  that  shot. 

Reporters  are  told  to  shoot  plenty  of 
film,  and  to  take  photos  of  anything  they 
might  find  interesting  about  a  contest.  A 
final  few  words  to  bolster  the  confidence 
from  Munroe  and  the  reporter  is  on  his 
own. 

Following  the  assignment,  the  reporter 
gets  a  thorough  briefing  from  Munroe 
and  Bennett  on  what  he  did  right.  He 
also  gets  a  gentle  word  or  two  about  what 
went  wrong,  with  personal  examples  of 
how  they  (Munroe  and  Bennett)  had 
made  the  same  mistakes  themselves  at 
one  time  or  another. 

The  assignments  begin  with  the  rela¬ 
tively  easy  team  group  shots,  or  one  or 
two  column  simulated  action  shots  for 
advance  stores.  With  each  assignment, 
and  the  pre  and  post  shooting  briefings, 
we  watch  the  reporters  develop.  Even 
though  the  skills  develop,  the  briefings 
go  on  from  Munroe  and  Bennett,  be¬ 


cause  we  feel  there  is  always  room  for 
improvement. 

One  of  the  most  pleasant  things  about 
working  on  a  small  newspaper  is  watch¬ 
ing  the  young  members  of  the  staff  de¬ 
velop,  and  the  teamwork  of  all  the  people 
here,  regardless  of  their  department. 

Perhaps  most  enjoyable  of  all  is  to 


White  Foundation  award 
to  Ciayton  Kirkpatrick 

The  William  Allen  White  Foundation 
presented  its  1977  Award  for  Journalis¬ 
tic  Merit  to  Clayton  Kirkpatrick,  editor 
of  the  Chicago  Tribune,  at  a  noon  lun¬ 
cheon  February  10,  in  the  Kansas  Room 
of  the  Kansas  Union. 

Kirkpatrick  was  the  28th  recipient 
of  the  citation,  given  annually  to  a  jour¬ 
nalist  who  “exemplifies  William  Allen 
White  in  service  to  his  profession  and  to 
his  country.’’ 

Kirkpatrick  was  named  winner  of  the 
award  in  early  January.  Peter  Mac¬ 
donald,  chairman  of  the  citation  selec¬ 
tion  committee  and  president  of  Harris 
Enterprises,  Inc.,  said  two  facets  of 
Kirkpatrick’s  career  stood  out:  he  rose 
from  a  reporting  position  on  the  Tribune 
to  editor,  and  he  has  been  a  member  of 
most  of  the  country’s  freedom  of  the 
press  committees  during  the  last  three 
years. 

Kirkpatrick,  62,  is  a  graduate  of  the 
University  of  Illinois,  and  he  began  his 
newspaper  career  in  January  1928  by 
covering  policy  and  court  news  for  the 


watch  and  listen  as  the  newspaper’s 
employes  go  over  to  that  young  reporter 
and  congratulate  him  on  a  good  sports 
photo. 

The  need  for  multi-talented  people  ex¬ 
tends  to  all  sections  of  the  editorial  and 
production  staff,  and  the  process  of  de¬ 
veloping  a  photographer  for  the  sports 
department  is  repeated  in  our  other  sec¬ 
tions  such  as  city  and  county  govern¬ 
ment,  features,  and  lifestyles.  The  news 
department  has  a  total  of  9  reporters  and 
editors. 


City  News  Bureau  in  Chicago.  He  joined 
the  Tribune  in  October  1938. 

After  serving  in  the  Air  Force  for 
three-and-a-half  years,  Kirkpatrick  re¬ 
turned  to  the  Tribune  in  1945.  In  1950  he 
won  the  Edward  Scott  Beck  Reporting 
Award  for  a  series  of  articles  on  trade 
unions. 

During  his  years  at  the  Tribune,  Kirk¬ 
patrick  has  been  a  copy  editor,  city 
editor,  assistant  managing  editor  in 
charge  of  local  news,  managing  editor, 
executive  editor  and  vice  president.  He 
became  editor  of  the  paper  in  1%9  and 
was  named  a  director  of  the  Tribune 
Company  in  1972. 

Under  Kirkpatrick’s  leadership,  the 
Tribune  released  the  transcripts  of  the 
Presidential  tapes  in  May  1974  and  a  few 
days  later  published  an  editorial  urging 
Richard  Nixon’s  resignation  as  Presi¬ 
dent.  The  Tribune  won  the  William  Allen 
White  Award  for  Editorial  Excellence 
that  year  for  its  editorial  leadership. 

Kirkpatrick  was  one  of  the  United 
States’  representatives  at  a  UNESCO 
meeting  last  October  in  Nairobi,  Kenya, 
where  he  fought  a  UNESCO  proposal  to 
create  a  news  pool  for  government  con¬ 
trolled  third  world  news  agencies. 
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Promotion 

(Continued  from  page  15) 


does  not  help  to  produce  additional  ad 
dollars  for  a  paper,  that  paper  should 
change  producers. 

Some  resentment 

Marketing  films  are  resented  by  some 
of  the  older  salesmen  who  have  been  in 
the  business  for  many  years  and  feel  they 
don’t  need  them  to  effectively  sell  space. 
On  the  other  hand,  many  of  younger 
generation  of  salesmen  appreciate  the 
value  of  the  marketing  films. 

“It  gives  them  another  reason  to  call 
on  a  difficult  account,”  said  Targe  of 
Newsday.  “Its  another  sales  tool  to  get 
conversation  going  with  a  potential  ad¬ 
vertiser.” 

Newspapers  use  marketing  films  for 
two  purposes.  Some  papers  sell  their 
market  and  others  sell  their  papers.  In  a 
major  metro  market  on  which  the  data  is 
fairly  well  circulated  and  in  which  there 
are  competing  newspapers  and  a  mul¬ 
titude  of  other  media,  papers  tend  to 
concentrate  on  selling  the  attributes  and 
uniqueness  of  their  own  newspaper. 

In  other  cases,  such  as  that  of  the 
Bergen  Record,  the  Long  Beach  Inde¬ 
pendent  and  the  St.  Petersburg-Tampa 
papers,  more  time  in  the  film  is  spent  on 
selling  the  market. 

The  Long  Beach  presentation  spends 
time  defining  its  market  in  relation  to 
neighboring  Los  Angeles,  both  of  which 
are  in  Los  Angeles  county.  The  Tampa- 
St.  Pete  presentation  attempts  to  show 
potential  advertisers  that  the  market  is 
larger  than  they  think  and  compares  it 
statistically  to  Miami  and  Atlanta. 

The  Record  film  points  out  how 
Bergen  is  part  of  the  New  York  SMSA 
but  is  a  vital  market  in  itself  that  is  not 
adequately  covered  by  the  New  York 
City  papers.  The  Newsday  film  does 
something  similar  in  its  film. 

Frequency 

How  frequently  should  a  newspaper 
make  a  marketing  film?  As  often  as  it 
takes  to  cover  changes  in  the  market. 
Some  papers  can  get  buy  with  a  film 
every  two  or  three  years.  Others  must 
make  a  new  film  each  year. 

Newsday  made  its  first  film  in  1974 
and  has  produced  a  new  one  each  year 
since.  “Our  market  keeps  changing,” 
said  Targe.  “The  goal  of  these  films  is  to 
deliver  your  message  as  currently  as  you 
can.  We  have  new  shopping  centers  spring¬ 
ing  up  all  the  time.  After  we  made  our 
1976  film,  the  Sunday  Blue  Laws,  which 
prohibited  retail  shopping  on  Sundays, 
were  eliminated.  This  year’s  film  will 
show  how  this  has  helped  to  bring  extra 
dollars  into  the  market  and  helped  do 
away  with  unemployment.” 

The  Record,  on  the  other  hand,  made 


Single-copy  prices  increase 

The  predominant  single  copy,  street  sale  price  for  daily  newspapers  re¬ 
mained  150  during  1976,  the  American  Newspaper  Publishers  Association 
reported. 

ANPA’s  annual  survey  showed  the  number  of  150  daily  newspapers  was 
1264  in  1976,  compared  with  1237  in  1975,  an  increase  of  only  2.2%.  During 
1976,  150  newspapers  represented  67.9%  of  the  newspapers  surveyed.  The 
survey  included  1861  newspapers  published  in  the  United  States,  Canada, 
Bahamas,  Bermuda,  Guam  and  Puerto  Rico.  Data  were  derived  from  pub¬ 
lishers’  statements  filed  with  Audit  Bureau  of  Circulations  prior  to  Sept.  30, 
1976,  and  from  other  sources. 

The  survey  showed  265  newspapers  are  selling  for  200,  compared  with  157  in 
1975,  an  increase  of  68.8%.  200  newspapers  now  represent  14.2%  of  the  survey 
total. 

Prices  for  daily  newspapers  surveyed  ranged  from  30  to  300.  Single  copy, 
street  sales  prices  for  Sunday  editions  ranged  between  100  and  750 

Sunday  editions  retailing  for  350  are  most  common,  representing  27.2%  of 
the  total  Sunday  editions  surveyed,  compared  with  24.7%  in  the  1975  survey. 


its  first  film  in  1973  and  the  statistics  held 
up  until  last  year. 

Neither  the  Record  nor  Newsday  at¬ 
tempt  to  get  any  formal  follow  up  on  the 
viewer  reaction  to  the  film.  The  St. 
Pete/Tampa  papers  do  so  by  card. 

Checking  response 

“In  1975,  we  left  response  cards  at 
each  table  following  the  showing,  but 
many  of  those  who  attended  left  without 
filling  them  out,”  said  Jack  Vernon,  re¬ 
search  director  for  the  St.  Petersburg 
papers.  “This  year  we  mailed  cards  to 
those  who  attended  a  few  weeks  after  the 
film.” 

Of  those  potential  advertisers  who  saw 
the  film  in  New  York,  Philadelphia  and 
Atlanta,  38%  or  136  have  returned  their 
questionnaire  cards  to  Vernon. 

Ninety-six  per  cent  of  those  respond¬ 
ing  said  they  felt  the  presentation  was 
time  well  spent.  68%  said  the  presenta¬ 
tion  was  above  average  in  quality  and 
71%  said  it  was  the  right  length.  “It  ran 
22  minutes  and  we  felt  it  might  have  been 
just  a  little  too  long,”  Vernon  said. 

A  key  question  was  “prior  to  seeing 
the  film,  how  familiar  were  you  with  the 
market  characteristics  of  Tampa-St. 
Pete?”  Only  20%  said  they  were  “very 
familiar”  and  60%  said  they  were 
“somewhat  familiar.”  The  remaining 
20%  said  they  “were  not  familiar  at  all” 
with  the  market. 

“It  seems  that  this  film  has  dispelled 
the  old  folks,  retiree  image  of  our 
market,”  Vernon  said. 

The  results  of  the  returned  question¬ 
naires  are  being  processed  by  the  St. 
Petersburg  papers’  research  department 
for  convenience.  The  cost  and  results 
will  be  shared.  “There  will  be  no  grand- 
standing,”  said  Vernon. 

“We  don’t  follow  up  by  using  cards,” 
said  Savino,  “but  at  luncheon’s  you  can 
get  a  feel  for  how  the  film  is  accepted. 
You  can  tell  when  you’ve  got  your  audi¬ 
ence  and  when  you’  don’t.  I  don't  knock 
the  card  system — we  may  use  it  some¬ 


day — but  we  don’t  now.” 

Saturday  House,  Steve  Somer,  Inc. 
along  with  Avon  are  the  three  more 
widely  used  production  houses  for 
newspaper  marketing  films. 

Both  McDonald  of  Saturday  House 
and  Steve  Somer  of  Steve  Somer,  Inc. 
formerly  worked  in  the  creative  depart¬ 
ment  at  the  Newspaper  Advertising 
Bureau  and  McDonald  credits  the 
Bureau  with  initially  leading  the  way  in 
the  making  of  marketing  productions  tai¬ 
lored  to  the  newspaper  industry. 

What  is  the  value  of  these  films  to  the 
newspapers  that  use  them? 

“It’s  hard  to  put  an  exact  dollar  value 
on  the  return  you  get  from  these  films,” 
said  Savino.  “We  have  to  get  more 
sophisticated  in  our  entire  approach  and 
these  films  are  a  way  of  doing  it.” 


To  direct  promotion 

Diane  L.  Kaminsky  has  been  named 
promotion  director  of  Omni  International 
Miami,  it  was  announced  by  Ted  de- 
Swart,  vicepresident  and  general  man¬ 
ager. 

Kaminsky  was  previously  promotion 
director  for  Westland  Mall  and  has  also 
handled  promotion  activities  for  nine 
shopping  centers  developed  by  Courtelis 
Company. 

The  retail  section  of  the  giant  multi-use 
complex  will  open  February  2,  1977. 


For  Powerful  Year  Round  Promotions 

AMERICAN  FLAG  KITS 

3'  X  5'  Double  Stitched  Flag 
W  6  Ft-  Jointed  Metal  Pole  &  Accessories 
Made  in  U  S  A 
Immediate  Delivery 

FLAG 

HEADQUARTERS 

for  Newspapers 

Write  or  call  Today 
for  Catalog  Sht?et 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldorado,  III.  62930  •  618  273  3376 
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101— GANG  OF  PECKSNIFFS  and  other  com¬ 
ments  on  newspaper  publishers,  editors  and  re¬ 
porters  by  H.  L.  Mencken.  A  collection  of  Mencken's 
columns,  essays  and  articles  reflecting  his  impatience 
with  his  brethren  of  the  press  and  his  critical  appraisal 
of  the  world.  Selected,  edited  and  introduced  with  a 
profile  of  Mencken  as  a  newsman  by  Theo  Lippmann, 
Jr.  206  pages.  $8.95 


102— DICTIONARY  OF  AMERICAN  SLANG— 

compiled  by  Harold  Wentworth  and  Stuart  Berg 
Flexner.  Second  supplemented  edition.  This  landmark 
of  American  lexicography  now  has  more  than  23,000 
definitions,  about  3,000  of  them  in  a  new  9&-page 
supplement.  If  you've  been  hyped  by  a  plastic  hippie 
ecofreak,  and  you  didn't  even  know  it,  you  need  this. 
766  pages.  $12.95 


103— The  New  York  Times  Everyday  Reader's 
Dictionary  of  MISUNDERSTOOD,  MISUSED, 
MISPRONOUNCED  WORDS— Laurence  Urdang, 
editor.  Thousands  of  words  that  can  trip  up  the  best- 
educated  people  including  words  we  know  but  can't 
define  when  someone  aste  us  what  they  mean;  words 
we  understand  when  we  read  them  but  not  when  we 
hear  them  (and  vice  versa).  377  pages.  $7.95 


104— PROOFREADING  &  COPYEDITING— A 

Practical  Guide  to  Style  for  the  1 970s,  by  Harry  H. 
McNaughton.  A  practical  guide  that  will  aid  practic¬ 
ing  and  aspiring  proofreaders,  editors  and  journalists  by 
an  experienced  proofreader,  copyeditor  and  journalist 
176  pages,  indexed.  $6.95 


105— AMERICAN  NEWSPAPERS  IN  THE  1970s, 

by  Ernest  C.  Hynds.  Comprehensive  survey  of  Ameri¬ 
can  newspapers  including  roles  and  responsibilities  of 
all  types:  black,  college,  conventional,  etc.  Discusses 
new  techniques  in  editorial  and  production  areas,  own¬ 
ership  trends,  computers,  scanners,  VDTs.  Particular 
attention  to  newspaper-government  relations.  349 
pages,  indexed.  $13.50 


106— HEADLINES  AND  DEADLINES-^  Manual 
for  Copy  Editors  (third  edition),  by  Robert  E. 
Garst  and  Theodore  M.  Bernstein.  A  classic  in  its 
field  explaining  the  techniques  of  copy  editing.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only.  $3.50 


108— THE  COMMUNICATIVE  ARTS-.An  Intro¬ 
duction  to  Mass  Media,  by  Charles  S.  Steinberg.  A 
concise  historical  and  critical  survey  of  every  area  of 
mass  communication  from  newspapers  to  magazines  to 
comics,  movies,  books,  radio,  television  advertising, 
public  relations.  An  evaluation  of  the  impact  of  mass 
communications  on  public  opinion — problems  of  free¬ 
dom,  control,  responsibility.  372  pages,  indexed.  $10.()0 


109— THE  IMPERATIVE  OF  FREEDOM— A 

philosophy  of  Journalistic  Autonomy,  by  John  C. 
Merrill.  Freedom  of  the  press  is  the  central  subject, 
social  responsibility  of  the  press  a  major  sub-topic. 
“Journalistic  autonomy  is  the  imperative  for  those  who 
want  to  participate  in  journalism  on  a  really  human 
level."  22S  pages,  indexed.  $10.00 


113— MY  FIRST  65  YEARS  IN  ADVERTISING  by 

Maxwell  Sackheim.  The  Dean  of  Direct  Mail  Adver¬ 
tising,  recently  elected  to  the  Copywriters'  Hall  of 
Fame,  discusses  techniques,  ads  and  headlines  that 
moved  billions  of  dollars  of  merchandise  from  shelf  to 
customer.  210  pages,  illustrated.  $9.95 


115— HANDLING  NEWSPAPER  TEXT-An  Illus¬ 
trated  Guide  to  Putting  News  into  Print,  by  Harold 
Evans,  editor  of  The  Sunday  Times,  London.  From 
a  guide  to  text  type,  its  design  and  usage,  to  editing 
copy,  with  examples  applicable  to  the  U.S.  and  Great 
Britain,  366  pages.  $11.95 


116— NEWS  HEADLINES,  by  Harold  Evans.  An 
illustrated  guide  to  the  writing  of  headlines  as  well  as 
style  and  typography  with  a  23-page  glossary  of  news¬ 
paper  terms  used  on  both  sides  of  the  Atlantic  and  11 
pages  of  useful  synonyms.  150  pages.  $11.95 


117— NEWSPAPER  DESIGN,  An  Illustrated 
Guide  to  Layout,  by  Harold  Evans.  A  critical  exami¬ 
nation  of  newspaper  design  and  page  layout  drawing 
examples  from  the  U.S.,  Great  Britain  and  other  news¬ 
papers  around  the  world.  214  pages.  $11.95 


120— THE  MEDIA  IN  AMERICA,  by  John  Tebbel. 
More  than  a  newspaper  history;  it  covers  the  waterfront 
of  communication.  ''The  media  ought  to  pay  less  atten¬ 
tion  to  their  critics,  few  of  whom  are  worth  listening  to, 
and  more  to  improving  their  product  in  terms  of 
thoroughness,  readability,  and  accuracy,"  the  author 
states.  $10.00 


121— FEATURE  WRITING  FOR  NEWSPAPERS, 

by  Daniel  R.  Williamson.  For  students  and  others 
interested  in  writing  features  for  newspapers.  Basic 
elements  and  techniques  explained  with  suggested 
exercises  and  practical  review  material.  218  pages, 
indexed.  $12.50 


123— REVERSE  DICTIONARY  by  Theodore  M. 
Bernstein,  consulting  editor  of  the  New  York  Times. 
The  author  of  “Headlines  and  Deadlines"  has  created 
an  unconventional  dictionary  listing  an  array  (13,390 
entries)  of  meanings  alphabetically  and  gives  the 
words.  277  pages.  $10.00 


124— PHOTOGRAPHING  SPOKTSiCapturing  the 
Excitement  of  People  in  Action.  One  of  the  '"Mas¬ 
ters  of  Contemporary  Photography"  series  about  the 
work  of  Mark  Kauffman,  John  Zimmerman  and  Neil 
Leifer  in  Sports  Illustrated.  Written  by  Sean  Callahan 
and  Gerald  Astor.  Well  illustrated.  %  pages.  $4.95 


126-HARPER  DICTIONARY  OF  CONTEMPO¬ 
RARY  USAGE  by  William  Morris  and  Mary  Morris 
with  a  panel  of  136  language  experts.  Authors  of  the 
syndicated  column  “Words,  Wit  and  Wisdom"  have 
prepared  an  entertaining  and  informative  guide  to 
idioms,  slang,  vogue  words,  etc.,  with  opinions  on  dis¬ 
puted  usage.  650  pages.  $15.00 


131— BEYOND  THE  FACTS.  A  Guide  to  the  Art  of 
Feature  Writing,  by  Louis  Alexander.  Starts  with 
features  for  newspapers.  Elaborates  on  features  for 
broadcast  news  and  adds  guidance  in  writing  a  variety 
of  features  for  magazines.  Illustrated,  indexed,  264 
pages.  $9.95 


132-A  SYSTEM  FOR  THE  UNIVERSAL  DESK,  by 

Bruce  Humphrey.  A  former  managing  editor  of  a 
25,000  circulation  evening  daily  describes  in  32- 
mimeographed  pages  the  operation  of  a  universal  desk 
he  created  which  can  be  adapted  to  larger  or  smaller 
operations.  $2.50 


136— A  COMPLETE  GUIDE  TO  MARKETING 
MAGAZINE  ARTICLES,  by  Duane  Newcomb.  With 
over  3,000  article  acceptances,  author  tells  what  it 
takes  and  how  to  do  it  in  developing  saleable  ideas, 
writing  and  marketing  them.  $6.95 


138— ON  WRITING  WELL:  An  informal  guide  to 
writing  nonfiction,  by  William  Zinsser.  A  former 
writer  and  editor  for  the  New  York  Herald  Tribune 
and  Life,  the  book  grew  out  of  a  course  the  author 
teaches  at  Yale.  Not  a  textbook,  but  an  effort  to 
teach  good  English  that  can  be  used  in  good  jour¬ 
nalism  and  good  nonfiction.  With  illustrative  pass¬ 
ages  from  many  famous  writers.  152  pages,  in¬ 
dexed.  $6.95 


139— NEWS/WRITING  AND  REPORTING,  by 

James  M.  Neal  and  Suzanne  S.  Brown.  A  “how  to" 
book  for  novice  reporters  containing  many  examples  of 
outstanding  writing.  Each  chapter  contains  suggested 
assignments  by  which  students  can  test  their  skills.  296 
pages.  Indexed.  $11.95. 


140_THE  plight  of  ENGLISH:  Ambiguities, 
cacophonies  and  other  violations  of  our  lan- 
uage,  by  Basil  Cottle,  senior  lecturer  in  English  at 
niversity  of  Bristol.  Blending  scholarly  discussion  with 
humor  and  common  sense  seeking  the  ideal  of 
straightforward  and  honest  English.  160  pages.  In¬ 
dexed.  $7.95 


142— THE  MEDIA  ENVIRONMENT:  Mass  Com¬ 
munications  in  American  Society,  by  Robert  H. 
Stanley  and  Charles  S.  Steinberg.  The  authors 
examine  content,  structure  and  control  of  communica- 
tions-newspapers,  motion  pictures,  radio  and 
television-and  the  treatment  of  minorities,  the  expan¬ 
sion  of  public  relations  and  future  technology.  306 
pages.  $11.50 


145— ELECTRONIC  COMPOSITION  by  N.  Ed¬ 
ward  Berg,  founder  of  Hendrix  Electronics  and  a  tech¬ 
nical  consultant  to  Graphic  Arts  Technical  Foundation. 
A  comprehensive  reference  to  contemporary  typeset¬ 
ting  tedinology  with  chapters  on  input  considerations, 
editing  and  corrections,  stora^,  processing,  investment 
cost  effectiveness,  etc.  Contains  a  300-woi^  glossary  of 
computer  jargon  plus  a  7,000-word  “exceptions  dictio¬ 
nary"  on  hyphenation.  384  pages  8%  x  1114.  $48.00 


111— ETHICS  AND  THE  PRESS— Readings  in 
Mass  Media  Morality,  edited  by  John  C.  Merrill, 
University  of  Missouri,  and  Ralph  D.  Barney, 
Brigham  Young  University.  A  timely  collection  of 
some  35  articles  on  the  ethical  considerations  and  im¬ 
plications  the  media  must  face  in  reporting  the  news. 
338  pages.  $13.95 


128— THAT’S  WHAT  THEY  SAID  ABOUT  THE 
PRESS,  by  Keen  Rafferty.  A  lively  dictionary  of  more 
than  500  quotations  from  the  famous,  the  infamous,  and 
the  nondescript  through  the  centuries,  about  the  press 
and  the  broadcasters.  Thirty-four  classifications  includ¬ 
ing  “The  Presidents"  and  “The  Tyrants"  Indexed,  137 
pages.  $5.95 


146— PRECISION  JOURNALISM,  A  Reporter’s 
Introduction  to  Social  Science  Methods,  by  Philip 
Meyer.  The  former  Nieman  Fellow  teaches  the  jour¬ 
nalist  how  to  use  and  profit  from  the  qualitative 
methods  of  the  social  scientists,  the  use  of  statistics  for 
interpreting  data  and  testing  hypotheses,  how  to 
analyze  polls  and  surveys,  and  to  finance,  organize  and 
conduct  surveys.  342  pages.  $11.50 


112— THE  CREATION  OF  CONSENT-Pub//c  Re¬ 
lations  in  Practice,  by  Charles  S.  Steinberg,  Pro¬ 
fessor  of  Communication  at  Hunter  College.  De¬ 
velops  the  thesis  that  public  relations,  practiced  with 
inte^ity  in  an  age  of  mass  media,  is  an  indispensable 
part  of  the  process  of  mass  communication  and  is  impor¬ 
tant  to  the  healthy  functioning  of  our  economic,  social, 
political  and  social  institutions.  315  pages.  $13.5() 


129— THE  NEW  YORK  TIMES  MANUAL  OF 
STYLE  AND  USAGE:  Revised  and  Edited  by  Lewis 
Jordan,  New  Editor,  The  New  York  Times.  A 
greatly  expanded  successor  to  more  than  75  years  of 
Times  style  guides.  Its  advice  on  spelling,  punctuation, 
English  usage  and  writing  quality  will  be  valuable  to 
anyone  who  works  with  words.  a2  pages.  $10.00 


147— FREEDOM  OF  THE  PRESS  FOR  WHOM? 
The  Right  of  Access  to  Mass  Media,  by  Jerome  A. 
Barron.  The  author  critically  analyzes  how  media  func¬ 
tion  and  describes  public  pressures  for  greater  partici¬ 
pation  in  the  media  and  the  means  by  which  greater 
public  access  to  media  can  be  achieved.  His  basic  argu¬ 
ment  is  that  the  First  Amendment  should  be  restored  to 
the  reader,  the  viewer,  the  listener.  368  pages.  $3.95 


Valuable  Additions  for  a  Professional  Library 

A  collection  of  books  about  the  newspaper  business,  journalism,  editing, 
writing  and  related  subjects  available  by  mail  through  Editor  &  Publisher. 


148-INVESTIGATIVE  REPORTING  by  David  An¬ 
derson  and  Peter  Benjaminson.  An  analysis  of 
techniques  basic  to  this  type  of  reporting  illustrating 
some  of  the  realities:  evasiveness  of  subjects,  anxiety  of 
editors,  frustration  of  bad  tips  and  bad  hunches,  with  an 
accent  on  the  importance  of  accuracy  and  thoroughness. 
307  pages.  $15.00 


149— 1975  FACTS  ON  FILE  NEWS  DICTIONARY, 

An  Encyclope|dic  Summary  of  Contemporary  His- 
to^.  Alphabetical,  self-indexed,  summary  of  every  sig¬ 
nificant  news  development  of  the  year..events,  places, 
people.  504  pages.  $6.50 

150— SAY  IT  SAFELY,  Legal  Limits  in  Publishing, 

Radio  and  Television,  by  Paul  P.  Ashley.  An  au¬ 
thoritative  manual  pinpointing  the  danger  zones  of  libel, 
contempt  of  court,  right  of  privacy,  and  obscenity.  238 
pages.  $9.50 

151—  THE  ART  OF  EDITING  THE  NEWS  by 

Robert  C.  McGiffert.  A  manual  for  newspaper  copy 
editing  and  headline  writing  demonstrating  the  editing 
process  at  work.  Chapters  on  the  use  and  abuse  of 
language,  libel,  ethics,  fairness,  editorializing,  attribu¬ 
tion,  quotations.  268  pages.  $8.95 

152—  REPORTORIAL  WRITING  by  Paul  V. 

Sheehan.  A  teaching  tool  for  news  writing  and  report¬ 
ing.  Analysis  and  examples  of  types  of  journalistic 
literature — interviewing,  feature  writing,  situation 
story,  interpretative  writing,  background,  human  in¬ 
terest,  etc.— with  practical  exercises.  Indexed.  400 
pages.  $7.95 


153— THE  MAKING  OF  STYLE  by  James  Howe. 
Three  sections  on  argumentation,  description,  and  nar¬ 
ration  serve  as  an  introduction  to  the  principal  skills  of 
expository  writing,  followed  by  chapters  on  a  variety  of 
specialize  forms  of  writing.  "Every  would-be  writer's 
task  is  to  find  a  style  which  matches  his  personality," 
216  pages.  $5.95 


154— NEWSWRITING  AND  REPORTING  PUBLIC 
AFFAIRS  by  Chilton  R.  Bush.  An  important  hand¬ 
book  on  the  organization  and  operation  the  courts  dis¬ 
tinguishing  between  civil  and  criminal  law,  law  en¬ 
forcement  agencies,  probate  courts,  appellate  proce¬ 
dures,  corporate  finance,  city  hall  and  the  federal  build¬ 
ing,  preceded  by  chapters  on  the  basics  of  reporting  and 
writing  the  news.  Indexed.  576  pages.  $8.95 


155— GRAMMAR  FOR  JOURNALISTS  by  E.  L. 

Callihan.  Covering  the  fundamentals  of  grammar, 
composition,  spelling  and  word  usage,  a  reference  book 
for  the  media  as  well  as  a  text-reference  for  students. 
Completely  revised  and  updated  edition  slanted  to  the 
beginning  newsman  with  illustrations  from  actual  copy. 
Indexed.  346  pages.  $5.95 


156— BEST  EDITORIAL  CARTOONS  OF  THE 
YEAR,  edited  by  Charles  Brooks.  Fourth  volume 
(1976)  in  an  annual  series  featuring  the  work  of  145 
editorial  cartoonists— 350  cartoons— on  26  major  news 
stories.  Indexed.  160  pages.  $9.95 


157— THE  UNSEEING  EYE,  The  Myth  of  Televi¬ 
sion  Power  in  National  Elections,  by  Thomas  E. 
Patterson  and  Robert  D.  McClure.  A  challenge  to 
the  experts  from  media,  politicians  and  academics,  of¬ 
fering  proof  that,  contrary  to  prevailing  belief,  televi¬ 
sion  news  and  televised  political  advertising  nave  no 
influence  whatever  on  the  outcome  of  national  elections. 
Based  on  2,000  hour-long  interviews  before,  during, 
and  after  the  1972  campaign.  218  pages.  $7.95 


158-HELP:  The  Useful  Almanac,  1976-1977, 

edited  by  Arthur  E.  Rowse.  Where  to  go  for  help  on 
just  about  anything,  by  the  staff  of  Consumer  News  Inc. 
Analyzing  the  cheapest,  the  best  and  the  worst  from 
automobiles  to  drugs  to  insurance,  to  transportation 
spelling  out  the  rights  of  the  buyer  and  the  consumer. 
Indexed.  410  pages.  $9.95 


161— THE  CRAFT  OF  INTERVIEWING  by  John 
Brady.  The  editor  of  Writer's  Digest  says  "interview¬ 
ing  is  a  craft  and  a  profession;  rarely  a  science,  some¬ 
times  an  art."  Researching  the  subject,  asking  the  ques¬ 
tions,  taking  notes,  using  a  tape-recorder  and  the  tele¬ 
phone  and  how  to  handle  those  "off  the  record"  com¬ 
ments.  244  pages,  indexed,  $7.95 


162— MASS  MEDIA  AND  THE  SUPREME  COURT 

edited  by  Kenneth  S.  Devol.  (Revised  2nd  edition.)  A 
collection  of  50  major  Supreme  Court  cases  and 
selected  reprints  of  important  articles  from  leading  law 
journals  about  obscenity,  censorship,  rights  of  privacy, 
and  other  First  Amendment  problems.  Indexed.  4(50 
pages.  $14.50 


163— INTERNATIONAL  AND  INTERCULTURAL 
COMMUNICATION,  edited  by  Heinz-Dietrich 
Fischer  and  John  C.  Merrill.  A  collection  of  45  sig¬ 
nificant  articles  by  world  authorities  exploring  the 
hopes  and  purposes  of  international  understanding.  Sub¬ 
jects  include:  communication  systems  and  concepts,  the 
world's  media,  problems  of  freedom  and  responsibility, 
national  development  and  mass  media,  international 
news  flow  and  propaganda.  Indexed.  524  pages. 

$22.50 


164— NEWSPAPER  ORGANIZATION  AND  MAN¬ 
AGEMENT  by  Frank  W.  Rucker  and  Herbert  Lee 
Williams.  Describing  methods  and  practices  used  in 
producing  and  promoting  newspapers,  the  most  modern 
and  practical  equipment,  arrangement  of  equipment  for 
maximum  efficiency,  work  flow,  accounting  and  cost 
control,  advertising  development  Indexed.  524  pages. 

$12.95 


165— LAW  AND  THE  STUDENT  PRESS,  by 

George  E.  Stevens  and  John  B.  Webster.  Cases  and 
legal  decisions  involving  the  student  press  showing  how 
the  law  has  been  appli^  to  school  officials  and  student 
journalists.  Censorship,  libel,  obscenity,  contempt,  ad¬ 
vertising,  copyright,  access  to  information,  privacy.  In¬ 
dexed.  158  pages.  $7.95 


166— LIBEL  by  Jerome  L.  Nelson.  A  basic  program 
for  beginning  journalists.  Discussing  liability,  malice, 
damages  both  compensatory  and  punitive.  Spiral  bound 
typewritten  booklet.  116  pages.  $4.50 


167— 1977  ARTIST’S  &  PHOTOGRAPHER’S 

MARKET  edited  by  Lynne  Lapin,  Kirk  Polking  and 
Paula  Arnett  Sandhage,  A  reference  book  of  3,667 
buyers  of  art  and  photography.  Names,  addresses,  sub¬ 
mission  requirements  and  pay  scales  of  potential 
buyers,  classified  by  markets.  Indexed  plus  geographi¬ 
cal  index.  704  pages.  $10.95 

168— 1977  WRITER’S  MARKET  edited  by  Jane 
Koester  and  Paula  Arnett  Sandhage.  A  directoiy  to 
4,095  buyers  of  freelance  material,  yielding  8,577 
market  opportunities  for  writers  of  fiction,  non-fiction, 
poetry.  Classified  by  markets:  books,  trade  publications, 
consumers,  farm,  etc.  Indexed.  926  pages.  $13.5(5 


169— THE  FIRST  AMENDMENT,  a  compilation  of 
the  136  Supreme  Court  cases  adjudicating  Freedom  of 
Speech  and  Press  issues.  Originally  published  in  Editor 
&  Publisher's  Bicentennial  Mition.  48  pages.  $2.00 


170— THE  AMERICAN  POLITICAL  DICTIONARY 

By  Jack  C.  Plano  and  Milton  Greenberg  (Fourth 
Edition).  1200  terms,  agencies,  court  cases  and  stat¬ 
utes  most  relevant  for  comprehension  of  governmental 
institutions,  practices  and  problems.  A  dictionary  of 
terms  as  well  as  guide  to  the  political  scene.  Indexed 
with  cross-references.  481  pages.  $15.00 


171— MYSTERY  WRITER’S  HANDBOOK  edited 
by  Lawrence  Treat.  Twenty-seven  members  of  Mys¬ 
tery  Writers  of  America  contribute  to  telling  aspiring 
whodunit  authors  how  theydunit,  including  how  to  get 
along  with  editors.  275  pages.  $8.95 


172— WRITING  IN  STYLE,  from  the  Style  section  of 
the  Washington  Post,  edited  by  Laura  Longley  Babb. 
A  focus  on  the  human  dimension  in  the  news.  The  best 
of  the  Washington  Post  Writers  Group.  286  pages. 

$5.95 


173-OF  THE  PRESS,  BY  THE  PRESS,  FOR  THE 
PRESS,  AND  OTHERS,  TOO.  A  study  of  the  work¬ 
ings  of  die  news  business  from  the  news  pages,  edito¬ 
rials  and  columns  of  the  Washington  Post,  plus  inter¬ 
nal  staff  memos  on  policies,  procedures,  techniques. 
Editored  by  Laura  Longley  Babb  of  the  Washington 
Post  Writers  Group.  246  pages.  $5.95 


Use  this  coupon  to  order  your  books  by  number. 

Editor  &  Publisher  Bookshelf 

850  Third  Avenue,  New  York,  N.Y.  10022 

Please  send  me  the  books  whose  numbers  I’ve  checked  below.  Payment  for  full 
amount  enclosed.  (Books  not  returnable.  Add  500  per  book  for  handling  and  mail¬ 
ing.) 

New  York  State  or  City  residents  add  applicable  sales  tax. 
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TOP  NEWSPICTURES: 
CANADIAN  DATEUNE- 


Top  spot  news  and  feature  photographs  in  the  Canadian 
Press  Pictures  of  the  Year  competitions  come  from  the  Ot¬ 
tawa  Journal  and  the  Edmonton  Journal.  Both  top  winners 
are  shown  here  along  with  a  representative  selection  of 
photos  winning  monthly  category  honors  during  the  past 
year  for  newspaper  and  CP  staff  photographers. 

Each  monthly  winner  gets  $25  with  automatic  eligibility 
for  the  yearly  award  of  $100.  But  the  honor  is  usually  con¬ 
sidered  more  important  than  the  money;  competition  is  keen. 
Canadian  Press  features  the  monthly  winners  in  its  regular 
Picture  Service  Bulletin  with  background  notes  and  previous 
winning  history  of  the  photographers. 

— Lenora  Williamson 


Canadian  Press  Picture  of  the  Year,  Feature, 
award  goes  to  Mike  Dean,  10-year  veteran  at 
the  Edmonton  Journal.  Dean  picked  his  van¬ 
tage  spot  around  a  20-mile  stretch  of  highway 
and  waited  three  hours  for  the  grain  elevator  to 
pass  by  on  its  way  to  a  new  location.  The  long 
wait  paid  off  with  both  the  February  and  the  top 
annual  CP  award  for  Dean. 


Douglas  Ball,  Canadian  Press,  Montreal, 
had  stopped  photographing  Prime  Minister 
Trudeau  and  his  family  during  a  stop-over  in 
Vancouver  at  Margaret  Trudeau's  request. 
When  a  tv  crew  arrived,  Trudeau  said  "Why 
not?"  Ball  started  working  again  and  captured 
this  exuberant  family  scene  for  an  October 
news  picture  of  the  month. 


Andy  Clark,  member  of  the  Canadian 
Press  team,  Ottawa,  got  several  pictures 
of  tiger  owner  Johnny  Marrone  teasing 
Tony,  the  tiger,  through  his  cage — with 
the  tiger  obviously  enjoying  it.  But  when 
Marrone  turned  his  back  to  say  some¬ 
thing  to  Clark,  Tony  reached  out  and  put 
both  paws  over  his  eyes.  Clark  got  this 
August  news  picture  of  the  month.  P.S. 

Tony  is  declawed. 


Tibor  Kolley,  Toronto  Globe  and  Mail,  was 
finding  a  horse  show  dull  stuff  and  lined  up  a 
girl-with-horse  shot  for  the  break.  The  owner 
handed  the  reins  to  her  pet  dog  Buffy;  and 
Buffy  promptly  took  the  Arabian  horse  Clonsilla 
for  a  walk  and  Kolley  had  his  October  feature 
picture  of  the  month. 


Canadian  Press  Picture  of  the  Year,  Spot 
News  is  the  result  of  Chief  Photographer  Russell 
Mant  of  the  Ottawa  Journal  reacting  the  sec¬ 
ond  Agriculture  Minister  Whelan  was  showered 
with  milk  thrown  by  a  Quebec  dairy  farmer  dur¬ 
ing  June  3  demonstration  on  Parliament  Hill. 
Mant  has  been  on  a  CP  photo  team  providing 
Ottawa  regional  photos  for  the  Journal. 


Dave  Reidie,  Edmonton  Journal,  said  it  was  just 
an  average  soccer  game  until  Joe  Kelly,  Edmonton 
Thistle  forward  injured  earlier  in  the  game,  be¬ 
came  upset  by  a  call  and  threatened  a  linesman 
with  a  crutch.  The  official  wrestled  one  weapon 
away,  but  Kelly  was  still  in  action  with  the  other. 
The  temper  display  won  the  July  spot  news  award 
for  the  Edmonton  photographer. 


John  Mahler,  Toronto  Star,  set  up  a  motorized 
camera  and  300-mm  lens  in  the  living  room  across 
the  street  from  the  scene  of  a  gunman's  attempt  to 
get  away  under  protection  of  a  hostage  during  a 
heavy  snowstorm.  The  motor  drive  recorded  the 
winning  January  spot  news  picture  one  frame  be¬ 
fore  police  bullets  killed  the  gunman. 


Keith  Beaty,  Toronto  Star,  had 
spent  15  minutes  crawling  around 
the  wet  greens  in  pursuit  of  a 
camera-shy  goose.  When  he 
noticed  golfers  waiting  to  come 
through,  Beaty  waved  them  on.  The 
goose  got  curious  and  Beaty  got  his 
July  feature  picture  of  the  month.  A 
caption  just  happened  to  read:  Bir¬ 
die  on  the  Green. 


i 

New  equipment 

Waste  study 


Swinger  top  VDT  desk 


A  VDT  desk  featuring  a  top  that 
swings  with  finger-tip  pressure  270°  on  a 
heavy  duty  pedestal  base  has  been  an¬ 
nounced  by  Midwest  Publishers  Supply. 

The  desk  is  specifically  designed  for 
VDT  use  and  measures  30"  x  30",  26" 
high.  It  allows  more  than  one  person  to 
use  the  VDT  unit. 

The  desk  comes  in  teak,  walnut  and 
26  Formica  colors.  Base  is  available  in 
black  chrome  with  brushed  chrome  self¬ 
leveling  no-tip  legs.  14  other  colors 
available.  Midwest  Publishers,  4640  N. 
Ok\.4t  Avenue,  Chicago,  Illinois  60656. 

Compensating  counter  stacker 


Muller-Martini  has  introduced  a  com¬ 
pensating  counter  stacker.  Model  1512. 
The  heavy  duty  stacker  is  designed  for 
continuous  three-shift  operation  and 
produces  square,  compensated  bundles 
of  newspapers  at  speeds  of  14,000  per 
hour. 

A  15%"  stack  height  reduces  handling. 
Stacks  can  be  delivered  to  the  left,  right 
or  straight  out  to  accommodate  any  lay¬ 
out  requirements.  Muller-Martini — 40 
Rabro  Dr.,  Hauppauge,  N.Y.  11787. 

Plate  system 

Letterflex  Systems  has  installed  model 
135 A  recycling  system  that  permits  reuse 
of  the  non-image  photopolymer  at  the 
Alexandria  (La.)  Town  Talk,  Bucks 
County  (Pa.)  Courier  Times,  Hollywood 
(Fla.)  Sun  Tattler  and  the  Waco  (Tex.) 
Trihune-Herald.  Letterflex — 55  Hayden 
Ave.,  Lexington,  Mass.  02173. 


The  Rockwell-Goss  waste  reduction 
study  continues  to  be  in  high  demand. 

The  year-long  study  was  conducted  by 
Rockwell-Goss  engineers  to  identify 
waste-producing  factors  in  offset  press 
plants.  It  offers  evidence  that  low  waste 
levels  can  be  achieved  at  even  the  largest 
multi-purpose  dailies. 

Findings  revealed  two  areas  where 
significant  improvements  can  be  made: 
in  the  area  of  press  operating  procedures 
and  in  the  equipment  itself. 

For  a  copy  of  the  study,  write  to 
Graphic  Systems  Division,  Rockwell  In¬ 
ternational,  Dept.  726,  3100  S.  Central 
Avenue,  Chicago,  Illinois  60650. 


Daylight  stat  camera 


Goodkin  Astro  Daylight  Stat  Camera 
features  a  fast-focus  copyboard  with 
“fine  tuning”  for  sharp  images.  New  di¬ 
rect  gear  linkage  replaces  a  flexible  cable 
between  adjustment  controls  and  the 
screw-driven  column  that  raises  and 
lowers  the  copyboard. 

Copyboard  can  be  fitted  with  a  new 
optional  backlighting  fixture  providing 
an  instant-start  lamp  and  even-intensity 
light  distribution.  The  lamp  ballast  has 
been  eliminated  allowing  a  considerable 
Weight  reduction  on  the  copyboard  for 
easier  adjustment  and  image  control 
when  projecting  transparancies  or 
eliminating  paste-up  marks  on  litho  nega- 
tives,  stats,  plates,  veloxes  and 
overhead-projection  transparencies. 

Two  new  lenses  are  available  for  the 
stat  camera  to  provide  better  reproduc¬ 
tion  of  veloxes,  higher  resolution.  One 
lens  projects  corner-to-corner  coverage, 
guaranteed  without  fall-off.  Another 
provides  4X  enlargement  to  Va  reduction 
and  larger-size  formats. 


Standard  features  include  built-in  PMT 
processor,  “darkroom”  curtains,  safe- 
light,  focal  plate  doubling  as  art  projection 
tracing  surface  for  rescaling.  No 
plumbing  required.  M.  P.  Goodkin,  140- 
146  Coit  St.,  Irvington,  N.J.  07111. 

Ad-clas»ifi«d  program 

An  Ad-Classified  Program  for  use  with 
VariComposer  I  is  available  from  Vari- 
systems  Corporation. 

Designed  specifically  for  newspaper 
publishers,  the  program  features  the 
large  storage  capacity  (315,392  charac¬ 
ters)  of  the  VariComposer  I  floppy  disk 
system.  Up  to  %0  classified  ads — equal 
to  two  20  column  newspaper  pages — can 
be  stored  on  one  diskette. 

With  the  Ad-Class  program,  inputs  of 
ads  are  accepted  from  punched  paper 
tape,  optical  bar  readers  (OBR's),  optical 
character  readers  (OCR’s)  and  the  Vari¬ 
Composer  keyboard. 

Sorting  of  ads  can  be  done  by  category 
(e.g.  boats,  cars,  etc.),  alphanumerically 
(e.g.  1973  Buick,  1974  Chevrolet),  and 
chronologically.  Selective  timing  of  ad 
repetition  deletes  “expired”  or  “skipped” 
ads  and  picks  up  ads  on  scheduled  in¬ 
sertion  dates. 

With  an  optional  on-line  printer  and 
the  VariComposer  1,  Ad-Class  program 
printouts  are  provided  for  checking,  bill¬ 
ing  and  sales  uses. 

The  VariComposer  I,  which  features  a 
minicomputer  with  dual  floppy  disk  stor¬ 
age  and  32K  of  memory,  performs  up  to 
four  different  functions  simultaneously — 
input  to  disk;  output  from  disk;  hyphena¬ 
tion,  justification,  and  editing;  and,  hard 
copy  printout. 

Programming  ease  afforded  by  the 
combination  of  minicomputer  and  floppy 
disk  permits  the  VariComposer  1  to  be 
shifted  rapidly  from  one  make  of  photo¬ 
typesetter  to  another.  Varisystems  Cor¬ 
poration,  80  Skyline  Drive,  Plainview, 
N.Y.  11803. 

Repraduction  lysfem 

ECRM  announces  the  sale  of  the  8400 
Autokon  Process  Reproduction  System 
to  the  Lawrence  (Mass.)  Eagle-Tribune. 

The  Autokon,  implementing  laser 
technology,  is  a  stand-alone  system  that 
can  reproduce  half-tones  and  line  work 
in  minutes.  The  camera  sets  up  for  work 
at  the  turn  of  a  few  dials  and  can  enhance 
poor  quality  photos  and  greatly  increases 
graphic  flexibility.  A  feature  the  Eagle 
Tribune  found  most  useful  was  the 
anamorphic  capability  of  the  Autokon — 
reproportioning  of  artwork.  Height  and 
width  can  be  adjusted  independently, 
type  can  be  slanted,  condensed  or  ex¬ 
panded  and  reversed,  wavy,  or  curved 
lines  are  all  simple  procedures. 
ECRM — 205  Burlington  Rd.,  Bedford, 
Mass.  01730. 
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Richmond  Graphic  Systems  has  intro¬ 
duced  a  floor  model  PlateMaTe  proces¬ 
sor,  the  Model  320.  It  accepts  transfer 
materials  of  up  to  32"  in  width.  The  unit 
will  produce  press-ready  metal  litho 
plates  from  press-ready  copy  in  less  than 
four  minutes,  and  will  accept  all  types  of 
paper  and  plate  materials,  including 
Agfa-Gevaert  Copy  Rapid  plates  and 
Copy  Proof  materials,  and  Kodak  PMT 
metal  litho  printing  plates  and  proofing 
materials. 

Among  new  features  are:  self-cleaning 
rollers;  direct  chain-drive  mechanism;  a 
removable  transport  roller  assembly; 
“gullwing”  covers;  new  feed-through 
system;  and  electronic  automation,  in¬ 
cluding  an  adjustable  advance  that  regis¬ 
ters  materials,  process  switch  that  in¬ 
itiates  total  processing  cycle,  and  au¬ 
tomatic  shut-off  after  processing. 
Richmond  Graphic  Systems,  123  Georgia 
Ave.,  Providence,  R.i.  02905. 

Vid*o  editing  terminals 

Hendrix  Worldwide  has  announced  the 
introduction  of  two  new  video  editing 
terminals  for  use  on  their  newspaper 
publishing  systems.  The  new  terminals 
provide  a  product  line  of  terminals  to 
meet  the  various  user’s  requirements  in 
different  size  newspapers.  The  new 
product  entries  complement  the  recently 
re-designed  editing  terminal  that  has  al¬ 
ready  been  installed  at  over  25  news¬ 
papers. 

New  product  pricing  was  also  an¬ 
nounced  including  new  prices  for  the 
terminals  as  follows:  Edit  1,  $2,950.  Edit 
11,  $3950.  Edit  111,  $4,950.  Hendrix 
Worldwide — 645  Harvey  Rd.,  Manches¬ 
ter,  N.H.  03103. 

VDT  system 

System  Integrators  announces  the  re¬ 
ceipt  of  an  order  for  a  fully  integrated,  all 
VDT  system  at  the  Pocatello  (Idaho) 
Idaho  State  Journal. 

Initial  order  is  for  a  20  VDT  system  to 
handle  all  editorial,  classified  and  pro¬ 
duction  functions.  Provisions  have  been 
made  to  accommodate  the  compre¬ 
hensive  SII  business  package  at  a  future 
date.  Current  schedules  call  for  system 
implementation  early  in  the  second  quar¬ 
ter  of  1977. 


The  Idaho  State  Journal  is  a  member 
of  the  Pioneer  newspaper  ,group  under 
the  direction  of  James  G.  Scripps,  head¬ 
quartered  in  Seattle,  Washington.  System 
Integrators — 1820  Tribute  Rd.,  Sac¬ 
ramento.  Calif. 

Digitized  typefaces 

Autologic  has  a  plan  for  the  purchase 
of  digitized  typefaces.  Called  “Pik-A- 
Pak,”  the  system  applies  to  both  APS-4 
and  APS-5  CRT  photo  typesetters,  and 
enables  buyers  and  current  owners  of 
these  units  to  select  or  add  to  their  type 
libraries  from  a  list  of  more  than  100  of 
today’s  type  styles. 

One  “Pik-A-Pak”  type  style  list  has 
been  prepared  of  those  styles  most  often 
used  by  newspapers.  Lists  are  available 
from  s^es  representatives  or  Autologic — 
1050  Rancho  Conejo  Blvd.,  Newbury 
Park,  Calif.  91320. 

Densitometer 

The  BTC  DENSl-TECH,  a  transmis¬ 
sion  densitometer  for  black  and  white 
continuous  tone,  is  the  latest  addition  to 
the  Berkey  Technical  Instrumentation 
line.  The  unit  provides  density  analysis 
in  the  range  of  0.00  to  4.00,  and  its  read¬ 
ings  allow  the  operator  to  accurately 
stabilize  and  maintain  proper  chemistry 
during  processing  runs. 

The  DENSI-TECH  is  available  alone 
or  as  one  unit  in  a  set  of  three  metering 
instruments.  The  other  instruments  are: 
BTC  DOT-TECH,  halftone  analyzer  for 
screen  negatives  and  positives;  and  the 
BTC  LUXO-TECH,  an  electronic  meter 
for  measuring  illumination  on  ground 
glass  cameras.  Letterhead  request  to 
Publications  Department,  Berkey  Tech¬ 
nical  Co.,  25-15  50th  Street,  Woodside, 
New  York  11377. 

Pr«-pre$$  system 

Logicon-Intercomp  has  announced  that 
a  leading  French  newspaper,  LePays 
Roannais  of  Roanne,  France,  has  or¬ 
dered  a  LOGIGRAPHIC  pre-press  au¬ 
tomation  system.  LePays  Roannais, 
headed  by  Publisher  Pierre  Bouligaud 
and  Editor  Marie  Bouligaud,  serves  the 
industrial  city  of  Roanne  and  the  prov¬ 
ince  of  Loire  in  Southeast  France.  This 
is  the  first  LOGIGRAPHIC  sale  in 
Europe. 

L-I  has  signed  an  exclusive  three-year 
distributorship  agreement  with  Graphic 
Systems  France  of  Paris,  who  handled 
negotiations  with  LePays  Roannais. 
Graphic  Systems  will  sell,  install  and 
maintain  the  LOGIGRAPHIC  product 
line  in  Europe  with  a  staff  of  33.  It  has  12 
service  locations  in  France  and  has  dis¬ 
tributors  throughout  Europe  marketing  a 
variety  of  graphic  arts  products. 
Logicon-Intercomp — 24225  Gamier  St., 
Torrance,  Calif.  %505. 


Text  production  system 

Oy  Turun  Sanomat,  a  newspaper  com¬ 
pany  in  Finland,  has  ordered  a  large  text 
production  system  to  be  delivered  by 
Typlan  Systems  Projects  Oy  Ab. 

The  main  contract  that  was  signed  De¬ 
cember  9,  1976  encompasses  a  series  of 
subcontracts  for  stepwise  installation  of 
a  distributed  computer  system  by  1978 
containing  five  DEC  computers  and  44 
Megadata  text  terminals.  The  latest  in¬ 
stallation  step  will  take  place  1980  when 
the  electronic  page  make  up  system  is  to 
be  installed.  Turun  Sanomat  pioneered  in 
1%5  as  the  first  newspaper  in  Europe 
using  a  computerized  typesetting  sys¬ 
tem. 

Typlan  now  has  a  total  of  42  text  pro¬ 
cessing  and  address  register  systems  in¬ 
stalled  or  on  order  in  Finland  and  Swe¬ 
den.  Typlan  Systems  Projects  Oy  Ab — 
Sammalkallionkuja  2  D,  02210  Espoo  21, 
Finland. 

Regional  office 

NAPP  Systems  (USA)  has  opened  an 
Eastern  regional  office  located  at: 
Livingston,  New  Jersey  07039. 

According  to  a  statement  by  Richard 
Bein,  Eastern  region  manager,  “The  of¬ 
fice  was  opened  so  NAPP  could  properly 
support  the  growing  number  newspaper 
accounts  in  the  region.”  NAPP  Systems 
(USA)  360  S.  Paciflc,  San  Marcos,  Calif. 
92069. 

Canadian  facsimilo  company 

Canfax  announces  the  creation  of  a 
Canadian  facsimile  marketing  company 
in  partnership  with  Informec  a  Canadian 
computer  company. 

The  organizations  have  acquired  all 
Canadian  “Dex”  assets  from  GCL 
Graphic  Communications  Ltd.,  and  will 
market  these  units  across  Canada. 

The  new  company,  called  INFOFAX 
Inc.,  will  be  headed  by  Henri  F.  Spitzer, 
president.  Canfax-8180  Devonshire, 
Mount-Royal,  Quebec  H4P2K3,  Canada. 

Name  change 

City  Lithoplate,  Brooklyn  based  mam 
ufacturer  of  chemicals,  wipe-on  and  pre¬ 
sensitized  plates,  has  a  new  corporate 
name— CITIPLATE  INC. 

After  City  Lithoplate’s  recent  acquisi¬ 
tion  of  Sumner  Williams  Inc.,  a  manu¬ 
facturer  of  presensitized  offset  plates  and 
chemicals,  a  new  identity  was  needed  to 
weld  together  and  distinguish.  CITI- 
PLATE’s  expanded  product  line,  market¬ 
ing  and  research  capabilities. 

The  new,  distinctive  CITIPLATE 
name  and  logo  will  be  appearing  on  all 
advertising,  corporate  graphics,  pack¬ 
aging,  buildings,  vehicles,  etc.  in  the 
near  future.  Citiplate — 419  Vandervoort 
Ave.,  Brooklyn,  N.Y. 
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stand  alone  system 
sells  for  $15,950 

Compugraphic  Corporation  has  a  new 
stand  alone  composition  system  for  in¬ 
put,  editing  and  typographic  output. 

Tlie  system,  called  EditWriter  7500, 
incorporates  all  of  the  functions  neces¬ 
sary  for  complete  and  total  typesetting, 
and  will  sell  for  $15,950. 

The  unit  was  designed  for  the  com¬ 
mercial  printer  and  in-plant  markets,  but 
other  applications  include  use  in  news¬ 
paper  promotion  departments  and  retail 
stores.  The  unit  can  also  be  tied  into 
word  processing  systems,  primarily  the 
IBM  magnetic  card  devices. 


Input  is  through  a  typewriter  keyboard 
surrounded  by  four  satellite  pads  which 
control  composition  functions.  These 
are:  the  initializing  pad  which  activates 
all  typographic  parameters:  automatic 
hyphenation  logic,  character  fit  and  an 
automatic  copy  depth  calculator  for  page 
formatting;  the  typographic  pad  controls 
size,  line  length,  font  and  line  spacing; 
the  editing  pad  provides  full  cursor  con¬ 
trol  and  virtual  scrolling  through  up  to 
200  lines  (6,000  characters)  of  copy  at  a 
time;  and  the  file  management  pad 
simplifies  recall  of  stored  information  for 
editing  and  controls  the  photo  unit. 

The  video  display  terminal  has  a  CRT 
tube  with  12"  of  visual  display  showing 
18  point  upper  and  lower  case  charac¬ 
ters.  Two  message  lines  show  the 
operator  all  typographic  parameters  in¬ 
cluding  copy  depth  in  picas  and  points 
for  page  formatting.  All  line  endings  are 
shown  as  they  will  appear  in  the  final 
output. 

Storage  and  retrieval 

Storage  and  retrieval  of  information  is 
done  on  a  300,000  character,  computer- 
controlled,  floppy  disk  storage  system. 
The  unit  captures  all  keystrokes  for  easy 
recall.  There  is  a  random-access  file  of 
all  jobs.  Each  disk  records  its  own  index 
which  can  be  instantly  called  to  the  VDT 
at  anytime. 

Information  stored  on  the  disk  can  be 
changed,  edited  or  searched  without  dis¬ 
rupting  or  disturbing  files  or  photo  unit 
output. 

Over  100  formats  may  be  stored  on  a 
single  disk  for  instant  recall  and  incor- 
portation  in  the  live  copy  on  the  screen  at 


any  time. 

The  unit  permits  simultaneous  output 
while  new  input  is  being  entered.  The 
photo  unit  produces  fully  mixed  compos¬ 
ition  of  8  styles  in  12  sizes  from  6  to  72 
(high  range)  or  6  to  36  point  (low  range). 
Inter-changeable  filmstrips  are  used. 

The  Compugraphic  typeface  library 
has  more  than  600  traditional,  contem¬ 
porary  and  specialty  styles. 

A  new  concept  in  photocomposition 
operator  training  has  been  introduced 
with  the  EditWriter  7500.  Called  the 
EditWriter  7500  Tutor,  the  program  uses 
audio-visual  techniques  and  the 
machine’s  visual  communicator  screen 
to  teach  the  basic  functions  of  the 
machine.  The  price  of  the  training  kit  is 
$100,  plus  the  price  of  an  audio  cassette 
player. 

ANPA  schedules 
under  35  conference 

The  12th  Conference  for  Young 
Newspaper  Men  and  Women  sponsored 
by  the  American  Newspaper  Publishers 
Association  will  be  held  March  27-30, 
1977  at  the  Don  Cesar  Beach  Resort 
Hotel  in  St.  Petersburg  Beach,  Fla. 

Open  to  newspaper  people  under  the 
age  of  35  who  are  recommended  by  their 
publishers,  the  conference  is  designed  to 
inform  young  staffers  of  the  total  news¬ 
paper  operation,  its  responsibilities  and 
problems. 

The  $300  fee  for  the  conference  covers 
a  reception  and  dinner  for  three  even¬ 
ings,  plus  a  luncheon  on  the  final  day. 

Editor  joins  K.U. 
as  info  director 

Robert  B.  Burdick,  managing  editor  of 
the  Coffeyville  (Ka.n%.)  Journal,  has  been 
named  director  of  information  at  the 
University  of  Kansas,  effective  March  1 . 

Burdick.  29,  will  replace  Larry 
Knupp,  who  resigned  February  1  to  be¬ 
come  editor  and  publisher  of  the  Ellin- 
wood  (Kans.)  Leader.  As  director  of  in¬ 
formation.  Burdick  will  head  the  Univer¬ 
sity’s  Division  of  Information,  the  media 
relations  branch  of  the  K.U.  Office  of 
University  Relations. 

Joins  sports  staff 

Barry  Lorge,  international  tennis  ex¬ 
pert  and  a  former  sportswriter  for  the 
Worcester  (Mass.)  Telegram-Gazette, 
has  joined  the  sports  staff  of  the  Wash- 
hiffton  Post.  A  former  consultant  to  the 
Grand  Prix  of  tennis.  Lorge’s  stories  on 
tennis  have  appeared  for  three  different 
years  in  the  E.  P.  Dutton  “Best  Sports 
Stories.’’ 


Name  Evans  president 
Snider  vicepresident 
at  Garden  State  Paper 

James  S.  Evans,  a  vicepresident  of 
Media  General,  Inc.,  of  Richmond,  Va., 
has  been  named  president  of  the  Garden 
State  Paper  Company,  Inc.,  according  to 
Richard  B.  Scudder,  chairman  of  the 
Garden  State  Paper  Board  of  Directors. 

Evans  will  also  continue  in  his  existing 
post  at  Media  General,  where  he  is  in 
charge  of  its  non-newspaper  operations. 
Garden  State  Paper  is  a  Media  General 
subsidiary. 

Scudder  announced  also  that  on  Feb. 
15,  Basil  Snider,  Jr.,  will  become  Garden 
State  Paper’s  executive  vicepresident  in 
charge  of  operations. 

Evans  was  with  the  Mead  Corpora¬ 
tion,  a  forest  products  company,  from 
1946  until  1973.  He  was  a  corporate  vice- 
president  at  Mead,  and  was  president  of 
its  paper  and  related  products  group.  He 
joined  Media  General  in  1973  in  his  pres¬ 
ent  position. 

Evans  succeeds  Joseph  T.  McColgan 
as  president  of  Garden  State  Paper. 
McColgan,  who  reported  he  would  re¬ 
sign  late  last  year  in  order  to  pursue  his 
own  business  interests,  agreed  to  remain 
in  office  until  now.  He  will  shortly  an¬ 
nounce  his  future  plans. 

Snider  comes  to  Garden  State  Paper 
from  the  Martin  Marietta  Corp.,  where 
he  has  been  vicepresident  of  manufactur¬ 
ing  for  its  Sodyeco  Division.  From  1950 
to  1974  he  was  associated  with  the 
American  Cyanamid  Company,  and  was 
vicepresident  of  manufacturing  for  its 
subsidiary.  The  Formica  Corporation. 

John  H.  Rich,  a  former  president  of 
Garden  State  Paper,  continues  as  vice- 
chairman  of  the  board  of  directors,  in 
charge  of  joint  ventures  in  domestic  and 
foreign  operations,  Scudder  said. 

With  paper  mills  in  Garfield,  N.J.  and 
Pomona,  Cal.,  plus  one  at  Alsip,  111.,  op¬ 
erated  as  a  joint  venture  with  Field  En¬ 
terprises,  Inc.,  Garden  State  Paper  is  the 
largest  manufacturer  of  newsprint  en¬ 
tirely  through  recycling  of  used  news¬ 
papers. 

In  addition  to  owning  Garden  State 
Paper  since  1970,  Media  General  is  par¬ 
ticipating  in  joint  venture  operation  of  a 
new  newsprint  recycling  mill  at  San  Luis 
Potosi,  Mexico,  which  uses  the  Garden 
State  Paper  process. 

Media  General,  Knight-Ridder  Corp. 
and  Cox  Enterprises,  Inc.,  are  also  con¬ 
sidering  plans  for  joint  construction  and 
operation  of  a  newsprint  mill  in  Georgia. 

• 

Like  many  other  colonial  printers, 
Benjamin  Franklin  made  type  molds  and 
cast  his  own  type.  He  also  manufactured 
his  own  ink  and  invented  a  copperplate 
press  to  print  colonial  money. 
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Equipment  people  in  the  news 


Robert  G.  Walden  has  been  appointed 
senior  vicepresident,  finance  and  ad¬ 
ministration  for  Logicon,  Inc.  Walden 
was  previously  vicepresident-finance 
and  administration  at  Compucorp  of  Los 
Angeles. 

}|(  :|e  i|( 

Robert  W.  Hallman  has  been  elected 
vicepresident/technical  of  NAPP  Sys¬ 
tems.  Hallman  joined  the  company  in 
1974. 

Robert  T.  Wheeler  has  been  appointed 
director/marketing  communications  for 
NAPP  Systems.  He  has  been  associated 
with  Buchanan  and  Company  as  an  ac¬ 
count  executive. 

Richard  Morton  has  been  promoted  to 
Eastern  regional  technical  services  man¬ 
ager  for  NAPP.  He  was  a  sales  represen¬ 
tative  for  the  Southeastern  region. 

Ted  Hunter,  district  manager  for 
NAPP,  was  elected  president  of  the 
Mid-America  Newspaper  Conference. 

The  organization  represents  over  90 
newspapers. 

David  Miller  has  been  appointed  East¬ 
ern  offset  specialist  and  will  work  out  of 
the  new  Livingston,  N.J.  office.  His 
most  recent  position  was  sales/technical 
representative  for  Western  Litho  plate. 

*  *  * 

Kevin  Deas  has  been  appointed  branch 
manager  for  Roberts  &  Porter’s  New 
York  facility.  Deas  has  worked  on  photo¬ 
typesetting  systems  in  the  New  York- 
New  Jersey  area. 

Jeff  CoUum  has  been  appointed  sales 
representative  in  R&P’s  New  York 
(Flushing)  branch.  He  will  cover  the 
New  Jersey  territory. 

3(C  9|C  % 

Richard  Hickman  and  Ted  Dockendorf 
have  joined  Berkey  Technical’s  sales 
staff.  Hickman  will  cover  the  Northeast 
and  Dockendorf  the  midwest  region. 

*  *  * 

H.  Theodore  Miller  has  been  appointed 
Northeast  regional  sales  manager  for 
Letterflex  Systems.  Miller  was  previ¬ 
ously  in  technical  service  and  manager  of 
marketing  development  for  fiber 
specialities. 

Jeffrey  L.  Lindherg  has  been  ap¬ 
pointed  to  the  Northeast  systems  en¬ 
gineering  staff  of  Letterflex  Systems.  He 
was  formerly  working  in  the  Letterflex 
process  development  group. 

Charles  E.  Fagnant  has  been  appointed 
to  the  Western  systems  engineering  staff 
of  Letterflex  Systems.  He  was  previ¬ 
ously  a  member  of  the  Letterflex  photo¬ 
polymer  research  group. 

^ 

David  W.  Leventhal  has  been  ap¬ 
pointed  manager  of  the  newspaper  and 
printing  plant  division  of  Lockwood 
Greene  Engineers.  Leventhal  was  for- 
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merly  plant  manager  of  James  Seeman 
Studios. 

*  iic 

Richard  Hirst  has  been  named  man¬ 
ager  of  group  newspaper  sales  and  Neal 
Eaton  has  been  appointed  manager  of 
special  products  for  Newspaper  Prod¬ 
ucts,  Graphic  Systems  division  of  Rock¬ 
well  International. 

Hirst  was  previously  district  manager 
for  East  Central  sales  and  Eaton  was 
manager-material  handling  systems. 

Q.  J.  (Brie)  Brictson  has  been  named 
Southeastern  sales  manager  and  Frank 
Giovinazzo  has  been  appointed  technical 
support  representative  for  Information 
Products,  Graphic  Systems  division  of 
Rockwell  International. 

*  ♦  4c 

Howson-Algraphy,  an  operating  group 
of  Vickers  Ltd.,  has  expanded  its  North¬ 
eastern  and  Midwestern  regional  offices. 
Denis  B.  White  is  executive  vicepresident 
for  sales  with  Michael  Jeff,  eastern  re¬ 
gional  technical  manager  and  Howard  Pet¬ 
tit,  Michael  Colavito,  Thomas  E.  Dolan  all 
technical  sales  representatives. 

*  4c  « 

Sale  of  Sanders  unit 
to  Harris  completed 

Harris  Corporation  has  completed  the 
purchase  of  the  Data  Systems  division  of 
Sanders  Associates  for  about  $15  million 
in  cash  and  the  assumption  of  $2  million 
in  liabilities. 

Data  Systems  produces  computer  dis¬ 
play  terminals  and  has  annual  revenues 
of  about  $28  million. 


Reporter  dies  in 
auto  accident 

David  Schwartz,  22,  a  reporter  for  the 
Indiana  (Pa.)  Gazette,  was  killed  (Feb¬ 
ruary  9)  in  an  auto  accident  on  his  way  to 
cover  a  fire. 

His  vehicle  was  hit  broadside  by  a  coal 
truck  while  he  was  turning  in  an  intersec¬ 
tion. 


Tv  viewing  time  rises 

Daily  tv  home  viewing  reached  an  av¬ 
erage  7  hours  and  16  minutes  per  day  in 
January,  a  record  total,  according  to  the 
Television  Advertising  Bureau. 

The  previous  high  daily  figure  of  7 
hours  and  4  minutes  was  recorded  during 
January  of  1975.  In  1976,  tv  viewing 
climbed  to  its  best  annual  average,  6 
hours  and  18  minutes  per  day,  topping 
1973’s  previous  high  of  6  hours  and  15 
minutes. 


Weekly  acquired 

The  sale  of  the  Lockwood  Luminary- 
Golden  City  (Mo.)  Herald  by  Gene 
Wojtkiewicz  to  David  Palmer,  publisher 
of  the  Lamar  (Mo.)  Daily  Democrat  was 
announced  January  22.  Present  offices 
and  staffs  will  be  retained  but  the  paper 
will  be  printed  in  the  Democrat  plant. 
Robert  H.  Bolitho  of  Shawnee  Mission, 
Kansas,  handled  the  transaction. 


Washington  notes _ By  i.  wiiiiam  Hin 

Morgues  exempted  from  privacy  bill 


Legislation  introduced  in  the  new 
Congress  provides  a  Federal  Privacy 
Board  to  regulate  collection  and  use  of 
personal  information  about  individuals 
but  specifically  excepts  personal  infor¬ 
mation  maintained  by  the  press. 

The  bill — H.R.  1984 — has  been  intro¬ 
duced  by  Representative  Goldwater, 
Republican  of  California  for  himself  and 
for  Representative  Edward  1.  Koch, 
Democrat  of  New  York.  The  two  Con¬ 
gressmen  are  the  representatives  ap¬ 
pointed  by  the  House  to  the  7-member 
Privacy  Protection  Study  Commission 
established  two  years  ago  by  national 
law. 

On  occasion,  recently,  there  have 
been  rumors  that  the  proposed  privacy 
regulations  might  be  made  to  apply  to 
personal  information  in  newspaper 
morgues  but  the  following  wording  in  the 
Goldwater-Koch  bill  lays  the  rumor  to 
rest: 

“The  provisions  of  this  Act  shall  not 
be  applicable  to  personal  information 
maintained  by  the  press  and  news  media, 
except  information  relating  to  employees 
of  such  organizations  as  affects  their 
employee  records." 

Other  exceptions  to  provisions  of  the 
bill  include  mailing  lists  which  have  hon¬ 
ored  any  request  by  an  individual  for  de¬ 
letion  of  his  or  her  name  from  the  list  and 
personal  information  which  is  part  of 
“active  criminal  investigatory  files  com¬ 
piled  by  Federal,  State,  or  local  law  en¬ 
forcement  organizations,  except  where 
such  files  have  been  maintained  for  a 
period  longer  than  is  necessary  to  com¬ 
mence  criminal  prosecution.” 

The  purpose  of  the  Goldwater-Koch 
bill  is  to  insure  safeguards  for  privacy 
from  record-keeping  organizations  by 
adherence  to  such  principles  as  the  fol¬ 
lowing: 

Insuring  there  is  no  personal  informa¬ 
tion  system  whose  existence  is  secret: 
that  information  shall  not  be  obtained  by 
fraudulent  or  unfair  means;  that  informa¬ 
tion  should  not  be  used  unless  it  is  accu¬ 
rate  and  current;  that  there  shall  be  a 
procedure  for  an  individual  to  know  all 
about  any  information  about  himself 
that's  in  storage,  as  well  as  a  means  to 
correct  anything  inaccurate;  that  organi¬ 
zations  having  personal  information  take 
precautions  to  prevent  its  misuse;  that 
there  be  a  means  for  an  individual  to 
prevent  information  collected  about  him 
for  one  purpose  from  being  used  for 
another  without  his  consent;  and  that 
federal,  state  and  local  governments  not 
be  allowed  to  collect  personal  informa¬ 
tion  except  as  expressly  authorized  by 
law. 


The  Privacy  Board  proposed  by  the 
bill  would  be  required  to  publish  an  an¬ 
nual  Data  Base  Directory  containing  the 
name  and  characteristics  of  each  per¬ 
sonal  information  system  and  to  make 
rules  to  assure  compliance  with  the  pro¬ 
visions  of  the  act. 

Violations  of  the  act  would  call  for  a 
fine  not  exceeding  $10,000  and/or  a 
five-year  prison  term. 

9|C  9k 

Widespread  speculation  has  followed 
the  mysterious  disappearance  on  Feb¬ 
ruary  7  of  the  name  of  Joe  L.  Allbritton  as 
publisher  from  the  editorial  page  mast¬ 
head  of  the  Washington  Star. 

Allbritton  was  not  available  to  explain 
why  he  had  ordered  the  change  and  Star 
executives  denied  knowledge  of  the  mat¬ 
ter,  saying  only  that  questioners  would 
have  to  talk  to  Allbritton.  Puzzled  Star 
employes  began  to  try  and  find  signifi¬ 
cance  in  the  following: 

1.  That,  on  page  2  of  the  Star,  Allbrit- 
ton’s  name  still  appeared  as  chairman  of 
the  board  in  an  ownership-rate  box. 

2.  That  John  P.  McGoff,  Allbritton's 
strongest  rival  in  1974  to  buy  the  Star,  was 
back  partying  in  Washington,  and  was 
heard  to  say  that,  if  the  Star  became  avail¬ 
able,  he  might  think  again  of  trying  to  add 
it  to  his  50  newspapers. 

3.  That  Washington  Star  Communica¬ 
tions,  Inc.,  the  parent  company  of  both 
the  newspaper  and  television  station 
WMAL-tv,  has  applied  to  the  Federal 
Trade  Commission  for  permission  to 
change  the  name  of  the  television  station 
to  WJLA-tv — a  use  of  Allbritton’s  own 
initials.  It  was  denied,  however,  that  the 
request  should  suggest  that  Allbritton  has 
decided  to  retain  ownership  of  the  televi¬ 
sion  station  and  sell  the  newspaper.  He  is 
required  by  the  FCC  to  sell  one  or  the 
other  by  January,  1979.  It  was  pointed  out 
that  a  change  in  call  letters  is  required 
since  the  American  Broadcasting  Com¬ 
pany  has  the  right  to  retain  the  WMAL 
designation  in  agreeing  to  buy  radio  sta¬ 
tions  WMAL-am  and  WMAL-fm  from 
Allbritton. 

4.  That  10  Star  unions,  representing 
1,500  employes  were  to  meet  with  Star 
management  at  the  Federal  Mediation  and 
Conciliation  Service  in  an  effort  to  reach 
agreement  on  new  contracts.  The  unions 
and  the  company  have  been  meeting  with 
federal  mediators  since  December.  Their 
contracts  expired  December  31  but  they 
agreed  to  continue  them  beyond  that  date 
while  talks  continue. 

According  to  union  sources,  the  Star  is 
offering  a  package  totaling  $35  a  week 
over  three  years — with  nothing  the  first 
year,  either  $15  or  $20  the  second  year 


and  the  remainder  the  third  year.  A 
union-hired  accounting  firm  has  com¬ 
pleted  a  study  of  the  Star's  books  to  de¬ 
termine  whether  the  newspaper’s 
economic  condition  justifies  a  1977  wage 
freeze.  All  Star  unions  except  the  printers 
union,  which  has  a  long  term  contract, 
accepted  a  1976  wage  freeze  to  help  keep 
the  Star  alive. 

*  *  * 

The  Rev.  Lester  Kinsolving,  who  is 
both  a  practicing  journalist  and  an  Epis¬ 
copal  priest,  was  voted  out  of  the  State 
Department  Correspondents  Association 
this  week  (February  9)  for  accepting 
payments  from  the  South  African 
government. 

By  a  vote  of  9  to  6.  the  Association 
held  that  Kinsolving  had  violated  associ¬ 
ation  rules  by  accepting  U.S.  stock 
shares  in  return  for  publicly  supporting 
the  South  African  government  at  corpo¬ 
rate  meetings  where  its  racial  separatist 
policies  were  under  fire. 

Kinsolving  is  also  being  investigated 
by  the  Standing  Committee  of  Corres¬ 
pondents  of  the  Senate  Press  Gallery. 

Ouster  from  the  State  Department  as¬ 
sociation  does  not  mean  Kinsolving  will 
lose  his  credential  to  cover  the  depart¬ 
ment  or  be  barred  from  briefings. 

Kinsolving  writes  a  syndicate  column 
for  McNaught  Syndicate  and  has  written 
for  several  newspapers  in  the  Washing¬ 
ton  area  as  well  as  doing  radio  commen¬ 
tating. 

*  *  9k 

Looking  for  factual  errors  in  stories 
about  the  Carter  administration  is  an  ad¬ 
ditional  job  assigned  by  White  House 
Press  Secretary  Jody  Powell  to  Claudia 
Townsend,  24-year-old  editor  of  the  White 
House  news  summary. 

Powell  said  he  had  seen  several  in¬ 
stances  in  one  week's  time — not  questions 
of  interpretation  or  slant,  but  simple  er¬ 
rors  of  fact.  If  any  serious  mistakes  are 
noted,  Powell  said,  he  plans  to  get  in  touch 
with  the  reporter. 

The  error-chaser — Ms.  Townsend,  a 
former  reporter  for  the  Atlanta 
Constitution — heads  a  staff  of  five  prepar¬ 
ing  the  news  summary.  The  group  checks 
30  to  40  newspapers  as  well  as  morning 
and  evening  network  newscasts  and  com¬ 
piles  a  lO-to-15  page  summary.  About  a 
dozen  newspapers  are  checked  on  the  day 
of  publication;  he  reads  the  Washington 
Post  and  Washington  Star,  New  York 
Times,  New  York  Daily  News,  Los  Angeles 
Times,  Chicago  Tribune,  Atlanta  Constitu¬ 
tion  and  Journal,  Philadelphia  Inquirer, 
Wall  Street  Journal  and  Christian  Science 
Monitor.  Others  arrive  by  mail  and  Ms. 
Townsend's  goal  is  to  check  a  newspaper 
from  every  state. 

Dated  the  next  morning,  the  summary 
is  hand-delivered  to  an  usher  for  availabil¬ 
ity  to  the  President  by  10  p.m.  The  circu¬ 
lation  of  the  summary  is  60,  including  the 
senior  White  House  staff,  the  White  House 
press  office,  members  of  the  Cabinet  and 
the  Democratic  National  Committee. 
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Syndicates 

Jesse  Jackson,  the  militant  activist  and 
Baptist  minister  who  calls  himself  a 
“country  preacher”  is  adding  a  third  call¬ 
ing  to  his  many  activities:  that  of  syndi¬ 
cated  columning. 

Jackson  has  started  a  weekly  column 
of  about  500  words  for  the  Los  Angeles 
Times  Syndicate.  He  has  been  called 
“the  most  important  black  leader  since 
the  Rev.  Martin  Luther  King”  and 
United  Press  International  has  termed 
Jackson  a  “moral  conservative  who 
abhors  abortion,  holds  a  traditional  view 
of  the  family  and  strongly  supports  self- 
discipline  in  the  schools  and  streets.” 

*  *  * 

With  self-help  service  high  in  reader 
interest,  the  Register  and  Tribune  Syndi¬ 
cate  is  distributing  a  seven-week  pro¬ 
gram  that  shows  how  to  change  daily  eat¬ 
ing  habits  so  as  to  control  weight  perma¬ 
nently. 

Charts  for  daily  records  are  included 
with  the  series  which  runs  one  install¬ 
ment  a  week.  “Stay  Slim  for  Good”  as 
offered  by  the  syndicate  is  based  on  the 
book  by  the  same  title  by  Zalman  Amit, 
Ph.D,  and  E.  Ann  Sutherland,  Ph.D. 

*  *  * 

Women’s  News  Service  has  bought 
world  first  serial  rights  to  “Miss  Lillian 
and  Friends:  The  Plains,  Georgia,  Fam¬ 
ily  Philosophy  and  Recipe  Book,”  as 
told  to  Beth  Tartan  and  Rudy  Hayes. 

The  book,  with  a  forward  by  Jimmy 
Carter,  and  several  un-published  photos, 
is  an  inside  look  at  the  Carter  family  and 
its  hometown.  Based  on  taped  interviews 
with  the  president’s  mother,  the  series 
includes  sections  on  Jimmy  Carter’s  up¬ 
bringing,  family  recipes.  Miss  Lillian’s 
own  collection  of  Southemisms,  and  a 
hand-held  tour  of  Plains  and  its  denizens. 

The  illustrated  series  is  for  release 
starting  Sunday,  March  6.  (The  book,  by 
A&W  Publishers,  Inc.,  New  York,  will 
appear  later  that  month.) 

♦  *  ♦ 

King  Features  has  purchased  exclu¬ 
sive  serialization  rights  to  David  Hap- 
good’s  book,  “The  Average  Man  Fights 
Back,”  a  look  at  how  John  Q.  Citizen 
can  force  “the  system”  to  give  him  a 
better  deal.  The  series,  full  of  money¬ 
saving  advice,  is  available  for  immediate 
release  in  six  installments. 

Hapgood’s  premise  is  that  the  average 
man’s  doctor,  lawyer,  banker,  insurance 
man  and  the  U.S.  Government  all  have 
their  hands  in  his  pocket.  The  author’s 
advice  is,  “Don’t  give  up.  You  can  fight 
and  win!”  Hapgood  cites  encouraging 
examples  of  battles  already  being  won. 

“The  Average  Man  Strikes  Back,” 
King’s  executive  editor  Allan  Priaulx 
said,  “provides  a  wealth  of  practical  in¬ 
formation  about  the  hard  facts  of  life  and 
how  to  change  them.” 


Hapgood  is  the  author  of  “The  Screw¬ 
ing  of  the  Average  Man,”  and  six  other 
books.  He  was  formerly  with  the  New 
York  Times. 

• 

D.C.  agency  offers 
consumer  info 

The  Consumer  Information  Center, 
Washington,  D.C.,  is  now  providing  in¬ 
formation  on  consumer  news  available 
from  the  federal  government  to  all  in¬ 
terested  newspaper  personnel. 

Established  by  a  Residential  order  in 
1970,  the  Center,  part  of  the  General 
Services  Administration,  offers  several 
free  services  to  newspapers,  including  a 
quarterly  catalogue.  Consumer  Informa¬ 
tion,  which  lists  more  than  200  free  or 
low-cost  federal  consumer-interest  pub¬ 
lications,  and  twice-weekly  “New  for 
Consumers”  releases  containing  high¬ 
lights  of  new  publications.  A  Spanish- 
language  edition  of  the  catalogue,  and 
selected  press  releases  translated  into 
Spanish,  are  available  too. 

Information  on  the  Center’s  press  re¬ 
lease  and  related  services  can  be  ob¬ 
tained  from  Burr,  Consumer  Information 
Center,  General  Services  Administra¬ 
tion,  Washington,  D.C.  20405,  202-566- 
1794. 

Copies  of  the  Consumer  Information 
catalogue  are  available  from  the  Con¬ 
sumer  Information  Center,  Pueblo,  Col¬ 
orado  81009. 

What  others 
are  saying  .  .  . 

DOES  THE  HERALD-EXAMINER 
HAVE  A  FUTURE?— Lo5  Angeles 
magazine  asks  this  question  in  a  headline 
of  a  story  in  its  February  issue. 

*  *  * 

THE  BIG  MONEY  HUNTS  FOR 
INDEPENDENT  NEWSPAPERS— fiws- 
iness  Week  in  its  February  21  issue 
features  a  picture  of  Otis  Chandler,  Los 
Angeles  Times  publisher  on  the  cover 
and  a  report  on  newspaper  acquisitions 
and  possible  future  sales. 

♦  ♦  ♦ 

DOG  BITES  MAN — Barron’s  January 
31  edition  reviews  the  acquisitions  of 
major  groups  and  their  earnings. 

9ic  ik  9ic 

THE  FIGHT  TO  SELL  THE  OAK¬ 
LAND  TRIBUNE— /eetffeacA:,  the  jour¬ 
nalism  report  and  review  for  Northern 
California,  features  an  “inside”  report  on 
the  Oakland  Tribune  in  its  winter  issue. 
Also  a  6Vi  page  preview  of  what  to  ex¬ 
pect  from  Larry  Jinks,  new  editor  of  the 
San  Jose  Mercury  and  News,  who  was 
transferred  from  the  Miami  Herald. 
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BOATING 

BY  JULIUS  COOPER 


10.1  million  pleasure  boats 
■fSO.S  million  boaters 
5.3  billion  retail  dollars 

spent  on  boating  annually 


It  all  adds  up  to  an  explosion  in 
sail  and  motor  boating,  on  lakes, 
rivers,  and  oceans. 

Ride  the  crest  with 
JULIUS  COOPER,  whose  weekly 
BOATING  column  appeals  to  Old 
Salts  and  Sunday  sailors  alike. 
(Skipper’s  tips  on  seamanship, 
safety,  navigation,  and  keeping 
the  old  dinghy  shipshape.  Charts, 
drawings,  questions  and  answers.) 
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Get  in  the  swing  with 
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r ^  One  of  the  giants  of 

pVj  the  game  gives 

golfers  a  special 
reason  to  turn  to 
the  sports  page. 
Twice  a  week 
ARNOLD  PALMER 

offers  practical 
guides  to  better 
golfing,  with  superb 
line  drawings. 

Once  a  week,  in 

^  TIPS  FROM  THE  TOUR, 

he  writes  on  the 
VWi  strategy  of  golf  and 

\^\  how  to  handle 

specific  course 
problems. 

^  ARNOLD  PALMER: 
The  only  golfer  to  win  the  Masters 
four  times,  the  first  to  reach  the  $1 
million  mark  in  earnings,  the  best  to 
offer  your  readers, 
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Sunday  sellout 

(Continued  from  page  9} 


Thursday.  Feb.  10 — 30.000 
Friday,  Feb.  1 1 — 50,000 
Saturday,  Feb.  12 — 20.000 

But  it  was  the  Sunday  Bulletin  that  at¬ 
tracted  thousands  of  news-hungry  read¬ 
ers  to  the  Bulletin  building. 

Jack  Betson.  Bulletin  circulation  di¬ 
rector  who  worked  with  a  crew  of  40 
department  supervisors  throughout  Sat¬ 
urday  night  and  all  the  next  day  handling 
the  Sunday  sale  said,  “1  have  never  seen 
anything  like  this  in  my  life.  And  I’ve 
been  in  the  business  35  years.” 

“The  readers  simply  flooded  the  area. 
They  came  from  every  direction  at  all 
hours.” 

Betson  said  that  “this  is  all  the  evi¬ 
dence  I  need  of  what  a  newspaper  means 
to  readers.” 

“Something  like  this  ought  to  dispel 
the  negative  thinking  about  the  lessening 
attraction  of  newspapers.  What  we  ex¬ 
perienced  here  Sunday  was  a  tribute  to 
our  business  and  the  Bulletin’s  appeal.” 

A  weary  Betson  remarked  at  the  end 
of  a  24-hour  work  day:  “I’m  flabber¬ 
gasted  and  I’m  humbled  by  the  loyalty 
shown  by  newspaper  readers.” 

Production  director  Richard  Powers 
and  12  supervisory  aides  pushed  the 
slimmed-down  papers  (20  pages  daily,  32 
plus  supplements  on  Sunday)  through 


the  sterotyping  department  and  ran  the 
presses.  Bulletin  printers  continued  to 
work  throughout  the  troubled  period. 
Four  men  ran  some  of  the  giant  Bulletin 
presses,  believed  to  be  the  longest  line  in 
the  world.  Normally  from  150  to  200 
pressmen  would  have  been  in  the  room. 

Bulletin  editor  and  publisher,  William 
L.  McLean  III  said,  “never  have  1  seen 
so  much  accomplished  by  so  few. 

“We  had  little  time  to  prepare  for  this 
task.  But  our  people  responded  like  the 
true  professionals  they  are.  When  your 
business  is  publishing  the  news,  you 
make  every  effort  to  publish,  whatever 
the  obstacles. 

“This  is  our  philosophy  and  our  duty. 
We  owe  it  to  the  2V2  million  readers  who 
depend  on  us  for  information  and  we  owe 
it  to  our  faithful  employes  whose  job 
security  rests  on  our  ability  to  produce  a 
newspaper.” 

Said  Bulletin  executive  editor  B.  Dale 
Davis,  whose  news  department  worked 
at  full  schedule  during  the  period: 

“Don’t  tell  me  newspaper  people  have 
lost  that  wonderful  pride  we  have  so  long 
associated  with  our  work.  Our  bunch 
was  simply  determined  to  get  the  job 
done,  come  hell  or  highwater. 

“We  put  out  more  than  a  newspaper 
this  past  week.  We  left  our  mark  on 
newspaper  history.” 

The  Guild,  which  attempted  to  or¬ 
ganize  The  Bulletin  newsroom  last  year, 
struck  the  Inquirer  and  Daily  News  after 
turning  down  a  company  two-year  con¬ 
tract  offer  calling  for  $45.50  a  week  over 
two  years.  It  included  a  $28.50-a-week 


raise  immediately  for  reporters  with  four 
years’  experience  and  $17  weekly  in¬ 
crease  on  May  8,  1978.  These  workers 
were  being  paid  $373  a  week  under  the 
old  contract.  The  Guild  is  asking  for  a 
$40.01  weekly  raise  now,  to  be  followed 
by  another  $40.01  in  12  months. 

Logo  dispute 

(Continued  from  page  9) 

Guild  members  have  taken  the  view 
that  in  publishing  the  triple  logotype  in 
accordance  with  the  plan  the  Bulletin  has 
merged  itself  with  the  Inquirer  and  Daily 
News  and  brought  its  labor  problems  on 
itself. 

A  spokesman  for  the  Bulletin  said  the 
plan  evolved  “possibly  as  a  reaction  to  a 
union — the  mailers — who  had  been  wild- 
catting  us.” 

The  spokesman  said  that  the  triple 
logotype  was  the  only  manifestation  in 
the  Bulletin  of  the  plan. 

“That  document  assumes  only  one 
union  striking  you  illegally,”  the 
spokesman  said.  “We  had  more  than  one 
so  we  couldn’t  go  to  the  second,  third 
and  fourth  phase.  There  are  no  plans 
now  for  such  incorporation  (of  advertis¬ 
ing,  news  and  feature  material).” 

The  Bulletin’s  publication  schedule 
has  been  curtailed  and  its  distribution  lim¬ 
ited  since  the  pickets  appeared  because 
members  of  several  craft  unions  at  the 
paper,  including  truck  drivers  who  de¬ 
liver  it,  have  refused  to  cross  the  lines. 
Normal  publication  resumed  February  16. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

FEATURES  AVAILABLE 

AMERICANA 

GARDENING 

HUMOR 

STAMPS 

AMERICANA  MISCELLANY.  Appeals  to 
collectors,  history  buffs  and  patriots. 
500-v«jrd  features  dealing  with  antique 
weapons,  relics,  accoutrements  and 
obscure  history  books.  Samples  avail¬ 
able.  Edward  F.  Tubbs,  Warrenton  Su¬ 
tler,  Star  Route.  Warrenton,  Va.  22186. 

THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson 
Inc.,  1640  Statler-Hilton,  Buffalo.  N.Y. 
14202. 

SQUARESHOOTER— Weekly  look  at  our¬ 
selves  and  world  around  us.  Free  sam¬ 
ples.  BoJo  Jangles.  Box  317,  Patterson, 
N.J.  12563. 

MEDICAL 

STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131.  Rego  Park,  N.Y.  11374. 

TRAVEL 

INCREASE  TRAVEL  LINAGE!  World- 
travel  column  now  in  4th  year,  weekly. 
Camera-ready.  Send  for  6  free  copies, 
prices.  #1  Easy  St.,  Aptos,  Calif.  95003 

COMIC  STRIPS 

MAN  AND  MEDICINE 

Medical  column  now  twice  weekly,  1 
question  and  answer,  1  essay.  Dr.  Irwin 

J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 

HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that’s  wit  to 
print.  J.  Griswold.  914  2nd  Ave.,  Seattle, 
Wash.  98104. 

GENERAL  INTEREST 

WANT  MORE  LIFE  and  lifestyle  in  your 
feature,  family  living  section?  Sample 
our  articles  free.  Many  papers  use  them. 
Ten-year-old  Features  and  News  Serv¬ 
ice,  P.  0.  Box  11175,  Chicago,  III. 
60611. 

HOROSCOPES 

OLGA  KNOWS 

Most  rapidly  expanding  weekly  horo¬ 
scope  column  in  this  galaxy.  Bright, 
breezy,  bold.  Full  of  sass  and  vinegar, 
550  words  camera  ready.  Free  samples. 
Patsy  Milligan  Syndicate,  Box  14,  Dun¬ 
dee.  III.  60118  or  call  collect:  (312) 
428-8902. 

WEEKLY  FEATURES 

MONEY 

EDITORIAL  CARTOONS 

TV  REVIEWS,  covering  the  "second  sea¬ 
son."  Also,  movie  reviews,  entertain¬ 
ment-related  features  and  interviews. 
Rates  start  at  $2  a  week.  Samples.  New 
West  Features,  Box  695,  Summerland, 
Calif.  93067. 

TAX  TIPS  by  Mark  Stevens.  New  feature 
by  award-winning  columnist  tells  how  to 
save  money  on  Federal  taxes.  Short, 
punchy  features  can  be  clipped  and  col¬ 
lected  for  year-round  use.  Universal  ap¬ 
peal.  M.  Stevens,  172  Mill  River  Rd., 
Chappaqua,  N.Y.  10514. 

HARD-HITTING  CONSERVATIVE  politi¬ 
cal  cartoons.  This  cartoonist  has  been 
reprinted  in  newsmagazines,  books  and 
won  awards,  too!  Five  days  a  week.  Write 
for  rates  and  samples,  now!  Box  334, 
Editor  &  Publisher. 

Feature  Your  Feature  In 
FEATURES  AVAILABLE 

And  Watch  Your 
Syndicate  Sales  Soar! 

A  LIBERAL  LOOK  at  the  political  arena. 
Nationally  known  cartoonist  gives  read¬ 
ers  a  behind-the-scenes  look  with  style, 
flair  and  an  unerring  eye  for  the  real 
issues.  Samples,  rates  upon'  request. 
Box  299,  Editor  &  Publisher. 

•'MORE  FOR  YOUR  MONEY" 

Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  E.  13,  Temple,  Texas 
76501. 
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ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NATIONAL  COURIER 
INTERNATIONAL  CHRISTIAN  NEWSPAPER 
the  fastest  growing  non-denominaticnal 
Christian  newspaper  in  the  United  States 
has  60  distributorships  available!!!  Reg¬ 
ional  editions.  Total  turnkey  operation.  For 
information  write:  Roy  Coffman,  201 
Church  St.,  Plainfield,  N.J.  07060.  (201) 
754-0745. 


CLASSIFIED 

ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4'Weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers 
$1.50  extra  (overseas  mail  only) 


ALL  OTHER  CLASSIFICATIONS 

(Remittance  with  copy 
unless  credit  established.) 
4-weeks  —  $2.(X)  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 

Air-mail  service  on  box  numbers 
$1.50  extra  (overseas  mail  only). 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type, 
cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate 
for  display-classified  is  $4.60  per 
agate  line— $64.40  per  column  inch 
minimum  space. 


WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day, 
are  valid  for  1-year. 


Editor  &  Publisher 

850  Third  Ave.,  N.Y„  N.Y.  10022 
(212)  752-7053 


MAGAZINES  WANTED 

Business  magazine  publisher  with  excep¬ 
tional  trackrecord  seeks  to  acquire  other 
business/professional  publications  as  part 
of  an  aggressive  diversification  program. 
Of  special— but  not  exclusive— interest  are 
magazines  serving  the  following  indus¬ 
tries:  automated  controls;  chemicals; 
computers;  drugs  and  pharmaceuticals; 
food;  mining;  paint;  plastics;  pollution 
control;  and  broadcasting.  Write  in  confi¬ 
dence;  Box  326,  Editor  &  Publisher. 


CONFERENCES 


AMERICA  EAST!  Newest,  most  dynamic 
Newspaper  Production  Conference  any¬ 
where.  You're  invited.  Come  to  Hershey, 
Pa.  March  30-April  1.  Exhibit  Hall  SOLD 
OUT!  Seven  workshops!  Hotel  rooms  are 
getting  short.  It's  action  time.  Write  or  call 
Dick  Dew,  2717  N.  Front  St.,  Harrisburg, 
Pa.  17110.  (717)  234-4067. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by  _ 

□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


Weeks 


Till  Forbidden 


Classification  _ 

(Please  indicate  exact  classification  in  which  ad  is  to  appear) 

Copy:  Print  or  type  copy  on  separate  sheet  of  paper 
and  attach  to  this  order  blank. 

Mail  to:  editor  L  publisher  •  SSO  Third  Ave.  •  New  York,  N.Y.  10022 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith.  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah.  Ga.  31410.  (912)  897-1348. 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 


PRESERVE  UTMOST  SECURITY  and  avoid 
haggling  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428, 
Panama  City,  Fla.  32401. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  446-0871  da_^ime;  (813)  733-8053 
nights;  or  write  Box  3364,  Clearwater 
Beach,  Fla.  33515.  Noobligations,  of  course. 


LET  US  HELP  YOU  get  top  price  for  ypur 
newspaper.  Newspaper  Service  Co.,  P.O. 
Dr.  12428,  Panama  City,  Fla. 


SOLID  WEEKLY  in  daily  market. $180M 
gross  can  be  doubled.  $50M  down. 
Ample  bank  credit  available.  Modern  web 
offset  plant  included.  No  tire-kickers  or 
“gotta  sell  my  house  first"  deals.  Owners 
leaving  state  on  larger  deal.  Send  finan¬ 
cial  experience  and  phone  number  to  Box 
157,  Editor  &  Publisher. 


$27,CXX)  CASH  DOWN  buys  profitable,  ex¬ 
panding  Florida  weekly  plus  3  bed  2  bath 
house  plus  separate  office  building  plus 
huge,  screened  pool,  all  on  2V2  acres  prime 
him  land.  Balance  at  7V2%.  A  steal!  Box 
252,  Editor  &  Publisher. 


SOUTH  FLORIDA  WEEKLY,  circulation 
11,000.  Can  be  built  to  money  maker. 
Gross  of  $42,000  year,  $15,000  down. 
Contact  Mr.  Sutherland,  Triple  G  Business 
Brokers,  351  N.  State  Rd.  7,  Ft.  Lauder¬ 
dale,  Fla.  33317.  (305)  587D280. 


AMERICA'S  FOREMOST  money  making 
Anglo-Jewish  monthly  for  sale.  A  real  snap 
for  a  hubby  and  wife  combo.  Write  for  free 
copy  and  be  convinced.  Box  320,  Editor  & 
Publisher. 


SUBURBAN  WEEKLY  GROUP  in  Midwest. 
Grossing  $175,000.  Vast  potential  in  fast¬ 
growing,  high  income  market.  Publisher 
wants  to  do  other  things.  Box  0-1,  NNA, 
401  National  Press  BTdg.,  Washington, 
D.C.  20045. 


STABLE  newspaper,  20  years  old.  23  is¬ 
sues  a  year.  Gross  $16,0OO,  paid  circula¬ 
tion.  Area  1.  Ideal  base  income  for  free¬ 
lance  couple.  Excellent  potential  for 
design/job  printing  business.  Quiet,  spec¬ 
tacularly  beautiful  resort  mountain  and 
lake  community.  Box  328,  Editor  & 
Publisher. 


NEWSPAPERS  FOR  SALE 


FREEZING?  Buy  Florida's  fastest  growing 
established  weekly.  Priced  at  gross, 
$51,200.  Net  $24,700.  29%  cash.  Box 
248,  Editor  &  F^blisher. 


WESTERN  PENNSYLVANIA— Bi-weekly 
group  of  free  newspapers  serving  unique, 
thriving  market  segments.  Compugraphic 
equipment.  $125,000  gross  last  year. 
$100,0(X)  with  half  down.  Box  272,  Editor 
&  Publisher. 


NEWSPAPERS 
FOR  SALE 

South  Texas  weekly  in 
booming  area  —  beautiful 
climate 

1 6,500  guaranteed 
circulation 

$250,000  Gross 
$25,000  Net  before  tax 
Real  estate  available  sale 
or  lease 

Bi-Weekly-Texas 
2100  Circulation  — 
Complete  Plant. 

$300,000  Gross. 

Call  Don  Malcolm  for 
information.  214/233-4334 

Doubledoy  Medio 

Brokers  of  Radio,  TV,  CATV 
and  Newspaper  Properties 
1  3601  Preston  Rd.,  Suite  417 
\M,  Dallas  75240 


NEWSPAPERS  WANTED 


WELL  FINANCED  GROUP  PUBLISHER 
WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  DEAL 
THAT  WILL  BE  BEST  FOR  THE  SELLER. 
RESPOND  TO  BOX  190,  EDITOR  & 
PUBLISHER. 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


WEEKLY  sought  in  Long  Island,  New  York 
area.  Showing  profit.  Box  312,  Editor  & 
Publisher. 


SOUTHWEST  VIRGINIA  weekly  wanted  for 
owner/operator  buyer.  Initial  contact 
through  Butterfields'  Business  Brokers, 
5346  Peters  Creek  Rd.,  Roanoke,  Va. 
24019. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  IN(5.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  (Jalif.  90801 


COMPUTER  SOFTWARE 


IBM  S/32  RPG-2  accounts  receivable  pro¬ 
grams  for  sale.  Sales  analysis.  Inland  re¬ 
port,  aging.  Computer  time  for  insertion 
order  approximately  one-half  hour  daily 
and  receipts  about  15  minutes  daily.  Bill¬ 
ing  and  reports  complete  within  five  hours. 
R  .  C.  Zollinger,  The  Gallup  Independent, 
P.O.  Box  1210,  Gallup,  N.M  87301. 


EDITORIAL  SYSTEMS 


HENDRIX  SYSTEMS  REPAIRED— Fast 
turnaround— reasonable  prices— spare 
parts  available — custom  modifications — 
special  interfaces— all  work  guaranteed. 
Call  or  write  Computer  Sen/ices  Co.,  Rt.  5, 
Maryville,  Tenn.  37801,  (615)  982-5788. 
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EQUIPMENT  &  SUPPLIES 
MAimOOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY  SERVICES 
CIRCULATION  PROMOTION 


SHERIDAN  48P,  24P  and  Mueller  227  in-  COMPUGRAPHIC  MAG  SET  used  for  GOSS  METRO — 4/5  units,  late  model,  THINKING  of  a  telephone  sales  campaign 

serters.  Excellent  condition.  Box  2061,  several  jobs.  Like  new.  Will  sell  for  half  available  with  flying  paster.  Box  2204,  or  a  boy  crew  program?  Our  company  pro- 

Editor  &  Publisher.  price.  (609)  234-8275.  Editor  &  Publisher.  duces  new  home  delivery  customers  that 


STA-HI  251  Counterstacker  and  Cutler 
Hammer  Mark  III.  Excellent  condition.  Box 
2153,  Editor  &  Publisher. 

SHERIDAN  72P  INSERTER  and  Sta-Hi 
251  counter  stacker  and  conveyor.  Spares 
included.  Very  good  condition.  Box  2276, 
Editor  &  Publisher. 

3  FERAG  STACKERS,  2  mechanical,  1 
hydraulic.  Accurate  count,  perfect  jog. 
Like  new,  used  only  one  year.  New  spare 
parts  at  50%  of  cost.  Mattia  Press  Inc., 
(201)  759-0600,  ask  for  Leo  Mattia. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


_ NEWSPRINT _ 

SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


NEWS  RACKS 


115  NEWSPAPER  BOXES— Good  condi¬ 
tion,  some  never  used.  $50  each.  Sun- 
coast  Color  Press.  (813)  921-5763. 


OCRs 


ECRM  1800  AUTOREADER 

IGK  memory,  Tektronix  scope 
VERSATEC  PRINTER 
Model  1250-BSC  500  LPM, 

Bisync  communications  adaptor 
and  modems. 

Contact: 

Mr.  Jennings  at  (301)  840-1616. 

PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESEUING 


PHOTON  PACESETTER  DISCS  SALE,  Feb¬ 
ruary  15-March  15  only.  Mark  I  and  Mark 
II,  regularly  $350  each:  Mark  I  $300,  Mark 
II  $250.  StanCom,  (603)  893-4361. 

HENDRIX  5200B  VDT  stand-alone  termi¬ 
nal  with  Decitek  reader.  New  September 
'72  and  well  maintained.  Perfect  to  edit 
TTS  tape,  or  for  back-up  to  front  end  sys¬ 
tem.  Could  be  used  for  first  step  into  elec¬ 
tronic  editing  for  newspaper  with  tape  per¬ 
forators.  First  $7500  takes  it.  Contact 
Marc  W.  Anthony,  Publisher,  Scotts  Bluff 
Star-Herald,  Scottsbiuff,  Neb.  (308)  632- 
0670. 


COMPUGRAPHIC— JUSTOWRITERS 
7200  with  line  counter — $3100.  Compu- 
writer  I,  $4300.  Keylwards— $12(X).  FHN 
Business  Prod.,  Church  Rd.,  Mt.  Laurel, 
N.J.  (609)  235-7614. 

20  UNITS  PWJ  Justowriters-recorders  and 
reproducers:  2  190  HU  phototypesetters; 
3  Justotext  70s;  1  Goodkin  24-inch  cam¬ 
era.  Would  like  to  sell  as  package— as  is, 
where  is.  Box  262,  Editor  &  Publisher. 

3-YEAR-OLD  COMPUWRITER  JR.,  Com- 
pugraphic  7200  Headliner,  (lall  (912) 
482-3367;  PMs  242-7343. 

KEYBOARDS:  Several  Fairchild  TPE  214, 
$500;  1  Varisystem  3008,  $5000;  2  Dual 
Image,  $300;  Several  Datek,  $100;  1  only, 
Electroset-435,  $1500.  StanCom,  (603) 
893-4361,  ask  for  Gayle. 

COMPUGRAPHIC  4961,  2  machines,  in 
good  working  condition,  $2800  each.  The 
Review,  688^  Main  St.,  Richmond,  Mich. 
48062.  (313)  727-3745. 


COMPUTAPE  II— No  cash  required,  lease 
take  over.  Excellent  condition.  Extra  fonts 
included.  Horizon  Type,  (212)  6^4141. 


PRESSES 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
2  (Boss  (Community  units  for  add-on 
Goss  Community  I  unit,  folder 
^ss  Community  folders 
(Boss  Suburban  folder 
Goss  Suburban  3  units 
Goss  Suburban  5  units 
Goss  Urbanite  folder,  22%" 

Goss  Universal  6  units 
Cottrell  V-15  units,  and  presses 
Fairchild  Newsking,  units 
Fairchild  Newsking,  2  unit  press 
Color  King  2;1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2" 
cutoff 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATION 
EQUIPMENT  CO.  INC, 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

GOSS  URBANITE  4  units,  new  approxi¬ 
mately  1964,  half  and  quarter  folder.  New 
Gregg  imprinter,  Gilmorent  V4  and  Vi  fol- 
der!^ntact  IPEC  Inc.,  (312)  738-1200. 

FAIRCHILD  NEWSKING  2  unit  web  offset 
press  with  folder,  etc.  1967.  Call  Mr. 
Koravos,  (617)  475-3210. 

OLDER  MODEL  4-unit  web  offset  press,  4 
roll  stands  and  folder,  good  condition,  per¬ 
fect  for  small  weekly.  $18,500.  (615) 
877-1054. 

GOSS  URBANITE,  6  standard  units,  one  3 
color  unit,  two  6  position  roll  stands,  (Boss 
Urbanite  folder  with  V4  fold,  two  60hp 
drives.  Available  August,  1977. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.  INC. 

(201)  438-3744 

GOSS  COMMUNITY  6-unit,  SC  folder,  new 
1970.  IPEC  Inc.  401  N.  Leavitt  St.,  Chi¬ 
cago,  III.  60612.  Ph;  (312)  738-1200;  Telex 
25-4388. 

INLAND  CONTINUES 
TO  GROW! 

WE  NEED  MORE  SPACE 
IN  OUR  FACTORY 
THREE  BARGAINS  IN  2-UNIT 
WEB  OFFSET  PRESSES 

(1)  2-Unit  News  King  Web  Offset  Press 
Consisting  of: 

Vz  and  Va  page  folder 
2  floor  mounted  4-page  printing  units, 

2  in-line  floor  mounted  single  roll 
stands 

15  HP  Hurletron  press  drive 
Paper  lifter  bar 
Plate  bender 

(2)  2-Unit  News  King  Web  Offset  Press 
Consisting  of; 

Vz  and  Va  page  folder 
2  floor  mounted  4-page  printing  units 
2  stacked  single  roll  stands 
15  HP  Hurletron  press  drive 
Paper  lifter  bar 
Plate  bender 

(3)  2-Unit  Cottrell  V-15A  Web  Offset  Press 
Consisting  of; 

Vz  and  Va  page  folder 
2  floor  mounted  4-page  printing  units 
2  in-line  floor  mounted  single  roll 
stands 

15  HP  press  drive 
Paper  lifter  bar 
Plate  Bender 

All  of  the  above  offered  reconditioned, 
FOB  Kansas  City 
or 

Reconditioned,  delivered  and  installed. 
Inspection  trips  invited. 

Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  662l5 
I  (913)  492-9050  Telex  42362 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 

COTTRELL  JF-1  FOLDER, 

1968  model,  good  condition. 

Call  Don  Hedges,  (713)  452-4761. 

64  PAGE  OFFSET  PRESS.  Available  now. 
Double  width,  semi-cylindrical,  23  9/16 
inch  cutoff.  Runs  at  25,000  an  hour 
straight.  This  is  a  one  of  a  kind  press.  It  is 
in  excellent  condition.  No  reasonable  offer 
refused.  If  you  have  a  lot  of  pages  and 
want  to  Mt  into  offset  cheaply,  this  is  your 
press.  Ffione;  (312)  586-8800,  ext.  391. 

GOSS  HEADLINER  PRESS 
23  9/16CUTOFF,  EXCELLENT  CONDITION 
6  units  and  Goss  2:1  and  3:2  folders.  In¬ 
cludes  saddles  for  direct  printing.  Com¬ 
plete  accessories  and  spare  parts.  Box 
239,  Editor  &  Publisher. 

EXCELLENT  BUY.  3-year-old  Harris  4  unit 
V-15  with  V-25  heavy  duty  Vz  and  Va  folder. 
50hp  drive.  Complete  overhaul  October 
'76.  Contact  W.  Grote,  (216)  725-4161. 

3  UNIT  COLOR  KING,  good  condition.  See 
in  operation.  $39,50()  cash.  Easily  loaded. 
(913)  233-6777. 


WANTED  TO  BUY 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

STA-HI  251,  257  or  Cutler  Hammer  Mark 
III  Stacker.  Also  SHERIIBAN  24P  or  48P  or 
Mueller  227  inserter.  Box  2053,  Editor  & 
Publisher. 

LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 

WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 

BOX  1548,  EDITOR  &  PUBLISHER 

USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old.  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  873-3257. 

GOSS  COMMUNITY  OIL  BATH  with  SC  fol¬ 
der  unit  separate.  Box  1712,  Editor  & 
Publisher. 


MUELLER  227  inserter 
and  Mueller  231  stacker. 

Box  2251,  Editor  &  Publisher. 

MOTOR/DRIVE  UNIT  capable  of  adapting 
to  Goss  Universal  Press.  Horsepower:  50; 
Voltage:  208-220/440;  Amperes:  122/61; 
Phase;  3;  Speed:  1775rpm.  Contact 
Wayne  Gransden,  (609)  845-3300. 

OLD  FILM  NEGATIVES  for  silver  recovery. 
Paying  30{  per  pound  of  film  shipped  by 
March  31.  I  pay  all  freight.  Immediate 
payment.  Your  choice:  either  money  or 
pure  silver  bars  at  market.  Phone  or  write 
for  shipping  instructions,  or  I'll  pick  up 
within  1(X)  miles  of  Trenton,  N.J.  No  gold- 
enrod.  R.  Breitinger,  198  Oaklyn  Terrace, 
Lawrenceville,  N.J.  08648.  (609)  882- 
7%6. 


INDUSTRY  SERVICES 
_ ART  WORK _ 

(X)ES  YOU  PUBLICATION  need  occasional 
editorial  cartoons  and  art  spots?  Can't  af¬ 
ford  a  full-time  artist?  I'll  provide  24  hour 
service  (by  mail)  on  art  to  your  specifica¬ 
tions.  Experienced,  inexpensive,  conve¬ 
nient.  Try  one  FREE!  For  details,  samples 
and  prices,  write:  Bruce  Keith,  22216 
Cupertino  Rd.,  Cupertino,  Calif.  95014. 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests.  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small, 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


STICK  for  some  of  the  largest  newspapers 
in  the  United  States.  We  offer  the  highest 
type  sales  promotion  people  and  the  finest 
quality  order  in  the  newspaper  industry. 
Make  us  prove  it!  Write  Dick  Levis  or  Phil 
Pfeffer,  P&L  Promotions  Inc.,  1064  Clin¬ 
ton  Ave.,  In/ington,  N.J.  07111  or  give  usa 
call,  (201)  399-1211,  now! 


EDITORIAL  SERVICES 

$50  A  WEEK  gets  you  a  WASHINGTON 
CORRESPONDENT.  Coverage  of  YOUR 
local  stories  and  people  in  D.C.  (7(13) 
54^4167  (best  before  9:30AM  or  after 
6:30PM  EST).  Box  31,  College  Park.  Md. 
20740.  Save  this  ad. 


PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen.  Texas  78501,  (512) 
682-7011. 


PRINTING  SERVICES 

EXCELLENT,  HONEST  letterpress  printing 
service  available  at  country  prices  for  tab 
or  broadsheet  newspapers.  Mailing 
facilities.  Standard  Printing  Co.,  Celina, 
Ohio  45822.  Ph:  (419)  586-2371. 


RESEARCH  STUDIES 

DO  YOU  KNOW? 

Newspaper  audience  research  is  helping 
many  publishers  in  all  types  of  markets 

•  Increase  circulation 

•  Detennine  editorial  strengths 

•  Give  advertisers  wanted  market  data 

•  Aid  advertisers  in  media  selection 

•  Improve  newspaper's  market  position 
Do  you  know  the  cost  is  affordable?  For 
information  without  obligation  contact 

BARBOUR  &  MONROE 

Media  Research/Market  Analysis 
Orlando,  Florida  32803 
239  Pasadena  PI.  (305)  423-0509 


Help 


Wanted... 


ACADEMIC 


VISITING  ASSISTANT  or  Visiting  Associate 
Professor  of  Journalism.  This  is  an  ap¬ 
pointment  for  next  academic  year,  August 
20,  1977,  to  May  19,  1978,  teaching  writ¬ 
ing  courses,  mass  communication  and— 
perhaps— law  of  press.  Bachelors  and 
some  experience  with  print  media  re¬ 
quired,  Masters  or  PhD  preferred.  Salary 
dependent  on  experience,  $12,000 
minimum.  Application  deadline  April  1, 
1977.  Send  letters,  resumes  and  names  it 
is  permissible  to  contact  tO:  Don  H. 
Coombs,  Director,  School  of  Communica¬ 
tion,  University  of  Idaho,  Moscow,  Idaho 
83843.  The  University  of  Idaho  is  an  Equal 
Employment/Affirmative  Action  Employer. 


PHOTOJOURNALISM.  Assistant  Professor 
or  Instructor  beginning  Fall  1977.  Teach 
beginning  and  advanced  courses.  MA  or 
equivalent  professional  experience  re¬ 
quired  and  evidence  of  successful  teach¬ 
ing  in  all  photographic  phases.  PhD  and 
professional  experience  preferred.  Appli¬ 
cation  deadline  March  18.  An  Equal 
Opportunity/Affirmative  Action  Employer. 
Qualified  men  and  women  of  all  races  are 
encouraged  to  apply.  Write:  Susanne 
Shaw,  School  of  Journalism,  University  of 
Kansas,  Lawrence.  Kans.  66045. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 
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EDITOR  &  PUBLISHER  for  February  19,  1977 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


TWO  FACULTY  POSITIONS,  Penn  State, 
Fall  1977— one  possible,  one  firm.  Position 
one:  junior  level,  PhD  required.  Teach  re¬ 
porting,  Mass  Media  and  Public  Opinion, 
Mass  Media  and  Culture.  Position  two: 
junior  level,  PhD  required.  Teach  Report¬ 
ing,  Magazine  Journalism,  Mass  Media  and 
Society.  Send  credentials  by  March  15  to 
School  of  Journalism,  215  Carnegie  Build¬ 
ing,  University  Park,  Pa.  16802.  Box  B.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 


STUDENT  PUBLICATIONS  director/ 
assistant  professor  in  journalism,  a  new 
position.  Will  advise  publications  and 
teach  news  courses.  Qualifications:  Mas¬ 
ters  degree,  professional  news  experience. 
Competitive  salary.  Applications  deadline: 
March  15.  Send  letter,  resume  to  Elden 
Rawlings,  Chairman,  Journalism,  Texas 
Christian  University,  Fort  Worth,  Texas 
76129.  An  Equal  Opportunity,  Affirmative 
Action  Employer. 


ASSISTANT  PROFESSOR  editing  and  re¬ 
porting  courses.  News  experience,  back¬ 
ground  in  layout  and  design,  familiarity 
with  new  technology,  research  interest  in 
professional  journalism  desirable.  PhD 
preferred:  MA  with  significant  news  ex¬ 
perience  considered.  Equal  Opportunity/ 
Affirmative  Action  Employer.  Applications 
considered  beginning  March  15.  Send  re¬ 
sume  to  Prof.  Karin  Ohrn,  Chairperson, 
Faculty  Search  Committee,  School  of 
Journalism,  University  of  Iowa,  Iowa  City, 
Iowa  52242. 


ASSISTANT/ASSOCIATE  Journalism  Pro¬ 
fessor  to  teach  public  relations,  advertis¬ 
ing  with  qualifications  to  teach  a  wide 
range  of  other  journalism  courses.  Doctors 
degree  in  mass  communications  or  closely 
related  field  plus  teaching  and  journalism 
experience.  Administrative  experience  de¬ 
sirable.  Employment  begins  September, 
1977.  Closing  date  for  applications:  April 
15,  1977.  $14,880-$18,756  for  academic 
year  paid  in  12  monthly  payments,  de¬ 
pending  upon  professional  experience  and 
ualifications.  Affirmative  Action,  Equal 
pportunity.  Title  IX  Employer.  Apply  tO: 
Loren  Nicholson,  Acting  Head:  Journalism 
Dept.,  School  of  Communicative  Arts  and 
Humanities;  California  Polytechnic  State 
University;  San  Luis  Obispo,  Calif.  93407. 


MASS  COMMUNICATIONS  DEPARTMENT 
seeks  assistant  professor  for  magazine 
sequence  courses,  including  Magazines  in 
Society,  Magazine  Article  Writing, 
Magazine  Editing,  and  Magazine  Produc¬ 
tion.  Required  qualifications  include 
documentation  of  significant  periodical  ar¬ 
ticle  publication;  prefer  at  least  four  years 
experience  (in  periodical  editing  and  pro¬ 
duction  planning);  MA  in  Journalism- 
Magazines.  PhD  in  Mass  Communications 
completed  or  in  progress;  appropriate  uni¬ 
versity  teaching  experience,  (prefer 
minimum  three  years);  helpful  if  also  able 
to  teach  newspaper  reporting  and  editing 
and  communications  law.  Salary 
$12,500-$15,000  for  nine  months,  de¬ 
pending  on  level  of  qualifications.  Apply 
with  resume  by  March  18,  1977  to;  Chair¬ 
man,  Department  of  Mass  Communica¬ 
tions,  LET  468,  University  of  South  Flori¬ 
da,  Tampa,  Fla.  33620.  The  University  is 
an  Affirmative  Action/Equal  Opportunity 
Institution. 


STUDENT  PUBLICATIONS  DIRECTOR, 
Fall  1977,  to  supervise  publication  of  stu¬ 
dent  newspaper  and  yearbook  and  to  teach 
and  advise  journalism  students.  Masters 
Degree,  at  least  18  hours  of  full-time  col¬ 
lege  journalism,  one  year  full-time 
employment  in  professional  media.  Ex¬ 
perience  in  overseeing  student  publica¬ 
tions  desirable.  Send  resume  to  Mr. 
Donald  R.  Payton,  Director  of  Information 
and  Publications,  Southwest  Missouri 
State  University,  Springfield,  Mo.  65802. 
An  Equal  Opportunity  Employer,  M/F. 


THE  DEPARTMENT  OF  COMMUNICA¬ 
TION,  Utah  State  University,  seeks  a  full¬ 
time  faculty  member  with  a  minimum 
of  five  years  professional  experience  to 
teach  in  the  areas  of  newspaper  reporting 
and  editing  and  press  responsibility. 
Applicants  should  have  at  least  a  Masters 
Degree  in  journalism,  PhD  preferred.  Sal¬ 
ary  range:  $12,0{X)-$15.0C)0  on  9^month 
contract,  beginning  September,  1977. 
Send  resume  and  names  and  addresses  of 
at  least  three  references  to  Dr.  K.  S. 
Sitaram,  head.  Department  of  Communi¬ 
cation,  UMC  46,  Utah  State  University, 
Logan,  Utah  84322,  no  later  than  April  1, 
1977.  Utah  State  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 


ASSISTANT/ASSOCIATE  Journalism  Pro¬ 
fessor  to  teach  reporting,  editing  with 
qualifications  to  teach  a  wide  range  of 
other  journalism  courses.  [Joctors  degree 
in  mass  communications  or  closely  related 
field  plus  teaching  and  journalism  experi¬ 
ence.  Administrative  experience  and  in¬ 
terest  in  agriculture  desirable.  Employ¬ 
ment  begins  September,  1977.  Closing 
date  for  applications:  April  15,  1977. 
$14,880-$  18,756  for  academic  year  paid 
in  12  monthly  payments,  depending  upon 
professional  experience  and  qualifica¬ 
tions.  Affirmative  Action,  Equal  Opportu¬ 
nity,  Title  IX  Employer.  Apply  to;  Loren 
Nicholson,  Acting  Head;  Journalism  De¬ 
partment;  School  of  Communicative  Arts 
and  Humanities;  California  Polytechnic 
State  University;  San  Luis  Obispo,  Calif. 
93407. 


UNIVERSITY  OF  NEBRASKA/LINCOLN, 
SCHOOL  OF  JOURNALISM 
FOUR  FACULTY  POSITIONS 
Faculty  member  for  photography  one- 
academic -year-leave  replacement,  starting 
Fall,  1977.  Co-ordinator  of  photography  in 
News-Editorial.  Strong  professional  news 
experience  could  compensate  for  graduate 
degree.  Bachelors  required.  This  is  a  one- 
academic-year,  special  visiting  appoint¬ 
ment  and  will  not  lead  to  a  permanent 
tenure-leading  position. 

Faculty  member  for  combination  load  in¬ 
cluding  photography  and  at  least  one  other 
news-editorial  area— reporting,  editing, 
graphics,  etc.  This  is  a  special  appoint¬ 
ment  for  the  academic  year,  starting  Fall 
1977;  no  assurance  that  appointment  will 
lead  to  permanent,  tenure-leading  posi¬ 
tion. 

Two  faculty  positions,  basically  in  News- 
Editorial,  but  to  cover  the  following  areas: 
reporting,  editing,  graphics  (and/or  typog¬ 
raphy),  and  history  of  the  mass  media. 
Salaries  competitive.  Equal  Opportunity, 
Affirmative  Action  Employer.  Contact 
Neale  Copple,  Director,  School  of  Jour¬ 
nalism,  University  of  Nebraska-Lincoln, 
Lincoln,  Nebraska  68588. 


FOR  APPOINTMENT  at  the  tenured  pro¬ 
fessorial  level,  the  School  of  Journalism  of 
the  University  of  California,  Berkeley,  is 
seeking  a  professional  journalist  of  na¬ 
tional  distinction. 

An  applicant  should  have  at  least  10  years 
experience  in  editorial  work  on  one  of  the 
nation's  major  newspapers,  preferably 
with  experience  as  a  senior  reporter  and  as 
an  editor.  A  distinguished  record  of  na¬ 
tional  publication,  particularly  in  the  field 
of  media  criticism,  will  be  an  important 
consideration. 

The  applicant  should  have  a  record  of  ac¬ 
complishment  in  research  into  problems  in 
journalism,  and  should  be  able  to  direct 
research  projects  of  students.  Academic 
degrees  are  of  less  importance  than  pro¬ 
fessional  attainments.  Prior  teaching  ex¬ 
perience  at  the  university  level  is  desirable. 
Duties  of  this  person  will  include  teaching 
professional  reporting  and  editing  courses, 
courses  in  the  mass  media  and  society, 
and  courses  in  the  ethics  and  standards  of 
journalism,  and  conducting  and  directing 
research  into  contemporaty  problems  of 
journalism. 

Women  and  members  of  minority  ethnic 
groups,  among  others,  are  invited  to  apply. 
Applications  should  be  sent  to  the  Dean, 
School  of  Journalism,  University  of 
California,  Berkeley,  Calif.  94720.  Applica¬ 
tions  should  be  mailed  prior  to  April  1, 
1977. 


ADMINISTRATIVE 


CONTROLLER 

Executive  position  to  head  staff  of  5. 
Supervise  all  accounting  functions,  com¬ 
puterize  business  operations  on  PDP/8  and 
DEC  systems.  Prepare  profit  plan,  advise 
on  cost/income,  statistical  and  cost 
analyses;  responsible  ir  credit  and  collec¬ 
tions.  Zone  6.  Send  ume  and  salary  re¬ 
quirements  to  Box  1  /  Editor  &  Publisher. 


GENERAL  MANAGER  for  growing  weekly 
with  own  offset  press  in  New  England  re¬ 
sort  area.  Box  207,  Editor  &  Publisher. 


MANAGER  WANTED — Person  experienced 
in  all  phases  of  weekly  newspaper  opera¬ 
tions.  Management  position  open  in  the 
heart  of  Tennessee.  Send  resume  to  Osia 
Williams,  The  Dispatch,  P.O.  Box  848, 
Cookeville,  Tenn.  38501. 


NEWSPAPER 

MANAGEMENT 

PRODUCTION  MANAGER  To  $25,000 
30,0CX)  circulation  non-union  publication. 
Southeast.  Report  to  publisher.  Degree 
preferred;  must  be  good  manager  of  peo¬ 
ple,  knowledgeable  in  newspaper  systems; 
computer  operation,  cold  type,  etc. 

PROGRAMMING  SUPVR.  To  $22,000 

Large  Eastern  metro  daily.  Report  to  DP 
manager,  supervise  staff  of  7.  Experience 
with  36(1/370  1X)S;  concentrate  on  busi¬ 
ness  systems  as  opposed  to  production. 
Degree  preferred.  Must  be  astute  manager 
with  prior  experience  in  business  systems. 

DEPT.  STORE  AD  MGR.  To  $28,000 

Large  Eastern  metro  daily.  Supervise  staff 
of  3;  concentrate  on  large  department 
store  retailers  and  chain  stores.  Prior  ex¬ 
perience  in  this  market  place  with  expo¬ 
sure,  knowledge  and  how  to  utilize  re¬ 
search  data  and  market  analysis. 

NATIONAL  AD  MGR.  To  $25,000 

Large  Eastern  combination  AM/PM  daily. 
Report  to  advertising  director;  must  have 
experience  in  national  advertising  on 
medium  to  large  daily.  Degree  preferred. 

CIRC.  OPERATIONS  MGR.  To  $30,000 
Large  East  Coast  metro  daily.  Report  to 
circulation  director;  responsible  for  mail- 
room,  transportation,  distribution.  Strong 
supervisor  with  management  experience  in 
union  situation,  strong  background  in 
mailroom  operations,  knowledge  in  com¬ 
puters  and  other  electronic  systems. 

PRODUCTION  MANAGER  To  $22,000 
Medium  sized  Eastern  property.  Strong 
background  in  cold  type,  experience  with 
front  end  systems  utilizing  VOTs  and  com¬ 
puter  oriented  systems.  Prefer  individual 
who  has  gone  through  cold  type  conver¬ 
sion. 

CLASSIFIED  AD  MANAGER  To  $20,000 
Medium  sized  Southwest  daily.  Report  to 
ad  director;  opening  created  by  retire¬ 
ment.  Prefer  individual  who  has  been  in 
similar  position  with  daily  under  40,000. 

SALES  MANAGER  To  $35,0(X) 

Shopper,  Eastern  U.S.,  in  100,000  weekly 
class.  Must  have  strong  background  in 
advertising/sales  management  with  shop- 
per/pennysaver  operation. 

ADVERTISING  DIRECTOR  To  $22,000 

30,0<X)  Southeastern  daily.  Report  to  gen¬ 
eral  manager;  must  have  strong  back¬ 
ground  in  retail  advertising.  Strong 
motivator;  promotion  experience  desir¬ 
able. 

AREA  SALES  MANAGER  To  $25,000 

Large  suburban  operation.  Midwest.  Sub¬ 
urban  experience,  ability  to  select  and 
train  sales  people,  strong  retail  back¬ 
ground. 

CITY  CIRCULATION  MGR.  To  $24,000 

Large  Midwest  metro  daily.  Opening 
created  by  retirement.  Report  to  circula¬ 
tion  director.  Management  background  in 
district  manager  concept  with  exposure  in 
union  operation. 

CIRCULATION  MANAGER  To  $20,000 

40,000  Southeast  daily.  Non-union  prop¬ 
erty  utilizing  district  manager  concept. 
Need  working  manager;  above  average 
growth  potential. 

GENERAL  MANAGER  To  $35,000+ 
Large  Midwest  shopper  operation.  Report 
to  senior  vice  president  of  parent  com¬ 
pany;  act  as  chief  executive  officer  at  this 
location.  Strong  background  in  sales  and 
advertising  as  well  as  shopper  or  suburban 
operation. 

CLASSIFIED  AD  MANAGER  To  $25,000 
Large  Eastern  weekly  group.  Strong  man¬ 
agement  background  in  phone  room  oper¬ 
ation;  ability  to  train  ind  direct  telephone 
solicitors. 

For  information  on  these  and  other 
current  openings,  send  resume  to  or  call: 

PATRICK  J.  QUINN,  JK. 


OPENINGS 

EDITORIAL  MANAGEMENT 

EDITOR  To  $35,000 

Report  to  publisher  (280,000  circulation). 
Seeking  a  heavyweight.  10  years  experi¬ 
ence  as  news,  business  or  managing 
editor.  Familiarity  with  electronic  editing 
and  conversion  technicalities.  Background 
should  include  BBA  or  MBA,  aggressive  in¬ 
vestigative  reporting  and  contemporary 
features  experience. 

BUSINESS  EDITOR  To  $30,000 

Report  to  managing  editor.  Individual  who 
is  now  No.  1  or  2  in  financial  or  business 
section  of  over  200,000  metro.  Must  have 
5-plus  years  experience  supervising  busi¬ 
ness  staff  of  newspaper.  Should  have  un¬ 
dergraduate  degree  in  Business  or 
Economics,  graduate  degree  in  Business 
or  Journalism.  Want  business  specialist 
with  ambitions  to  be  managing  editor. 

MANAGING  EDITOR  To  $28,000 

Northeastern  property,  65,000  circulation. 
Report  to  executive  editor,  90%  manage¬ 
ment,  10%  writing  editorials.  Manager 
from  smaller  newspaper  or  assistant  man¬ 
aging  editor  from  larger  newspaper.  Ad¬ 
vantageous  tor  person  coming  from  com- 
peitiive  situation  with  contemporaty  soft 
features,  and  acquainted  with  the  pur¬ 
chasing  and  operation  of  electronic  editing 
equipment.  Degree  required. 

NEWS  EDITOR  To  $21,000 

75,000  circulation  Northeastern  daily. 
Night  news  editor;  supen/ise  staff  of  7  pro¬ 
fessionals.  Prefer  similar  experience  on 
smaller  newspaper.  VDTs  on-line;  equal 
emphasis  on  hard  and  soft  news. 

CITY  EDITOR  To  $18,000 

New  England  60,000  daily.  Must  have  ex¬ 
perience  on  desk  plus  electronic  editing 
conversion.  Supervise  a  dozen  profession¬ 
als.  Degree  preferred. 

MANAGING  EDITOR  To  $18,000 

Independent  Midwestern  daily  with  12,000 
circulation.  Experienced  newspaper  editor 
to  supervise  younger  non-guild  staff  and 
conduct  conversion  to  OCR/VDT. 

MANAGING  EDITOR  To  $18,000 

Mid-Atlantic  group  of  weeklies.  Editor  with 
3-plus  years  on  weeklies;  investigative  re¬ 
porting  with  a  features  flair.  Modern  plant. 
Degree  preferred. 

CITY  EDITOR  To  $17,000 

Midwestern  daily,  26.000  circulation.  Ex¬ 
perienced  city  editor  from  comparable  size 
daily.  Degree  preferred. 

MANAGING  EDITOR  To  $17,000 

Midwestern  weekly  group  seeking  editor 
with  2-plus  years  experience  with  weeklies, 
graduate  Journalism  degree  preferred. 

EDITOR  To  $15,000 

Conservative  Southern  daily,  14,0(10  circu¬ 
lation.  "Shirt-sleeve"  editor  with  balance 
of  investigative  and  features  experience. 
Some  editorial  writing. 

EDITOR  To  $15,000 

Midwestern  22,000  weekly.  Manage  7  pro¬ 
fessionals,  hard  news  and  technical  layout 
experience.  Management  experience  with 
group  of  weeklies  preferred.  Degree  re¬ 
quired. 

CITY  EDITOR  To  $13,000 

Great  Lakes  15,000  daily.  4-plus  years  ex¬ 
perience  in  editorial  management. 
Bachelors  degree,  superior  in  layout  and 
editing.  Help  define  policy  for  newsroom. 

NEWS  EDITOR  To  $13,000 

Southwestern  80,000  daily.  5-plus  years 
experience  as  editor,  experience  with  VDT 
and  all  cold  type  composing. 

EDITOR  To  $13,000 

15,000  daily  in  Southeast.  Report  to  pub¬ 
lisher.  2yearsexperienceaseditor  plus  BSJ. 

For  information  on  these  and  other 
current  openings,  send  resume  to  or  call: 

SIBYL  W.  RUFFALO 


EDITOR  &  PUBLISHER  for  February  19,  1977 


All  Positions  Fee  Paid 

GORDON  WAHLS  COMPANY 

Executive  Search  Consultants 
Post  Office  Box  30, 

610  East  Baltimore  Pike,  Media,  Pennsylvania  19063 
(215)  565-0800 
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HELP  WANTED 


ADMINISTRATIVE 


ADVERTISING  DIRECTOR  needed  to  meet 
the  challenges  in  growing  Zone  3  area.  We 
seek  an  energetic  goal-oriented  profes¬ 
sional  capable  of  filling  the  entire  advertis¬ 
ing  function  for  a  35,000  combination 
daily  in  a  vibrant  growth  market.  Position 
offers  opportunity  tor  personal  and  profes¬ 
sional  development.  Send  resume  describ¬ 
ing  yourself,  education,  experience  and 
compensation  requirements  to  Box  288, 
Editor  &  Publisher. 


GENERAL  MANAGER  needed  to  meet 
challenges  of  new  weekly  product  in  Zone 
2  resort  area.  Strong  sales  background  a 
must.  Solid  salary  commensurate  with  ex¬ 
perience,  plus  incentive  and  all  company 
benefits.  Send  resume  to  Box  327,  Editor 
&  Publisher. 


ADVERTISING  COPYWRITER 


SALES/PRESENTATION  WRITER 

Can  you  put  words  to  work  for  you?  Can  you 
plan  and  execute  solid  advertising  sales 
presentations?  Then  here’s  an  opportunity 
to  join  one  of  the  nation's  most  highly  re¬ 
spected  newspaper  combinations  in  one  of 
its  fastest  growing  markets. 

Ideal  candidate  for  this  new  position  has  a 
good  generalist  background,  a  knowledge 
of  newspapers,  a  flair  for  writing  and  for 
conceiving  graphics,  a  sense  of  salesman¬ 
ship  and  the  ability  to  translate  research 
into  meaningful  audio/visual  sales  presen¬ 
tations  that  communicate  the  vitality  of 
our  superior  product  to  our  advertisers. 
We  offer  a  salary  in  the  midteens,  good 
company  benefits  and  great  working  con¬ 
ditions  in  our  new  building.  If  you  think  you 
can  step  in  and  keep  step  with  the 
dynamics  of  our  marketing  mix,  send  re¬ 
sume,  copy  sample  and  salary  history  and 
requirements  in  confidence  to: 

Personnel  Department 

Tampa  Tribune-Times 
P.O.  Box  191 
Tampa,  Fla.  33601 


ART  PRODUCTION 


GRAPHIC  ARTS 

Experienced  department  store  ad  manager 
or  with  ad  agency  for  newspaper  advertis¬ 
ing.  Repro  camera  and  art  background. 
Some  sales  desirable.  Extensive  travel 
Midwest  eastward.  Residence  (Area  4,  5,  6 
preferred)  near  major  air  sen/ice  facility  or 
willing  to  relocate.  Excellent  compensation 
and  benefits  with  licensors  of  Fluoro¬ 
graphic  process  used  for  newspaper  ad  re¬ 
production.  Please  submit  resume  and 
salary  histo^  to  Fluorographic  Services 
Inc.,  622  Olive  St.,  Santa  Barbara,  Calif. 
93101. 


CIRCULATION 


CIRCULATION  DIRECTOR 

needed  to  meet  the  challengess  in  growing 
Zone  4  area.  We  need  an  energetic,  goal- 
oriented  person  who  can  conceive,  plan, 
organize,  implement  and  manage  effective 
promotion,  sales,  service  and  collection 
programs.  Individual  must  be  very  strong 
in  human  relations  and  be  able  to  provide 
quality  leadership  in  circulation  staff  in 
medium  size  daily.  Position  offers  oppor¬ 
tunity  for  personal  and  professional  de¬ 
velopment,  achievement-oriented  pay  and 
excellent  fringe  benefits.  If  you  want  to 
learn  more  about  this  challenging  and  re¬ 
warding  opportunity,  send  resume  describ¬ 
ing  yourself,  education  and  experience  to 
Box  121,  Editor  &  Publisher. 


DIRECTOR  POSITION  in  Philadelphia  area. 
Successful  weekly  chain,  heavy  in  volun¬ 
tary  pay/carrier  networks,  has  immediate 
circulation  director  opening.  We  require 
individual  with  intellect  and  skill  to  fully 
direct  total  circulation  operation.  Experi¬ 
enced  in  voluntary  pay  preferred.  Salary 
commensurate  with  background.  Attrac¬ 
tive  bonus.  Box  250,  Editor  &  Publisher. 

CIRCULATION  MANAGER 

needed  for  fast-growing  30,0(X)  circulation 
newspaper.  No.  1  or  No.  2  circulation  per¬ 
son  witn  strong  credentials  will  be  consi¬ 
dered.  Must  be  experienced  in  twice- 
weekly  and  daily  operation.  Position  open 
in  Zone  6.  Excellent  pay,  benefits.  Send 
resume  to  Box  263,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  for  small  bi¬ 
weekly  newspaper  and  3rd  class  publica¬ 
tion  located  in  a  growing  community  near 
Rochester,  N.Y.  Strong  in  promotion,  or¬ 
ganization.  Send  resume  and  salaiy  re¬ 
quirements  to  Box  156,  Editor  &  Publisher 


Distribution 
n  Manager— 

To  establish  statewide  carrier- 
type  operation  for  the  distribu¬ 
tion  of  advertising  materials, 
magazines,  books,  catalogs,  and 
other  home  delivery  products. 
Chart  area  No.  one.  Previous  ex¬ 
perience  desirable.  Respon¬ 
sibilities  include  recruiting  and 
training  a  staff,  establishing 
routes  and  developing  new  ac¬ 
counts  beyond  a  guaranteed 
base  volume.  Send  complete  re¬ 
sume  including  salary  history  to: 

BOX  336. 

Editor  &  Fhjblisher 

An  Equal  Opporturnty  Employer  M  F 


AS  CIRCUUTION  MANAGER,  the  growth 
potential  of  our  6  Zone  5  weeklies  offers  a 
true  challenge  to  the  ambitious  individual. 
Besides  the  excellent  fringe  benefit  pro¬ 
gram,  this  interesting  position  involves  an 
endless  variety  of  options  in  the  areas  of 
creative  problem  solving  and  planning 
successful  carrier  campaigns.  If  you  are  a 
success  oriented  person,  perhaps  a  dis¬ 
trict  manager  who  would  like  to  move  up, 
apply  your  experience  to  our  expanding 
suburban  market.  Send  your  resume  to 
Box  261,  Editor  &  Publisher. 


CIRCULATION  MANAGER  ready  to  put 
ideas  and  experience  to  work,  promoting 
home  delivery.  7-day  morning  in  Zone  3. 
Good  opportunity  for  person  who  can  plan, 

fauge  and  promote.  Send  resume  to  Box 
23,  Editor  &  Publisher. 


DISTRICT  MANAGER  for  Zone  6  daily  and 
Sunday.  Opportunity  for  rapid  advance¬ 
ment  to  supervisory  position.  Must  be  an 
aggressive  self-starter.  College  degree  re¬ 
quired.  Send  resume  to  Box  306,  Editor  & 
Publisher. 


CIRCULATION  CONSULTANTS 


PROFESSIONAL  SUBSCRIPTION  building 
firm  for  Northwest  trade  publication.  Call 
Don  at  (206)  622-7053  or  write  Box  9271, 
Seattle,  Wash.  98109. 


CLASSIFIED  ADVERTISING 


EXPERIENCED  CLASSIFIED  salesperson 
(2->  years).  Building  classified  section. 
Growing,  1(X),000  circulation.  Must  be  ag¬ 
gressive.  Excellent  fringes,  including  profit 
sharing.  Sun  belt.  Send  resume,  including 
earnings,  references.  Personnel,  Al¬ 
buquerque  News,  Box  25526,  Albuquer¬ 
que,  N.M.  87125. 


EXPERIENCED  CLASSIFIED  Ad  Manager 
position  open  now  on  one  of  New  Eng¬ 
land's  leading  7-day  newspapers.  Proven 
track  record  needed  to  join  aggressive 
sales  team.  Job  is  challenging,  demanding 
and  rewarding.  Top  benefits.  Salary  com¬ 
mensurate  with  experience.  Submit  com¬ 
plete  resume  including  salary  require¬ 
ments  to  Advertising  Director,  The  Bur¬ 
lington  Free  Press,  P  0.  Box  10,  Burling¬ 
ton,  Vt.  05401. 


ARE  YOU  the  No.  2  person  in  Classified 
with  a  road  block  keeping  you  from  getting 
ahead?  This  may  be  the  opportunity  you’ve 
been  looking  for.  Our  50,000  daily  in  a 
competitive  Zone  2  market  offers  the  clas¬ 
sified  advertising  manager's  position  for 
someone  who  has  classified  experience,  is 
sales/promotional  minded,  and  who  wants 
to  get  as  far  in  the  newspaper  advertising 
business  as  his/her  talents  will  allow.  Send 
resume  and  salary  requirements  to  Box 
244,  Editor  &  Publisher. 


HELP  WANTED 


DISPLAY  ADVERTISING 


JOIN  FORCES  WITH  Illinois'  fastest  growing 
weekly  newspaper.  5000  paid  circulation 
in  just  16  months.  We  want  a  self-starting 
ad  manager  who  wants  a  good  place  to 
grow.  $200  million  market  in  rural  setting. 
Area  5.  Send  resume  and  salary  require¬ 
ments  to  Box  290,  Editor  &  Publisher. 


ADVERTISING  MANAGER 

The  Edwardsville  (III.)  Intelligencer,  an 
8000  PM  daily,  is  seeking  an  advertising 
manager  who  must  be  able  to  successfully 
direct  staff  in  this  competitive  market.  The 
ideal  person  should  possess  strong  sales 
skills,  leadership  ability  and  previous  ad¬ 
vertising  management  experience. 
Starting  salary  commensurate  with  your 
background.  Good  income  growth  poten¬ 
tial.  Send  complete  resume  with  salary  his¬ 
tory  and  requirements  to  Keith  L.  Stewart, 
Lindsay-Schaub  Newspapers,  P.O.  Box 
789,  Decatur,  III.  62525. 


RETAIL  ADVERTISING  SALESPERSON 
The  Desert  Sun  in  Palm  Springs  is  looking 
for  an  experienced  retail  advertising  repre¬ 
sentative.  Potential  unlimited  for  right 
person.  This  is  an  exciting,  fast-growing 
newspaper.  Excellent  salary  and  benefits. 
Reply  to  Bud  Nagel,  The  Desert  Sun,  615 
S.  Palm  Canyon  Dr.,  Palm  Springs,  Calif. 
92262.  (714)  325-8666. 


EXPERIENCED  SALES  LEADER  sought  for 
15M  Midsouth  daily.  Personality  and  abil¬ 
ity  to  organize  and  motivate,  and  chain  ex¬ 
perience  are  “musts.”  Quality  family  living 
in  area  with  top  educational  facilities  and 
plenty  of  outdoor  recreational  opportuni¬ 
ties.  A  challenging  position  for  top  person 
in  a  rapid  growth  area.  Box  258,  Editor  & 
Publisher. 


DO  YOU  HAVE  interest  and  experience  in 
advertising  sales?  Am  starting  a  sports- 
oriented  paper.  Need  goal-oriented  per¬ 
sons  for  sales  management.  Zone  5.  Mar¬ 
ket  area  is  growing.  Selection  of  personnel 
is  open.  Investor  encouraged.  Box  295, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  for  large  alter¬ 
native  weekly  newspaper.  Must  be  familiar 
with  this  type  of  media.  Salary  negotiable. 
Investment  opportunity.  Send  resume  to 
Eason  Publications  Inc.,  1289  Beech  Val¬ 
ley  Rd.  N.E.,  Atlanta,  Ga.  30306. 


NATIONAL  ADVERTISING 
SALES  PRO 

Someone  selling  national  or  agency  stereo, 
liquor,  cigarette,  travel  or  other  accounts 
to  take  the  ball  and  run  with  it.  Handle 
existing  accounts  and  break  new  ground. 
Grow  with  us.  $15K  at  least  to  start,  de¬ 
pending  on  qualifications.  Call  (617)  536- 
5390,  or  send  resume  including  salary  his¬ 
tory  tO;  Howard  W.  Walk,  General  Manger, 
The  Boston  Phoenix,  107  Massachusettes 
Ave.,  Boston,  Mass.  02115. 


PERSON  WITH  VISION  for  advertising 
manager  of  2  golf  publications  with  unlim¬ 
ited  potential.  One  weekly  state  tabloid 
newspaper  and  one  national  magazine, 
both  published  in  Winter  Haven,  Fla.  Must 
be  strong  on  advertising  layout,  have  na¬ 
tional  sales  knowledge  and  be  willing  to 
work  hard  at  local  level.  Our  publications 
have  the  image  and  credibility;  you  must 
have  the  sales  know  how.  Stock  ownership 
possible.  Call  Charles  Stine,  Florida 
Golfweek,  (813)  294-5511. 


ONE  OF  SOUTH  FLORIDA’S  largest  weekly 
newspaper  chains  is  looking  (or  an  aggres¬ 
sive  account  executive  in  retail  display 
sales.  Base  salary  plus  commissions  will 
produce  earnings  between  $12,0(X)  and 
$15,000  in  the  first  year.  Contact  Vivian 
Schultz,  Advertising  Director,  The  Naples 
Star,  848  7th  Ave.,  N.  Naples,  Fla.  33948 
or  call  (813)  262-7601. 


BUSINESS  MANAGER 
AD  DIRECTOR 

Zone  5— Six  day  daily  seeking  an  experi¬ 
enced  advertising  director  who  wants  to 
move  up.  Must  train  a  young  staff  as  well 
as  be  able  to  conduct  demographic  studies 
and  the  development  of  sales  presenta¬ 
tions.  If  you're  ready  to  move  up  in  respect 
to  a  challenging  position  in  top  manage¬ 
ment,  send  complete  resume  and  salary 
requirements  to  Box  308,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


SENIOR 

WRITER 

Prestigious  national  magazine  in¬ 
vites  applications  from  business 
editors  and  writers  who  think  they 
have  the  potential  to  outgrow 
newspaper  work.  Demanding  job 
on  large  staff  requires  a  flair  for 
comprehending,  dumbing  down, 
and  personalizing  complex  finan¬ 
cial  and  economic  topics.  Starting 
salary  in  the  20s  with  best  fringes 
and  room  to  grow.  New  York  City 
suburb.  No  resume;  sell  wurself 
in  a  1-page  letter.  Box  333,  Editor 
&  Publisher. 


EDITOR  for  strong  Connecticut  weekly. 
Duties  include  town  hall  coverage,  edito¬ 
rials  and  directing  staff  of  4.  Please  write 
Publisher,  The  Trumbull  Times,  Trumbull, 
Conn.  06611. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box,  1316,  Editor  &  Publisher. 


EDITOR,  shirtsleeves  worker,  to  direct 
managing  editor  and  staff  of  Carolina  dai¬ 
ly.  T raditional  conservative  with  GOP  bent. 
Box  206,  Editor  &  Publisher. 


LIFESTYLE  LAYOUT 
AND  COPY  EDITOR 

Exciting  lifestyle  section  is  looking  for  an 
outstariding  desk  person  who  knows  how 
to  design  pages,  utilize  pictures,  write 
snappy  heads  and  edit  stories.  VDT  experi¬ 
ence  preferred  but  not  essential.  Send 
samples  of  work  and  resume  to  Box  212, 
Editor  &  Publisher. 


CITY  EDITOR  experienced  in  directing 
staff  in  editing,  photos  and  layout.  35,000 
afternoon  daily.  Zone  1.  Salary  minimum 
$15,000.  Send  resume  to  Box  232,  Editor 
&  Publisher. 


HARD-HITTING,  fast-moving  all  local  tri¬ 
weekly  needs  2  reporters  for  expansion  of 
newsroom.  Must  be  familiar  with  a  camera. 
Phone  (615)  528-5405,  Cookeville,  Tenn. 
Ask  for  Mrs.  Williams. 


FINANCIAL  EDITOR— Well-known  Chicago 
business  publisher  seeks  experienced 
financial  writer/editor  to  supenrise  finan¬ 
cial-investment  newsletter.  Send  full  facts 
on  background  plus  samples  of  writing.  A 
splendid  opportunity  for  right  individual. 
Box  202,  Editor  &  Publisher. 


GENERAL  REPORTER  needed  by  24,000 
weekly.  Must  have  experience  in  govern¬ 
ment,  features,  layout.  Send  resume  and 
salary  range:  Suburban  News,  4461 
Richfield  Rd.,  Flint,  Mich.  48506. 


SUNDAY  EDITOR 

Unusual  opportunity  awaits  an  editor  qual¬ 
ified  to  take  charge  of  an  excellent  on¬ 
going  Sunday  product  in  a  medium  size 
Zone  2  market.  Editor  must  be  experi¬ 
enced  in  all  facets  of  Sunday  news|»per 
operation  and  able  to  deal  with  people  and 
maintain  established  editorial  quality  and 
integrity.  Send  full  resume  to  Box  242, 
Editor  &  Publisher. 


EDITOR  to  take  charge  of  new  Sunday  Ac¬ 
cent  type  section.  Must  be  an  idea  person 
with  good  layout  and  copy  editing  ability. 
Must  develop  stable  of  freelance  con¬ 
tributors  and  provide  ideas  for  staff  mate¬ 
rial.  Coastal  city  Zone  4  AM.  Box  265, 
Editor  &  Publisher. 


AN  OUTSTANDING  OPPORTUNITY! 
Tazewell  Publishing  Company  is  looking  for 
a  take-charge  editor  to  be  responsible  for 
the  total  news  and  editorial  content  of 
TPc's  6  award-winning  weekly  and  twice- 
weekly  suburban  newspapers  in  Peoria 
(III.)  metropolitan  market. 

We  have  great  employees,  a  full  range 
fringe  benefit  program  and  will  offer  a  sal¬ 
ary  commensurate  with  experience  and 
ability. 

Please  send  complete  resume  to  Tom  D. 
Jones,  Publisher,  Tazewell  Publishing  Co., 
100  Detroit  Ave.,  Morton,  III.  61550. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MISCELLANEOUS 


NEW  SAN  FRANCISCO-BASED  magazine 
publishing  commentary  on  current  politi¬ 
cal  events  for  nationwide  liberal  audience 
seeks  journalist  with  experience  and 
sophisticated  knowledge  of  politics  and 
ideologies  to  write  and  edit  articles.  Send 
resume  and  examples  of  work.  Box  210, 
Editor  &  Publisher. 


MANAGER-EDITOR  for  growing,  prize¬ 
winning  5500  circulation  semi-weekly  in 
sunny  Southwest.  We  need  first-rate 
newsperson  with  solid  management  ex¬ 
perience.  Must  understand  ALL  facets  of 
business  to  supen/ise  10-person  staff.  In¬ 
terest  in  community  affairs  and  profit- 
oriented.  Spanish  helpful.  Healthful  com¬ 
munity,  pleasant  climate,  45  minutes  from 
attractive  city.  Salary  plus  incentive 
bonus.  Complete  employment  and  earn¬ 
ings  history,  along  with  references  and 
salary  requirements  to  Box  205,  Editor  & 
Publisher. 


NEWS  EDITOR:  35,000  AM  wants  dynamic 
person  consistent  with  snappy  layouts, 
crisp  editing,  headlines,  sense  of  organi¬ 
zation  and  discipline.  Direct  4-person 
desk,  coordinate  wire/local  news  selection, 
display  photo  use.  Bad  hours,  demanding 
managing  editor,  aggressive  newspaper. 
Send  resume,  pay  expected,  references  to 
Charles  M.  Anderson,  Managing  Editor, 
Star-tlews  Newspapers,  Box  840,  Wil- 
mingtjn,  N.C.  28401. 


MIDWEST  CATHOLIC  WEEKLY  newspaper 
needs  versatile  reporter-copy  editor.  Box 
255.  Editor  &  Publisher. 


SCIENCE 

WRITER/EDITOR 


General  Motors  Research  Labo¬ 
ratories  has  need  for  a  science 
writer/editor-preferably  with  an 
MS  in  science  writing  or  a  tech¬ 
nical  degree-who  can  translate 
research  achievements  of  PhD's 
into  lively  articles,  news  releases, 
speeches,  and  internal  reports.  Ex¬ 
perience  in  writing  on  technical 
topics  is  essential. 


If  this  position  interests  you,  please 
foiwaid  youi  lesume  and  wiitinq 
samples  to: 


L.  R.  Buzan,  Head 
Technical  Information  Department 
General  Motors  Research 
Laboratories 
Warren,  Michigan  48090 


An  Equal 

Opportunity  Employer 


FINANCIAL  EDITOR— Well-known  Chicago 
business  publisher  seeks  experienced 
financial  writer/editor  to  supen/ise  finan¬ 
cial-investment  newsletter.  Send  full  facts 
on  background  plus  samples  of  writing.  Is 
splendid  opportunity  for  right  individual. 
Box  202,  Editor  &  Publisher. 


NEWS  EXECUTIVE 

Competitive  35,000  -  PM  in  metro  market 
seeks  news  editor  to  plan  and  coordinate 
daily  and  weekend  coverage,  process  copy, 
oversee  news/sports  page  layout  and  pro¬ 
duction,  and  assist  in  editorial  writing. 
Salary  in  $19,000  range.  Send  resume  and 
salary  history  and  requirements  to  Box 
123,  Editor  &  Publisher. 


NO.  2  SPOT  OPEN  in  newsroom  of  over- 
25.000  6-day  AM.  Zone  2.  Must  be  able  to 
direct  staff  in  developing  strong  local  news 
reports,  write  crisp  heads,  do  layouts, 
coordinate  photo  coverage.  VDT  experi¬ 
ence  helpful.  Box  331,  Editor  &  Publisher. 


MANAGING  EDITOR  needed  for  9500  cir¬ 
culation  six-day  prize-winning  newspaper 
part  of  outstanding  small  group.  The  Can¬ 
ton  Daily  Ledger  is  a  community-conscious 
paper  that  recently  won  the  Inland  Daily 
Press  Association  s  Community  Service 
Award.  We  want  an  experienced  editorwith 
a  flair  for  photo-conscious  layouts  and 
tight  copy-editing  skills.  Outstanding  staff 
of  seven  includes  five  journalism  school 
graduates  with  plenty  of  experience.  This 
IS  a  terrific  opportunity  for  someone  who 
wants  to  join  a  highly  professional  organi¬ 
zation  that  prides  itself  on  its  news  pro¬ 
duct.  Fringe  benefits  include  complete  in¬ 
surance  program,  employee  savings  and 
profit  sharing  and  a  prescription  card  plan. 
Write  Tom  Wood,  General  Manager,  Can¬ 
ton  Daily  Ledger,  Canton,  Illinois  61520 
with  full  resume  and  references. 


COPY  EDITOR 

Good,  sound  copy  editor  with  2  to  5  years 
experience  on  small  or  large  daily.  Must 
have  Journalism  Degree  and  desire  to  de¬ 
velop  into  copy  chief.  Computer  terminal 
experience  desirable.  State  minimum 
starting  salary.  Send  resume,  references 
to  Bert  Wise,  San  Antonio  News,  P.  0.  Box 
2171,  San  Antonio,  Texas  78297. 


WIRE  EDITOR/COPY  EDITOR  for  two  well- 
edited  small  dailies  published  in  com¬ 
mon  plant.  We  seek  dynamic  individu¬ 
al  who  can  produce  attractive  layouts, 
write  crisp  heads,  make  sound  decisions 
on  joint  stories,  work  with  editors  of  each 
daily  to  develop  story  ideas,  supervise 
editorial  composing  room.  Must  have  good 
editing  and  organizational  skills.  Knowl¬ 
edge  of  electonic  editing  helpful.  We 
want  someone  wno  craves  responsibility. 
Write  John  Peirce,  Kendallville  (Ind.) 
News-Sun,  46755;  or  Jim  Kroemer,  Au¬ 
burn  (Ind.)  Evening  Star  46706.  Profit 
sharing,  good  benefits,  chance  to  ad¬ 
vance. 


MAKE-UP  EDITOR 

We  want  someone  capable  of  redesigning 
our  newspapers  so  they’ll  be  the  brightest, 
most  attractive,  most  readable  in  the  na¬ 
tion.  We’re  an  80,000  morning-evening- 
Sunday  combination  in  Zone  6  that  is  seek¬ 
ing  an  exceptional  talent.  Tell  us  about 
your  philosophy  of  newspaper  make-up, 
send  comprehensive  samples  of  your  work, 
and  outline  your  experience  and  earnings. 
Box  322,  Editor  &  Publisher. 


SPORTS  DESK.  We  want:  Metropolitan  ex¬ 
perience,  editing  and  layout  skills,  matur¬ 
ity,  ideas  and  the  willingness  to  work.  We 
are  offering:  $370  a  week,  good  fringes,  a 
congenial  atmosphere — and  a  lot  of  hard 
work.  Large  Zone  2  metro  in  major  lake 
city.  Inquiries  confidential.  Box  303, 
Editor  &  Publisher. 


MANAGING  EDITOR — Medium  size  Zone  2 
quality  daily.  Two  years  experience  as  city 
editor  or  managing  editor  of  small  or 
medium  size  newspaper  mandatory.  Salary 
$20,(X)0.  Send  copy  of  your  present  news¬ 
paper.  Write  Box  332,  Editor  &  Publisher. 


OHIO  DAILY  seeks  copy  editor.  Full  range 
of  editing,  headlines,  layout.  Experience 
preferred,  either  on  desk  or  as  reporter. 
Send  resume,  salary  requirements.  Box 
315,  Editor  &  Publisner. 


GOT  WHAT  IT  TAKES  to  manage  a  medium 
sized  AM  daily’s  newsroom,  produce  a 
I  stand-out  local  news  product?  Zone  2. 
Write  Box  325,  Editor  &  Publisher. 

I 


EDITOR  who  can  do  it  all  for  aggressive 
Deep  South  weekly.  $200  base.  Box  307, 
Editor  &  Publisher. 


REPORTER 

35,000  Midwestern  PM  and  Sunday  in 
highly  competitive  metro  area  seeks  be¬ 
ginner  with  promise  or  reporter  with  smal¬ 
ler  paper  who  wants  to  move  up.  Will  have 
wide  ranging  reporting  assignments  as 
part  of  3-person  bureau  staff.  Excellent 
opportunity  for  advancement.  Send  letter, 
resume  and  references.  No  clips.  Box  311, 
Editor  &  Publisher. 


REPORTER— Experienced  reporters  who 
can  write  clear,  crisp  copy  are  needed  to 
replenish  our  bright  young  staff  on  a  qual¬ 
ity  medium  sized  morning  and  Sunday 
newspaper  in  Zone  2.  We’ll  challenge  you 
to  excel  and  we'll  compensate  you  well. 
Send  full  resume  to  Box  314,  Editor  & 
Publisher. 


LARGE  SOUTH  FLORIDA  WEEKLY  seeks 
aggressive  reporter  with  record  of  excel¬ 
lence.  Must  be  able  to  do  feature  work  as 
well  as  beat  coverage.  Basic  photo  experi¬ 
ence  also  a  prerequisite.  Competitive 
wages  and  benefits  offered.  Contact  Louis 
Chestnut,  Managing  Editor,  The  Naples 
Star,  848  7th  Ave.,  N.  Naples.  Fla.  33940 
or  call  (813)  262-7601. 


COPY  EDITOR 

Have  you  ever  envisioned  the  challenge  of 
copy  editing  editorials  and  other  in¬ 
department  material  produced  by  a  staff 
of  6  editorial  writers? 

Strong  editing  skills  and  the  ability  to  work 
quickly  and  accurately  under  an  editorial 
page  editor  are  the  essential  requirements 
of  this  position. 

In  return  we  offer  salary  commensurate 
with  experience  and  excellent  benefits.  If 
you  feel  you’re  interested  or  would  like  ad¬ 
ditional  information,  write  me  and  include 
a  resume  and  salary  history.  Keith  L. 
Stewart,  Lindsay-SchaubNewspapers,  P.O. 
Box  789,  Decatur,  III.  62525. 


REWRITE— National  Catholic  publication 
seeks  top-notch  rewrite  person  with  5 
years  desk  experience  and  special  knack 
for  telephone  interviewing.  Send  resume 
with  full  work  and  character  references  to 
Editor,  Columbia,  P.  0.  Box  1670,  New  Ha¬ 
ven,  (ionn.  06507. 


METRO  DAILY  in  Sun  Belt  by  the  sea 
needs  experienced  reporter  who  can  write 
news  and  features  with  equal  ease  and  in 
free  moments  touch  up  copy  of  promising 
youngsters.  95,000+  PM  in  Zone  3.  Send 
clips  and  resume  to  Box  317,  Editor  & 
Publisher. 


FREELANCE 


OPPORTUNITY  KNOCKS  TWICE  A 
MONTH.  “Freelancer’s  Newletter"  Exclu¬ 
sive  job  listings,  markets,  news.  6  issues 
$5.  1  year  (22  issues)  $20.  Satisfaction 
guaranteed.  Dept.  EP,  P.O.  Box  128, 
Rhinebeck,  N.Y.  12572. 


FLORIDA  MAGAZINE 
We  are  recruiting  a  staff  for  a  first-class 
specialized  golf  and  tennis  magazine  cov¬ 
ering  state  of  Florida.  We  need  experi¬ 
enced  people  for  editing,  advertising,  cir¬ 
culation,  photography,  art,  promotion  and 
management.  Excellent  opportunity  for 
the  right  people.  Contact  Jack  Sneiderman 
or  Neal  Barwick,  ProMedia  Associates, 
3840  Inverrary  Blvd.,  Lauderhill,  Fla. 
33319.  Phone  (305)  733-8550. 


PHOTOJOURNAUSM 


COMPETITION  CONSCIOUS  19,000  offset 
PM  daily  in  stimulating  Midwestern  univer¬ 
sity  community  wants  an  imaginative  and 
aggressive  photojournalist.  Picture- 
oriented  paper  needs  someone  who  can 
handle  wide  range  of  black  and  white  and 
color  assignments.  Experience  preferred. 
Send  no  portfolios  or  clips  which  must  be 
returned.  Give  references  in  first  letter. 
Box  313,  Editor  &  Publisher. 


PRODUCTION 


EXECUTIVE  FOREMAN  for  30,000  daily. 
Area  2.  Experienced  in  cold  type,  VDT  op¬ 
erations,  methods  and  systems.  Labor  re¬ 
lations.  Complete  details  to  Box  266, 
Editor  &  Publisher. 


LINOTYPE  MACHINIST.  Phone  collect  to 
(517)  7M-0576  or  write  Lloyd  Foust,  P.  0. 
Box  509,  Jackson,  Mich.  49204. 


PROMOTION 


WE  ARE  LOOKING  for  a  person  experi¬ 
enced  in  art/layout,  capable  of  creating 
and  implementing  promotion  for  all  ap¬ 
propriate  departments  of  a  newspaper, 
and  who  has  working  knowledge  of 
Market/Research  in  developing  strong 
sales  promotional  materials.  Located  Zone 
9.  Please  send  detailed  resume  and  salary 
history.  Box  305,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBUC  RELATIONS 


COMMUNICATIONS 

INTERNAL  COMMUNICATIONS 
ASSISTANT 

The  Trane  Company,  a  Fortune  500  corporation  with  opera¬ 
tions  world  wide  has  an  opening  for  a  professional  Internal 
Communications  Assistant. 

The  position  requires  a  minimum  of  a  BA/BS  in  journalism  or 
communications  with  2  to  3  years  experience  to  include 
demonstrated  news  and  feature  writing  ability  and  working 
knowledge  of  publication  production  and  photography. 

Responsibilities  will  include  providing  content  for  company 
internal  publications,  execution  of  employee-oriented  moti¬ 
vation  programs,  and  other  related  company  employee 
communications  activities. 

Will  be  located  in  La  Crosse,  an  attractive  medium  sized 
southwestern  Wisconsin  city  with  some  travel  to  U.S.  branch 
plant  locations.  Reply  in  confidence  to: 

William  G.  Marshall 
THE  TRANE  COMPANY 
La  Crosse,  Wisconsin  54601 


An  Equal  Opportunity 
Affirmative  Action 
Employer  M/F 
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HELP  WANTED 


NATIONAL  ACCOUNTS  SALESMAN 
We  are  looking  for  a  successful  salesman 
who  is  currently  calling  on  national  and 
regional  retail  mass  merchandisers  and 
understands  their  print  advertising  re¬ 
quirements.  We  are  a  well  known  firm  that 
prints  newspaper  advertising  inserts  and 
mailers  on  newsprint. 

You  must  be  able  to  sell  at  the  executive 
level  to  national  and  regional  retail  firms. 
You  will  be  the  key  salesman.  You  will  de¬ 
velop  new  business  and  be  assigned  exist¬ 
ing  accounts.  You  will  be  aided  by  the  Vice 
President  of  Marketing  and  an  aggressive 
advertising  program.  You  will  have  strong 
support  advantages  that  cause  customers 
to  stay  with  us.  making  your  life  easier 
once  the  sale  is  made. 

Excellent  compensation  plan  and  fringe 
benefits,  plus  car  and  expenses.  Send  re¬ 
sume  to: 

Jim  Pentecost 
Printco,  Inc. 

109  N.  Lafayette 
Greenville,  Michi^n  48838 


SYNDICATED  SALES 


SYNDICATION  EXECUTIVE 

The  New  York  Times  Syndication  Sales 
Corporation  is  seeking  a  top  sales  execu¬ 
tive.  Preference  will  be  given  to  a  person 
highly  regarded  by  editors  of  major  market 
newspapers  with  an  excellent,  well 
documented  track  record.  Ideal  candidate 
would  have  a  news  background.  Extensive 
travel  required.  Could  be  based  anywhere 
in  U.S.,  but  preferably  West  or  Midwest. 
Excellent  compensation  and  opportunity 
for  advancement  for  the  right  person. 
Telephone  or  write  in  confidence  to  J.  Wil¬ 
lard  Colston,  Executive  V-P  and  Editorial  Di¬ 
rector.  New  York  Times  Syndication  Sales 
Corporation,  380  Madison  Ave.,  New  York, 
New  York  10017.  Telephone  (212)  556- 
1114. 


TECHNICAL  REPS 


GRAPHIC  ARTS 

Experienced  department  store  ad  manager 
or  with  ad  agency  for  newspaper  advertis¬ 
ing.  Repro  camera  and  art  background. 
Some  sales  desirable.  Extensive  travel 
Midwest  eastward.  Residence  (Area  4,  5,  6 
preferred)  near  major  air  service  facility  or 
willing  to  relocate.  Excellent  compensation 
and  benefits  with  licensors  of  Fluorograph¬ 
ic  process  used  for  newspaper  ad  repro¬ 
duction.  Please  submit  resume  and  salary 
history  to  Fluorographic  Sen/ices  Inc.,  622 
Olive  St.,  Santa  Barbara.  Calif.  93101. 


WL  GET  PEOPLE  MOVING! 

M.W  writes.  “Success  through  E&P 
Classified!  In  2  days  I  leave  to  become 
city  reporter  for  an  8000  circulation 
Florida  daily,  the  editor  having  seen 
my  ad  in  E&P." 

An  addendum  to  a  "People  in  the 
News"  release  to  our  editor:  "Inciden¬ 
tally.  I  found  the  job  through  a  clas¬ 
sified  ad  I  ran  in  E&P  for  2  weeks! 
Congratulations  on  having  one  of  the 
best  and  far-reaching  employment¬ 
seeking  services  in  the  U.S.!"  S.G. 
"Response  to  the  ad  is  good,  and  am 
quite  pleased  with  the  quality  of  the 
potential  employment  possibilities 
that  have  surfaced.  You  are  obviously 
well-read.”  C.L. 

And  a  big  “THANK  YOU!”  from  E&P 
Classifieds  to  each  of  the  above  for 
telling  us  of  their  success! 

The  next  move  is  up  to  you.  If  you've 
got  what  it  takes  (ability  and  initiative, 
mainly) — we’ve  got  what  it  takes  (the 
largest  newspaper  audience  in  the 
world)!  So  get  moving  and  send  us 
your  Positions  Wanted  classified  ad 
today! 

E&P  CLASSIFIEDS 

We  produce  jobs  for  newspaper  people 


Positions  Wanted  •  •  • 


ACADEMIC 


VETERAN  NEWSMAN.  Reporting,  editing, 
makeup— the  gamut.  BS,  MA,  teaching 
experience,  including  journalism  col¬ 
legiate  level.  Wish  to  give  up  $19.(XX)-a- 
year  major-daily  post  to  work  with  and 
teach  young  peof^e.  Salary  secondary  to 
university  of  college  intellectual  atmos¬ 
phere.  Box  245,  Editor  &  Publisher. 


ADMINISTRATIVE 


EAGER,  EXPERIENCED  and  SEASONED 
general  manager,  ad  manager,  newsman, 
editor,  photographer;  10  years  in  news¬ 
paper.  Searching  for  permanent  career 
opportunity  in  any  one  or  all  capacities.  I 
want  to  be  involved  in  a  growing  organiza¬ 
tion.  Anxious  for  hard  work.  Will  relocate. 
C.  David  Litzenburg,  83  Oak  Manor  Dr., 
Waldorf,  Md.  20601.  Inquiries  answered 
promptly. 


OPERATIONS  OR  PRODUCTION  Manage¬ 
ment.  34-year-old  professional  with  12 
years  proven  record  in  improving  effi¬ 
ciency  and  profits  thru  systems  design.  In¬ 
cluding  plant  design  and  implementation, 

I  equipment  evaluation,  materials  handling 
I  and  computer  applications  in  the  news¬ 
paper  industry.  Experienced  in  forming  and 
leading  a  winning  team  in  order  to  meet 
critical  objectives.  Have  both  letterpress 
and  offset  experience.  Box  218,  Editor  & 
Publisher. 

PUBLISHER 
GENERAL  MANAGER 
DIRECTOR  OF  SALES 
LABOR  NEGOTIATOR 
TROUBLESHOOTER 

Aggressive  results  oriented  newspaper 
executive  seeks  greater  challenge.  12  years 
department  head  experience  plus  Juris 
Doctor  Degree.  Experience  competitive 
and  large  metro.  Age:  mid  40’s,  excellent 
health.  35  to  40K  salary  required.  CONFI¬ 
DENTIAL  HANDLING  ASSURED.  Box  324, 
Editor  &  Publisher. 


PUBLICATIONS  MANAGER,  31,  experi¬ 
enced  in  magazines  and  newspaper  seeks 
position  in  Texas.  BA  in  Journalism  and  24 
hours  graduate  journalism  studies.  Exten¬ 
sive  experience  includes  management, 
budgeting,  hiring,  editing,  graphics  de¬ 
sign.  Presently  employed.  References,  re¬ 
sume.  Inquire  to  P.  0.  Box  34752,  Dallas, 
Texas  75234. 


GENERAL  MANAGER-MARKETING  EXEC¬ 
UTIVE  OR  AD  DIRECTOR— Seasoned,  goal 
oriented,  budget  and  bottom  line  con¬ 
scious  executive  with  strong  competitive 
background  in  dailies  and  large  suburbans. 
A  top  administrator  that  can  produce  in 
all  areas  and  also  has  depth  and  vision 
along  with  excellent  experience  and  re¬ 
liability.  Box  337,  Editor  &  Publisher. 


CARTOONISTS 


EDITORIAL  CARTOONIST,  syndicated  na¬ 
tionally,  seeks  permanent  position  with 
daily.  Any  Zone.  Mike  Konopacki,  233 
Dunning  St.,  Madison,  Wise.  53704. 


MY  IMAGINATIVE  CARTOONS  have  drawn 
friends  many  years.  Have  20  years  report¬ 
ing  background.  Recently  began  serious 
cartooning— sold  some  freelance.  Seek 
steady  editorial  cartooning  post.  Pay  not 
major  factor.  Any  Zone.  Box  174,  Editor  & 
Publisher. 


CARTOONIST,  26,  experience  with  edito- 
I  I  rial,  general  or  caricatures,  now  on  weekly, 
I  seeks  challenge  of  daily,  anywhere.  For 
sampleswrite  TOx  253,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  experienced  in 
all  phases  of  circulation  business,  20,000 
to  metro,  desires  No.  1  or  2  position  in 
&ne  4.  Age  43,  married,  references.  Box 
159,  Editor  &  Publisher. 


EXPERIENCED  COLLEGE  TRAINED  circu¬ 
lation  executive  fully  qualified  in  all  phases 
of  circulation  operations,  union  and  non¬ 
union  departments,  boy  and  adult  carriers, 
mailing  room,  fleet  management,  total 
market  coverage  desires  to  relocate.  Im¬ 
pressive  production  record  in  both  com¬ 
petitive  and  single  owner  markets.  Box 
164,  Editor  &  Publisher. 


YOUNGCIRCULATOR:  Experienced  on  me¬ 
dium  sized  daily,  weekly  and  voluntary 
collect  publications.  Presently  employed  as 
promotion  manager  on  medium  sized  daily. 
Desire  to  relocate  in  manager's  position. 
Box  198,  Editor  &  Publisher. 


EXPERIENCED  CIRCULATOR  looking  for 
that  final  move,  desires  position  with  pub¬ 
lisher  that  means  business.  13  years  circu¬ 
lation  experience,  including  19  years  ad¬ 
ministrative  and  sales.  Box  208,  Editor  & 
Publisher. 


OVER  30  YEARS  experience,  all  phases, 
small,  medium,  large  publications.  Excel¬ 
lent  record  in  motivation,  sales  service.col- 
lections  and  organization.  Free  to  relo¬ 
cate.  Box  247,  Editor  &  Publisher. 


CIRCULATION  EXECUTIVE.  Career  circu¬ 
lation  executive  with  19  years  experience 
in  all  phases  of  circulation.  Strong  in  pro¬ 
motion,  training  and  independent  mer¬ 
chant  programs.  Would  like  to  relocate  in 
Zone  8  or  9,  available  immediately.  Re¬ 
sume  on  request.  Box  281,  Editor  & 
Publisher. 


LOOKING  FOR  POSITION  in  circulation. 
Specialized  in  conversions  and  expansion 
of  free  publication.  Also  experienced  in 
circulation  on  large  paid  daily.  Like  to  relo¬ 
cate  into  Zone  8  or  6.  Ralph  Uerdaz,  RD3, 
Box  12,  Stroudsburg,  Pa.  18360. 


DISPLAY  ADVERTISING 


SALES  EXECUTIVE  seeks  sales  manage¬ 
ment  position.  Unequalled  experience  with 
New  York  Times-Chicago  Tribune  in  clas¬ 
sified.  retail,  national,  financial,  special 
sections,  color.  A-1  references,  resume. 
Box  304,  Editor  &  Publisher. 


WORKING  ASSISTANT  ad  manager,  34, 
looking  for  more  responsibilities  on  daily. 
Experienced  in  marketing  and  sales.  Box 
243,  Editor  &  Publisher. 


AD  SUPERVISOR  and  active  account  rep 
300M  daily.  14  years  experience,  high 
goals — achiever!  Age  40,  family  man,  seek¬ 
ing  challenging  management  or  sales  posi¬ 
tion  Zone  3,  4,  6,  8,  References.  Box  268, 
Editor  &  Publisher. 


DISPLAY  OR  CLASSIFIED  salesperson, 
excellent  background,  desires  permanent 
position  on  medium  to  small,  stable  news¬ 
paper.  Zone  9  or  8.  Box  184,  Editor  & 
Publisher. 


DISPLAY  MANAGER  for  smaller  daily  or 
No.  2  man  for  metro  market.  Experience 
on  both  sizes  with  excellent  references 
from  either.  If  you're  an  aggressive  pub¬ 
lisher  in  Zone  3,  4,  5,  7,  8or9  and  tired  of 
snow  jobs,  you'll  always  get  the  facts  from 
me.  Strong  on  co-op  and  promotions  and 
would  consider  these  departments  on 
metro  plant,  would  be  part  of  job  on  smal¬ 
ler  daily.  Box  335,  Editor  &  Publisher. 


EDITORIAL 


SEEKING  YEAR  of  work  experience  in 
editorial-photography  before  entering 
Journalism  school,  (joing  on  to  journalism 
from  3  semesters  of  Syracuse  Forestry 
School  and  7  years  of  full  and  part-time 
work  experience.  Little  editorial  experi¬ 
ence  but  some  photography  background. 
Paul  Wyckoff,  16  Sunrise  Way,  Towaco, 
N.J.  07082.  (201)  334-6995. 


DON’T  PIGEON-HOLE  ME.  I'm  claustro¬ 
phobic  enough,  crowded  in  here  with  fifty 
other  ads.  And  I'm  costing  my  author  two 
lobster  dinners,  ten  typewriter  ribbons, 
and  a  bird  house  in  his  bare  tree.  As  a 
writer/communicator,  he's  been  assistant 
editor  for  five  years  for  a  general-interest 
magazine  (circulation  90,000)  published 
by  a  major  university:  he's  also  written 
hundreds  of  top  quali^  features  that  have 
won  several  awards.  For  a  year,  he  wrote 
features  and  news  for  the  top  chain  of 
business-retail  papers  in  the  country. 
He’s  hosted  and  produced  a  series  of  radio 
magazine  prpgrams;  done  speech  writing, 
TV  commercials,  and  all  sorts  of  PR  copy. 
He's  31,  married,  has  a  BS  in  English  and 
MA  in  Communications.  But  more  than 
anything,  he’s  an  ideas  man.  He  loves  to 
come  up  with  his  own,  and  gets  just  as 
excited  over  someone  else's.  If  anything, 
that's  what  characterizes  his  work.  He's 
Tom  Ellerbrock,  929  Bonheur  Ct.,  Neenah, 
Wis.  54956:  (414)  725-9601. 


AT  39,  24  YEARS  of  totally  dedicated 
coverage  of  music,  dance,  theatre,  film. 
Want  Zone  9  job  as  entertainment  editor. 
Janos  Gereben,  (206)  28^0499. 


EDITOR,  43,  family,  employed,  seeks  re¬ 
sponsible  spot  with  any  size  paper.  Experi¬ 
enced  in  weekly,  daily  management  to 
metro  desk.  (313)  678-2661  after  6PM. 


AWARD-WINNING  newswoman,  25.  seeks 
daily  50,0(X}  or  more  Zone  2,  3,  4,  5.  Fea¬ 
tures,  hard  news  expereence.  BS  Journal¬ 
ism.  Box  329,  Editor  &  Publisher. 


SPORTSWRITER,  age  26,  wants  to  move 
into  spot  at  metro  daily.  Award-winner  past 
2  years.  Features,  columns,  game  cover¬ 
age  done  with  flash.  Can  write  as  well  as 
anyone  on  your  staff.  Excellent  references. 
Box  132,  Editor  &  Publisher. 


THOUGHTFUL  COLUMBIA  J-Grad,  26, 
with  4  years  newspaper,  magazine,  free¬ 
lance  and  international  experience  seeks 
editing/reporting  job  in  Washington,  D.C. 
area  or  Zone  2.  Box  172,  Editor  & 
Publisher. 


IT’S  A  CLASSIFIED  SECRET! 


We've  got  a  secret— and  it's  strictly  classified  information!  We’ll  never  reveal 
the  identity  of  an  E&P  Box  Holder,  however  if  you  want  to  answer  a  Box 
Number  ad.  but  don't  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder.  Attach 
a  note  telling  us  what  newspapers,  groups  or  companies  you  don't  want 
the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an  envelope  addressed 
to  E&P  Classifieds.  If  the  Box  Number  you're  answering  is  on  your  list, 
we’ll  discard  your  reply. 

IMPORTANT:  We  can't  return  your  reply  because  that  would  be  the  same 
as  telling.  So  don't  send  indispensable  material. 


SPORTSWRITER— Ex-Sports  Information 
Director  wants  daily  writing  job.  Strong 
writer  with  several  years  on  daily.  Jeff  Ru¬ 
bin.  89  Newtown  Ave.,  Norwalk,  Conn. 
06851.  (203)  846-9205. 


SINGLE  FEMALE,  23,  2  years  experience, 
seeks  reporter/photographer  job  Zone  1  or 
2.  Tufts  grad.  MA-Boston  University.  Na¬ 
tional  magazine,  weekly,  and  daily  experi¬ 
ence.  Box  194,  Editor  &  Publisher. 


FAMILY  EDITOR.  26,  seeks  new  spot  on 
innovative  daily.  Zone  7.  8  or  9.  Award¬ 
winning  general  news  reporter  with  talent 
in  features,  editing  and  layout.  Box  182, 
Editor  &  Publisher. 

REPORTER  with  several  years  experience, 
former  city  editor  for  small  daily,  24,  seeks 
challenging  position.  Box  143,  Editor  & 
Publisher. 


AMHERST  '76  MAGNA  CUM  LAUDE  seeks 
entry-level  general  assignmentfeature  re¬ 
porting  slot.  Strong  college  print  background: 
served  time  as  Capitol  Hill  reporter  for  na¬ 
tionally  syndicated  columnist.  Eager  to 
work,  anxious  to  leave  home.  Good  catch. 
Any  Zone.  Box  186,  Editor  &  Publisher. 

EXPERIENCEDPRO— Obitstoeditoridlsiall 
desk  skills;  creative  craftsman;  MAJ,  31; 
seeks  desk  or  writing  job.  Zones  1,  2.  Box 
338.  Editor  &  Publisher. 

SENIOR  AFRICAN  REPORTER.based  in 
Nairobi,  Kenya,  7  years  newspaper  experi¬ 
ence  and  Stanford  University  Professional 
Journalism  Fellow,  ready  to  be  a  stringer 
correspondent.  Resume  on  request.  VVrite 
Mitch  Odero.  Box  28582. Nairobi.  Kenya. 
East  Africa. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


YOUNG  SPORTSWRITER,  30,  10  years  ex¬ 
perience  in  beat  coverage  (pros,  collet), 
features,  columns,  rewrite  for  6(X),(50()- 
plus  major  metro  daily;  personal  reasons 
dictate  change  to  Zones  4  or  9.  Box  138, 
Editor  &  Publisher. 


VETERAN  EDITOR  and  layout  man  in  early 
40s,  last  10  years  with  one  of  Top  Ten 
dailies,  wants  news  editor,  city  editor  or 
copy  editor  position  with  Zone  4  daily  re¬ 
moved  from  pandemonium  of  metropolitan 
sprawl.  Experienced  on  VDT,  hot  type,  cold 
type.  Prefer  Saturday,  Sunday  off  to  spend 
with  family  and  hobbies  too  long  neg¬ 
lected.  You'll  get  your  money's  worth.  Box 
179,  Editor  &  Publisher. 


REPORTER— Recent  journalism  grad,  27, 
wants  general  assignment  reporting  job  in 
California  or  St.  Louis  area.  Hard  worker, 
good  references.  Box  146,  Editor  & 
Publisher. 


1975  UPl  Investigative  Reporting  Award 
Winner  whose  efforts  led  to  November, 

1976  conviction  of  nursing  home  g^roup  on 
Medicaid  fraud  charges  and  Pulitzer 
nomination,  seeks  writing  job.  Steve 
Rothman,  140  N.  8th  Ave.,  Des  Plaines, 
III.  60016.  (312)  824-6006. 


SPORTS  DESK  SPOT  sought  in  New  York, 
New  Jersey  or  Connecticut  by  No.  2  man  at 
45,(X}0  Zone  4  AM.  5  years  experience, 
last  2  on  VDTs.  Extremely  hard  worker,  27, 
with  extensive  slot  and  desk  background. 
Want  to  be  where  emphasis  is  on  rewarding 
effort  rather  than  winning  awards.  Box 
214,  Editor  &  Publisher. 


$25  REWARD  for  productive  job  tip.  June 
'77  grad  with  5  ^ars  offset  experience. 
Thonen,  Box  2443,  Greenville,  N.C. 
27834. 


CITY  EDITOR  position  desired.  BJ  (Mis¬ 
souri).  5V2  years  with  major  metro  daily. 
Top  reporter  with  solid  desk  experience. 
Now  30  and  seeking  opening  with  30- 
70,000  daily.  Box  237,  Editor  &  Publisher. 


AWARD-WINNING  REPORTER  with  4 

years  experience,  working  on  80,000  daily 

and  looking  for  step  up.  Beat  experience 

as  well  as  feature  writing.  Current  column 
writer.  Box  229,  Editor  &  Publisher. 


AWARD-WINNING  reporter,  28,  with  ex¬ 
perience  covering  local  government,  edu¬ 
cation,  state  agencies  and  investigative 
work,  seeks  position  on  desk  or  as  reporter 
on  daily,  any  Zone.  4  years  full-time  ex¬ 
perience  includes  knowledge  of  VDT.  Box 
231,  Editor  &  Publisher. 


REPORTER,  27,  5  years  experience,  last  4 
with  75,000  PM  daily,  wants  city  editing 
job  on  medium  size  daily  or  reporting  job 
on  large  daily.  Background  includes  copy 
desk,  makeup,  VDTs,  all  types  of  reporting. 
This  is  my  career  and  it's  time  I  moved  on 
to  new  challenge.  Clips,  resume  available. 
Box  238,  Editor  &  Publisher. 


POLICE-COURTS  reporter  with  legal  back¬ 
ground  and  several  awards  desires  position 
on  medium  size  daily.  Family  man  with 
good  references.  Box  283,  Editor  & 
Publisher. 


HUSBAND-WIFE  team,  strong  small  town 
newspaper  experience  from  reporting 
through  running  presses  and  circulation. 
Good  in  ad  sales,  public  relations  and 
supervisory  management.  No  big  towns. 
Box  249,  Editor  &  Publisher. 


ENERGETIC  REPORTER,  24,  seeks  posi¬ 
tion  on  medium-large  Zone  9  daily.  2V2 
years  experience  on  medium  size  daily, 
has  covered  a  variety  of  beats.  Versatile 
and  enterprising,  expert  with  in-depth 
pieces,  spot  news  and  features.  Box  254, 
Editor  &  Publisher. 


WONDER  WOMAN.  2  years  weekly  news¬ 
paper  reporting/layout;  1  year  New  York 
City  radio  newswriting;  2  years  reporting 
Jersey  radio.  Seek  spot  in  print/PR/media. 
Northeast.  Box  257,  Editor  &  Publisher. 


PRIZE-WINNING  managing  editor  must  re¬ 
turn  East.  25  years  experience  on  large, 
medium,  small  dailies.  Highest  credentials 
in  staff  training,  motivation.  Also  experi¬ 
enced  on  copy,  news  desks.  Resume,  top¬ 
flight  references  on  request.  Box  241, 
Editor  &  Publisher. 


EDITORIAL 


NO  AWARDS,  but  I  work  hard  and  write 
well.  I'm  a  woman,  24,  with  3  years  of  daily 
experience:  features,  city  hall  and  state 
desk.  Box  226,  Editor  &  Publisher. 


INVESTIGATIVE  REPORTER  with  6  years 
experience  available  for  permanent  posi¬ 
tion  or  on  shortterm  contract  basis.  Excel¬ 
lent  references.  Box  274,  Editor  & 
Publisher. 


I  SEASONED  daily  general  assignment  re- 
I  porter/photographer  seeks  same,  editor 
St  or  public  relations  work.  Box  256, 
itor  &  Publisher. 


YOUNG  JOURNALIST  with  3  years  experi¬ 
ence  in  general  assignment  reporting,  fea¬ 
tures,  layout,  cultural  affairs,  seeks  posi¬ 
tion  on  metro  daily  or  magazine.  Prefer 
Zones  1  and  9.  Columbia  MSJ,  female, 
photographer.  References.  Box  278, 
Editor  &  Publisher. 


ARCHITECTURE  uses  energy,  is  part  of 
the  economy,  creates  a  quality  of  life  and 
affects  everyone  every  day.  (Jrban  critic 
seeks  position,  any  Zone,  writing  about  ar¬ 
chitecture,  cities  and  the  man-made  envi¬ 
ronment;  age  30;  seven  years  as  reporter, 
editor  and  critic;  graduate  work  in  ar¬ 
chitecture;  prize  winner.  Box  264,  Editor  & 
Publisher. 


FIRST-CLASS  FILM  CRITIC/feature  writer, 
30,  seeks  metro  daily.  Overachiever.  5 
years  experience,  top  background.  Box 
259,  Editor  &  Publisher. 


EDITOR  with  proven  track  record  wants 
key  editorial  spot  on  medium/large  daily. 
Motivating  reporters  a  prime  talent.  Box 
271,  Editor  &  Publisher. 


COPY  EDITOR,  experienced,  36,  reliable, 
seeks  part-time  work  in  Boston  area.  Also 
can  do  stories,  photos,  if  needed.  B.  Gil¬ 
son,  322  Beacon  St.,  Somerville,  Mass. 
02143. 


WRITER/PHOTOGRAPHER,  33,  J-grad, 
New  York  Times  intern,  4  years  UPl;  free¬ 

lance  work  in  Newsweek,  Commonweal, 
Scripps-Howard,  etc.  Good  weekly  back¬ 

ground.  Seek  work  in  smaller  community. 
Box  275,  Editor  &  Publisher. 


ENERGETIC  young  black  woman  with  1 
year  reporting  experience  with  a  25,(X)0 
daily  paper  seeks  new  challenge.  Any 
Zone.  Box  267,  Editor  &  Publisher. 


HELP! 

Victim  of  Idi  Amin's  anti-Asian  program 
seeks  sympathetic  publisher  to  give  him  a 
chance.  Seven  years  daily  experience  fea¬ 
tures  editor,  copy  editor,  reporter;  British 
journalism  diploma.  Box  292,  Editor  & 
Publisher. 


TOP-NOTCH  wire  service  reporter  with 
background  in  news,  magazines,  features, 
sports,  seeks  editorial  post  at  magazine  or 
PM  paper  Zones  1,  2,  8,  9.  Organizer, 
ideas.  Age  30.  Box  279,  Editor&  Publisher. 


VETERAN  NEVKSMAN,  50,  not  about  ready 
to  retire,  seeks  post  as  editor  of  small  dai¬ 
ly.  MA.  Fluent  Spanish.  Experienced  all 
phases.  Good  writer.  Currently  employed 
at  $14M.  Location  not  important,  chal¬ 
lenge  is.  Box  302,  Editor  &  Publisher. 


i  EXPERIENCED  SPORTS  EDITOR  and  col- 
I  umnist  seeks  position  on  medium  size 
daily.  Box  285,  Editor  &  Publisher. 


i  COUPLE  who  staff  weekly,  seek  reporting 
positions.  He— managing  editor,  MAJ, 
news  photo,  sports.  She— feature  spe¬ 
cialty,  hard  news  and  layout,  too.  As  a 

fair,  we  come  on  sale.  The  O'Connors,  Rt. 
,  Box  607,  Waupaca,  Wise.  54981.  (715) 
258-9120. 


NEWSWOMAN,  25,  four  years  solid  experi¬ 
ence  on  Zone  2  metropolitan  daily,  strong 
on  hard  news  under  deadline  pressure, 
provocative  interviews,  perceptive  reviews, 
features  with  finesse.  West  Coast  or  Sun¬ 
belt  position  desired.  Box  293,  Editor  & 
Publisher. 


SPORTS  BACKGROUND,  former  sports 
reporter-editor,  staff  photographer  seeks 
return  to  newspaper,  sports  information  or 
public  relations  field;  VDT  experience,  over 
8yearswith  daily  papers.  Box  294,  Editor& 
Publisher. 
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_ EDITORIAL _ 

ENERGETIC  woman,  30,  wants  challeng¬ 
ing  career  in  news,  edit,  photo,  travel, 
or  combination.  Prefer  New  York  metro 
area.  Box  287,  Editor  &  Publisher. _ 

COMMUNITY  ORIENTED  person  experi¬ 
enced  in  writing,  editing,  layout  and  photo 
seeks  position  and  potential  equity  with 
small  but  healthy  weekly.  27.  MA.  Any 
Zone  considered.  Phone  (312)  477-4661 
evenings. 

SPORTSWRITER,  27,  seeks  sports  editor¬ 
ship  or  position  handling  prep  sports. 
Bright  columnist,  feature  writer.  VDT  ex¬ 
perience.  Box  3(^,  Editor  &  Publisher. 

MONEY  IS  UNIMPORTANT  TO  ME— Just 
the  chance  to  work  as  a  beginning  reporter 
anywhere  in  the  USA.  BA  in  Journalism; 
ace  with  a  camera;  own  car.  Box  318, 
Editor  &  Publisher. 

IF  YOU  ARE  A  sports  editor  who  realizes 
that  your  section  is  a  newspaper's  most 
read  portion,  we  agree.  If  you  bel'?ve  that 
sports  should  be  creative,  controversial 
and  more  than  public  relations  work.  I'd 
like  to  talk  with  you.  If  the  accuracy  and 
appearance  of  your  product  is  as  impor¬ 
tant  as  the  profits.  I'd  like  to  work  for  you.  I 
am  the  sports  editor  of  an  8000  circulation 
daily,  with  awards  In  writing,  layout, 
photography  and  general  excellence, 
whose  publisher  believes  in  none  of  the 
above  statements.  Box  301,  Editor  & 
Publisher. 

EDITOR/REPORTER— BA  in  English 
(magna  cum  laude.  Phi  Beta  Kappa),  MAJ, 
2V2  years  of  experience  with  medium  sized 
Midwestern  daily.  Seeking  news-feature 
beat  or  copy-editing  position  with  metro 
daily.  Excellent  references.  Box  319, 
Editor  &  Publisher. 

WRITER — 2  years  daily,  UPl  summer  in-  j 
tern,  collegiate  editor  2  years,  MA  Com¬ 
munications,  BA  professional  writing, 
USAF  officer  7  years.  Any  Zone  but  like 
Zone  8  and  Texas  best.  Available  im¬ 
mediately.  L.  Dale  Armstrong,  3(X}  McGin¬ 
nis  St.,  Alton,  III.  62002.  (618)  462-7603. 

FOR  AN  EXPERIENCED  young  feature  re¬ 
porter  who  writes  with  a  flair,  while  main¬ 
taining  sound  news  principles,  write;  Rt.  1, 
Box  ro7,  Waupaca,  Wise.  54981. 

SPORTSWRITER,  25,  now  on  30,000 
morning  daily,  interested  in  relocating. 
Single,  BA  Journalism,  experienced  with 
VDT  computer.  Clips  available.  Box  316, 
Editor  &  Publisher. 


_ FREELANCE _ 

A  HOLE  IN  YOUR  COVERAGE? 
COVER  THE  ROCKIES  and  Colorado  with 
hard  news  feature  freelance.  Will  string, 
take  spots.  Wide  beat:  business,  lifestyle, 
energy,  recreation,  law,  politics,  etc. 
Ideas,  photos,  graphics  supplied.  Clips 
from  top  publications,  resume  available. 
B.  Sonn.  657  Grant,  Denver,  Colo.  80203. 
(303)  831-9171. 


_ FREELANCE _ 

WASHINGTON  BASED  editor/writer  all 
media;  strong  travel,  science,  aerospace. 
Box  197,  Editor  &  Publisher. 

PHOTOJOURNAUSM 


FEMALE  PHOTOGRAPHER,  23,  4  years 
experience,  former  chief  photographer  for 
group  of  Midwest  papers  seeks  Zone  1  or 
2.  Also  2  solid  years  reporting.  Best  of  both 
worlds.  Tufts/Museum  School  of  Fine  Arts 

§rad.  MA-Boston  University.  Shows  to  cre- 
it.  National  magazine,  weekly,  and  daily 
experience.  Box  191,  Editor  &  Publisher. 

PHOTO  EDITOR— Extensive  photography 
and  graphic  design  background,  with 
ability  to  shoot,  create  layouts  and  edit 
photographic  material.  Box  196,  Editor  & 
Publisher. 

NUMBER  2  tries  harder.  Second  place 
1976  state  press  association  contest 
wants  shot  at  Number  1.  Resume, 
portfolio.  Box  286,  Editor  &  Publisher. 

PHOTOGRAPHER/PHOTO  EDITOR— Young 
man  with  9  years  experience  including 
New  Englancf  s  largest  daily  and  largest 
weekly  seeks  position.  Will  relocate.  Re¬ 
sume,  etc.  upon  request.  Box  310,  Editor 
&  Publisher. 


PRESSROOM 


PRESSMAN— Family  man,  age  41,  relocat¬ 
ing  to  Florida.  Experienced  in  both  letter- 
press  and  offset.  Richard  L.  Temple,  15 
Jackson  St.,  Attleboro,  Mass.  02703. 

ASSISTANT  pressroom  foreman  for  large 
metropolitan  daily  seeks  challenging  posi¬ 
tion  as  pressroom  foreman  or  superinten¬ 
dent.  Proven  ability  with  strong  leadership 
in  all  pressroom  procedures.  Experience 
includes  multipress  operation,  evaluating 
production  records,  arbitration  cases  and 
conversion  to  plastic  plates.  Excellent  rec¬ 
ord  in  production  and  quality.  Box  321, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER— Executive 
Foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  Knowledgeable 
in  all  departments,  front  to  back.  Box  168, 
Editor  &  Publisher. 

COMPOSING  ROOM  Foreman-Assistant 
Production  Manager,  experienced  in  cold 
type.  Cost  conscious.  6  years  in  manage¬ 
ment  field.  Box  251,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


GET  YOUR  POINT  ACROSS— Efficient 
young  editor-writer,  daily  paper  back¬ 
ground,  seeks  PR  spot  Zones  7,  8.  BA.  ^x 
204,  Editor  &  Publisher. 


By  Robert  U.  Brown 


Shop  Talk  at  Thirty 


Prepare  for  metrics 

When  President  Ford  signed  a  bill  in 
1975  providing  for  the  conversion,  on  a 
voluntary  basis,  to  the  metric  system  of 
measurements  by  1983,  it  seemed  as  if 
we  had  all  the  time  in  the  world  to  make 
the  adjustment. 

Instead,  it  is  just  around  the  comer 
and  will  involve  newsprint  measures  in 
the  U.S.  within  two  years.  The  Canadian 
government  authorized  conversion  to  the 
metric  system  before  the  U.S.  did  and 
Canada  expects  to  be  substantially  con¬ 
verted  to  metric  by  January  1980. 

The  Canadian  Pulp  and  Paper  Associa¬ 
tion  has  indicated  its  members  will  be 
supplying  newsprint  in  metric  measures 
to  Canadian  publishers  by  January  1978. 
CPPA  proposes  to  change  to  metric  for 
U.S.  publishers  no  later  than  January 
1979. 

All  of  this  has  prompted  the  AN  PA 
Research  Institute  to  issue  a  Bulletin 
containing  guidelines  to  aid  newspaper 
personnel  during  this  transition.  Donald 
Wright,  chairman  of  ANPA/RFs  Produc¬ 
tion  Management  Committee  and  execu¬ 
tive  editor  of  the  Minneapolis  Star,  has 
appointed  a  Metric  Task  Force  to 
analyze  the  conversion  of  newspaper 
production  measures  to  the  metric  sys¬ 
tem.  The  committee  expects  to  issue 
other  guidelines  over  the  next  few  years. 

The  current  bulletin  reveals  that  on 
Jan.  1,  1979,  the  AN  PA  Research  Insti¬ 
tute’s  Newsprint  Testing  Laboratory  will 
convert  all  of  its  measuring  systems  to 
the  metric  system  and  will  be  reporting 
test  results  only  in  metric.  Newsprint 
measurements  affected  will  be:  basis 
weight  (grammage),  roll  weight  (mass), 
roll  width,  and  roll  diameter. 

This  should  prompt  newspaper  pro¬ 
duction  people  to  brush  up  on  their  met¬ 
rics.  The  R1  Bulletin  provides  a  start, 
explaining  how  to  convert  pounds  per 
square  feet  to  grams  per  square  meter. 

Since  newsprint  rolls  will  be  measured 


with  the  new  terminology,  just  wait  until 
you  try  to  convert  advertising  picas  and 
inches  into  centimeters.  Worse  yet,  wait 
until  you  have  to  explain  to  an  advertiser 
what  the  cost  per  centimeter  means  in 
relation  to  agate  lines,  inches,  etc. 

• 

Pa.  legislator  wants 
6%  tax  on  ads 

Legislation  to  place  a  6%  tax  on  adver¬ 
tising  in  Pennsylvania  has  been  rein¬ 
troduced  in  the  State  Sen.  by  Sen. 
Thomas  Nolan  (D-Allegheny),  the 
Democratic  majority  leader. 

A  similar  bill  was  introduced  by  Nolan 
last  year.  Revenue  from  the  proposed 
levy  would  be  used  to  reimburse  local 
taxing  authorities  for  real  estate  exemp¬ 
tions  for  the  elderly.  Last  year’s  bill 
never  came  to  a  vote. 

G.  Richard  Dew,  general  manager  of 
the  Pennsylvania  Newspaper  Publishers 
Association,  said  PNPA  would  oppose 
the  measure.  “We  think  it’s  a  very  re¬ 
gressive  type  taxation.  Advertising  is  a 
means  of  stimulating  business.  If  you  tax 
advertising,  business  will  get  that  much 
less  stimulation,’’  Dew  said. 

Dew  added  that  the  tax  would  be  im¬ 
possible  to  enforce  because  many  news¬ 
papers  and  broadcast  stations  carry  ads 
across  state  lines. 

The  Pittsharfih  Post-Gazette  said  in  a 
news  story  that  the  proposal  will  prob¬ 
ably  become  known  as  “Nolan’s  Re¬ 
venge  11,”  citing  the  bad  press  Nolan  had 
as  a  result  of  refusing  to  disclose  records 
associated  with  Senate  spending  of  mil¬ 
lions  of  tax  dollars. 

The  newspaper  said  last  year’s  tax 
proposal  appeared  after  newspapers  ob¬ 
jected  to  Nolan’s  role  in  delaying  the 
ouster  of  a  state  senator  convicted  of 
extortion. 


PROMOTION  MANAGER— Tim 

Breiding  has  been  promoted  to  promo¬ 
tion  manager  for  the  Charlotte  (N.C.) 
Observer  and  Charlotte  News.  Prior  to 
joining  the  Observer  in  1974,  he  was 
art  director  of  the  Akron  Beacon  Jour-, 
nal.  He  succeeds  William  Biglow,  who 
held  the  position  of  public  service/ 
promotion  director,  resigned. 


Hamm  to  manage 
Coke  ad  account 

Charles  J.  Hamm,  president  of  William 
Free  &  Co.  Inc.,  will  join  McCann- 
Erickson  Worldwide  as  executive  vice- 
president.  Hamm  will  become  the  man 
agement  supervisor  on  the  Coca-Cola 
Company  account,  reporting  to  Willard 
C.  Mackey,  Jr.,  president,  McCann- 
Erickson.  He  will  be  based  in  Atlanta. 

• 

Media  director 

Thomas  J.  Glynn  has  been  named 
executive  vicepresident  and  director  of 
media  for  Campbell-Ewald  Company. 

Glynn  comes  to  Campbell-Ewald  from 
N.W.  Ayer,  New  York,  where  he  has 
served  in  a  similar  capacity.  In  his  new 
post  at  Campbell-Ewald,  Glynn  will  be 
responsible  for  directing  the  agency’s 
total  media  operation. 


in  metric  terms,  instead  of  purchasing  it 
by  the  short  ton  (2,000  pounds)  it  will  be 
purchased  by  the  metric  tonne  or  l.(X)0 
kilograms. 

Of  course,  roll  widths  and  diameters 
will  be  in  centimeters  and  millimeters. 

The  Bulletin  contains  some  easy  con¬ 
version  tables  of  inches  to  centimeters 
and  millimeters. 

ANPA  is  also  distributing  “Metric 
Editorial  Guide”  a  booklet  prepared  by 
the  American  National  Metric  Council 
describing  the  international  language  of 
measurement,  the  rules  for  writing  met¬ 
ric  quantities,  symbols,  typing  recom¬ 
mendations,  etc. 

Lest  anyone  in  the  newspaper  busi¬ 
ness  get  smug  about  what  the  poor  pro¬ 
duction  people  are  going  to  go  through 
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where  Jhe  spndlns  ie! 


^  New  England  Newspaper  Markets 

•  •  best  targets  for  successful  selling  in  1977 

^  In  1977,  New  England  retail  sales  will  total  $42,118,969,000*. 

'  That’s  an  average  of  $10,042  for  each  of  the  region’s  nearly 

4.2  million  households — $599  above  the  national  average.  New 
England  food  sales  estimates  are  impressive  too.  In  every 
one  of  the  six  states,  per-household  food  spending  exceeds 
the  national  average  by  at  least  $50,  and  the  regional 
household  average  exceeds  the  nation’s  $2,125  by  over  6%. 
The  figures  speak  for  themselves. 


CONNECTICUT 

MAINE 

MASSACHUSETTS 
NEW  HAMPSHIRE 
RHODE  ISLAND 
VERMONT 


*1977  E&P  Market  Guide  Est. 


Retail  Sales 

$10,915,369,000 

3,473,025,000 

19,795,453,000 

3,243,450,000 

2,929,620,000 

1,762,052,000 


Per  hh.  Per  hh. 
Food  Sales  Retail  Food 

$2,536,586,000  $10,231  $2,378 
868,212,000  9,384  2,345 

4,411,942,000  9,760  2,175 

807,638,000  11,077  2,758 
644,817,000  10,709  2,357 
427,230,000  10,829  2,626 


New  England  daily  newspaper  household 
coverage  exceeds  the  national  average  by  far 

Your  advertising  dollars  reach  more  people,  with  more  money  to 
spend,  when  you  use  them  to  buy  space  in  New 
England  daily  newspapers. 

Advertising  gets  results  in  these  leading  New  England  newspapers 


Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Prejs(M&S) 

Rutland  Herald  (M&S) 

St.  Albans  Messenger  (E) 

Vermont  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


V  A  T. 
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THE  1976 
ROY  W.  HOWARD 
AWARDS 

March  1  is  postmark 
deadline  for  public  service 
competition  open  to 
newspapers,  television,  and 
radio  stations 


Entries  in  the  annual  Roy  W.  Howard  Public  Service 
Awards  for  outstanding  public  service  reporting  by 
newspapers,  television,  and  radio  stations  must  be 
postmarked  no  later  than  March  1. 

Sponsored  by  The  Scripps-Howard  Foundation, 
cash  grants,  not  to  exceed  $2500,  each  accom¬ 
panied  by  a  bronze  plaque,  will  be  awarded  one 
newspaper  and  one  television  or  radio  station. 
Runnerup  prizes  of  $1000  and  $500  may  also  be 
awarded. 

Material  must  have  been  published  or  broad¬ 
cast  in  1976. 

Prizes  will  be  given  to  the  editor  and  station 
manager  for  distribution  to  the  individual  or  indi¬ 
viduals  at  the  newspaper,  television,  or  radio  sta¬ 
tion  who  contributed  most  significantly  to  the 
winning  entry. 

No  entry  blank  is  required,  but  each  entry  must 
be  accompanied  by  a  sponsoring  letter  from  the 
editor  or  station  manager,  along  with  a  brief  his¬ 
tory  of  the  endeavor  which  points  up,  among 
other  things,  the  problem,  how  it  was  uncovered, 
and  the  journalistic  enterprise  used  in  studying 
and  exposing  the  problem. 

The  Howard  Awards  are  named  for  the  longtime 
editor  and  president  of  the  New  York  World- 
Telegram  &  The  Sun,  and  president  of  Scripps- 
Howard  Newspapers  and  United  Press.  Their 
purpose  is  to  encourage  and  reward  exemplary 
public  service. 

Newspaper  entries  must  be  mounted  in  some 
manner,  and  sent  to  Roy  W.  Howard  Awards, 
Scripps-Howard  Foundation,  200  Park  Avenue, 


New  York,  NY  10017.  These  entries  become  prop¬ 
erty  of  The  Foundation. 

In  the  broadcast  division,  radio  entries  should 
be  submitted  on  ’A"  audio  tape,  7V2  or  3V4  ips  or 
cassette,  and  television  entries  on  videotape 
cassette  only.  Send  entries  to  F.  Ben  Hevel,  The 
Scripps-Howard  Foundation,  500  Central  Avenue, 
Cincinnati,  Ohio  45202.  Broadcast  entries  will  be 
returned  only  if  requested  at  the  time  of  submis¬ 
sion  and  accompanied  by  sufficient  postage. 

Top  winners  in  the  1975  Howard  Awards  were 
the  Louisville  Courier-journal  and  KGW-TV,  Port¬ 
land,  Oregon. 


Announcement  of  Winners 

Winners  in  the  various  Scripps-Howard 
Foundation  competitions:  Ernie  Pyle 
Memorial  Awards,  Edward  Willis Scripps 
First  Amendment  Award,  Walker  Stone 
Editorial  Awards,  Edward  J.  Meeman 
Conservation  Awards,  as  well  as  the  Roy 
W.  Howard  Awards,  will  be  announced 
April  19. 


Scripps-Howard 
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